WA

Faizel Omardien

From: Gail Gilbert

Sent: Friday, 08 October 2021 08:40

To: Annelie September; Siphiwe Magalela; Jaundre Landsman

Cc: admin

Subject: FW: T2021/004 : ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024

Attachments: T2021.004 - Ayanda Mbanga Communications (for the period ending 30 June
2024).pdf; T2021.004 - Award - Advertising Services (Period ending 30 June
2024).pdf

Importance: High

FYI

From: Karina Smit <karina@capewinelands.gov.za>

Sent: Friday, 08 October 2021 07:09

To: Heleen Lottering <heleen.lottering@amcomms.co.za>

Cc: admin <admin@capewinelands.gov.za>; Supply Chain Management <scm@capewinelands.gov.za>; Fiona Du
Raan-Groenewald <fiona@capewinelands.gov.za>; Dorian Heath <dorian@capewinelands.gov.za>; Rothlin Francke
<Rothlin@capewinelands.gov.za>; Gail Gilbert <gail@capewinelands.gov.za>; Annelie September

<annelie @capewinelands.gov.za>; Jo-Anne Otto <jo-anne@capewinelands.gov.za>; Anesca Roodt
<AnescaArendse@capewinelands.gov.za>; Bongiwe Binta <bongiwep@capewinelands.gov.za>; Chantal Reid
<chantal@capewinelands.gov.za>; Elizabeth Philander <elizabethp@capewinelands.gov.za>; Hulinda Stols
<hulinda@capewinelands.gov.za>; Lizel Morkel <lizel@capewinelands.gov.za>; Nobulali Gwegwe
<nobulali@capewinelands.gov.za>; Carmen Jones <carmen@capewinelands.gov.za>

Subject: T2021/004 : ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024

Dear Ms Lottering
Please find attached hereto communication which is self-explanatory.

Regards

Karina Smit
Director: Support Services
Cape Winelands District Municipality

46 Alexander Street, Stellenbosch,, 7600
021 888 5312

082 444 7024

021 887 3584
karina@capewinelands.qov.za
www.capewinelands.gov.za

Srm=oh



Faizel Omardien

From: Heleen Lottering <heleen.lottering@amcomms.co.za>

Sent: Friday, 08 October 2021 08:37

To: Karina Smit

Cc: admin; Supply Chain Management; Beverley van der Ross; Ayanda Mbanga; Fiona

Du Raan-Groenewald; Dorian Heath; Rothlin Francke; Gail Gilbert; Annelie
September; Jo-Anne Otto; Anesca Roodt; Bongiwe Binta; Chantal Reid; Elizabeth
Philander; Hulinda Stols; Lizel Morkel; Nobulali Gwegwe; Carmen Jones

Subject: RE: T2021/004 : ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024

Good morning Karina,

We are thank full for the opportunity to be of service to Cape Winelands District Municipality and will ensure that
we comply with all the conditions and requirements.
Kind regards,

HELEEN LOTTERING AAA
EXECUTIVE DIRECTOR

+27 82 922 3400
+27 21 0001750
@ wwwayandambanga.co.za W ,..,j..,m'SEdm

From: Karina Smit <karina@capewinelands.gov.za>

Sent: 08 October 2021 07:09 AM

To: Heleen Lottering <heleen.lottering@amcomms.co.za>

Cc: admin <admin@capewinelands.gov.za>; Supply Chain Management <scm@capewinelands.gov.za>; Fiona Du
Raan-Groenewald <fiona@capewinelands.gov.za>; Dorian Heath <dorian@capewinelands.gov.za>; Rothlin Francke
<Rothlin@capewinelands.gov.za>; Gail Gilbert <gail@capewinelands.gov.za>; Annelie September
<annelie@capewinelands.gov.za>; Jo-Anne Otto <jo-anne@capewinelands.gov.za>; Anesca Roodt
<AnescaArendse@capewinelands.gov.za>; Bongiwe Binta <bongiwep@capewinelands.gov.za>; Chantal Reid
<chantal@capewinelands.gov.za>; Elizabeth Philander <elizabethp@capewinelands.gov.za>; Hulinda Stols
<hulinda@capewinelands.gov.za>; Lizel Morkel <lizel@capewinelands.gov.za>; Nobulali Gwegwe
<nobulali@capewinelands.gov.za>; Carmen Jones <carmen@capewinelands.gov.za>

Subject: T2021/004 : ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024

Dear Ms Lottering
Please find attached hereto communication which is self-explanatory.

Regards

Karina Smit
Director: Support Services
Cape Winelands District Municipality

gy 46 Alexander Street, Stellenbosch,, 7600
@ 0218885312
082 444 7024



S (APE WINELAKDS DISTRICT

MUNICIPALITY » MUNISIPALITEIT « UMASIPALA

NAVRAE/ENQUIRIES/IMIBUZO: KARINA SMIT Alexanderstraat 46 Alexander Street
TELEFOON/TELEPHONE/UMNXEBA: 021-8885312 100

FAKS/FAX/IFEKSI: 021-8873584 STELLENBOSCH
E-POS/E-MAIL/IE-MAIL: karina@capewinelands.gov.za 7599

U VERW/YOUR REF/IREF YAKHO:

ONS VERW/OUR REF/IREF YETHU: 8/1/R & 8/1/1/7

08 October 2021

For attention: Helena Lottering

Ayanda Mbanga Communications (Pty) Ltd
Unit 10, The Stockyard

3 Ravenscraig Road

WOODSTOCK

7925

By e-mail: heleen.lottering@amcomms.co.za

Dear Madam

T2021/004 -~ ADVERTISING SERVICES FOR THE PERIOD ENDING
30 JUNE 2024

1.
2.

3.1

3.1.1

3.1.2

3.1.3

| refer to the above matter as well as your tender dated 21 June 2021.

It is with pleasure that you are hereby informed that your tender for the
provision of Advertising Services for the period ending 30 June 2024, has
been accepted.

Your attention is drawn to the fact that the said offer has been accepted on
condition that you fully comply with all the conditions, requirements and
specifications as set out in the attached tender document (contract). In
this regard, your attention is specifically drawn to the following conditions of

contract:

Scope of Work : You will be responsible for -

Grammar and style of translated texts, including spelling and quality
translations.

Translation of draft advertisements and/or draft official notices from
Afrikaans to English and English to Afrikaans, if and when required.

Translation of draft advertisements and/or draft official notices from
Afrikaans/English to IsiXhosa, if and when required.

Alle korrespondensie moet aan die Munisipale Bestuurder gerig word/

All correspondence to be addressed to the Municipal Manager/Yonke imbalelwano mayithunyelwe kuMlawuli kaMasipala
Telefoon/Telephone/Umnxeba: 0861 265 263 e E-pos/E-mailfiE-mail: admin@capewinelands.qoov.za e Faks/Fax/iFeksi: 023 342 8442



3.1.4

3.1.5

3.1.6

3.1.7

3.2

3.2.1

3.2.2

3.2.3

(a) Cognisance should however be taken that the Cape Winelands
District Municipality has appointed service providers who have been
contracted for Afrikaans, English and IsiXhosa translation services,
thus translations services will only be required in the case of
an emergency, i.e., when the appointed services providers are not
available or will not be in a position to render translation services
within the prescribed required timeframe.

(b) In the event that it will be expected that you perform
translation services, such a request must be signed off by the
designated project manager of this tender (Karina Smit), prior
to any translation services being performed.

(c) Failure to obtain prior authorisation for translation services, will
result in the Cape Winelands District Municipality not being held
responsible for the expenses related to the translation services.

Editing (proof reading) of English and/or Afrikaans advertisements and/or
official notices which will include making revisions to and suggestions
about the content of documents, focusing on improving the accuracy of
language, syntax, flow, and overall readability, as well as checking for
grammar and spelling for approval by the District Municipality.

The layout of draft advertisements and/or notices for approval by the
District Municipality.

The publication of approved advertisements and/or official notices in the
media as prescribed by the District Municipality.

Ensuring that all publications of a similar nature have the same layout in
terms of the type and size of fonts, spacing, justification and the size of the
municipal logo.

Logistical requirements regarding publishing : You must —

Provide the District Municipality with written quotations for publishing
advertisements/official notices/promotional articles and/or ad hoc
publications in the media as prescribed by the District Municipality.

Submit proofs of all advertisements/notices/promotional articles for signing
off to the designated contact person of the District Municipality prior to the
placement of advertisements.

Submit proofs within 24 hours after the advertisement/notice/promotional
article have been received from the District Municipality in order to provide
the District Municipality sufficient time for reviewing the proofs and signing
them off.

Alle korrespondensie moet aan die Munisipale Bestuurder gerig word/

All correspondence to be addressed to the Municipal Manager/Yonke imbalelwano mayithunyelwe kuMiawuti kaMasipala
Telefoon/Telephone/Umnxeba: 0861 265 263 ¢ E-pos/E-mailiE-mail: admin@capewinelands.gov.za e Faks/Fax/iFeksi: 023 342 8442



3.24

3.2.5

3.3
3.3.1

3.3.2

3.3.3

3.34

3.4
3.4.1

3.4.2

Submit final written quotations to the District Municipality for approval in
respect of each advertisement/notice/promotional article, once agreement
has been reached on the final printed media for placement.

Take cognisance that no advertisements/official notices/promotional
articles and/or ad hoc publications may be published without the
prior issuing of an official order by the Cape Winelands District

Municipality.
Remuneration

Invoices must be provided to the District Municipality not later than three
weeks after an advertisement/notice/promotional article have been

published.

Original tear sheets or clippings of each advertisement/notice/promotional
article placed by the District Municipality must accompany invoices
submitted to the District Municipality.

The District Municipality will not pay for any advertisement/
notice/promotional article that had not been approved in writing prior

to publication, and for which an official purchase order was not
issued by the District Municipality.

No advance payments will be made for any reason whatsoever. Invoices
rendered will be payable within 30 days.

Deadlines : You must —
Adhere to due dates determined by the District Municipality.

Render advertising services on short notice, if and when required.

| trust that a good service relationship will be maintained. Kindly direct any further
queries in this regard to Ms Karina Smit (telephone number 023 348 2317 /
021 888 5312 or 082 444 7024).

Yours faithfully

for MUNICIPAL MANAGER

Alle korrespondensie moet aan die Munisipale Bestuurder gerig word/

All correspondence to be addressed to the Municipal Manager/Yonke imbalelwano mayithunyeiwe kuMlawuli kaMasipala
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TENDER NUMBER: T 2020/004

ADVERTISING SERVICES FOR THE PERIOD ENDING
30 JUNE 2024

COMPANY NAME: Ayanda Mbanga Communications. (Pty) Ltd

POSTAL ADDRESS: Umt10TheStockyard ................................................

1 G P EC T0:
Financlal and Strategic Support Services
Supply Chain Management
Tel. 086 126 5263
Fax. 086 688 4173
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T 2020/004
ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024
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A. TENDER NOTICE

Tenders are hereby invited from service providers to render services linked 1o advertising services
at the Caps Winelands District Municipality for the period ending 30 June 2024,

Technical enquities regarding this bid can be directed to Dorian Heath at telephone no.
023 348 2305 or 073 241 3733

Closing date: 11:00 on Wednesday, 23 June 2021

Tender documents, in English, are available free of charge on the webslies:
www.capewinelands.gov.za or hitps://etenders.treasury.gov.za. Altematively, hard copies of the
document are obtainable from the offices of the Supply Chain Management Unit, Cape Winelands
District Municipality at 29 Du Toit Strest, Stellenbosch, upon payment of a non-refundable fee of R
220.00 per document.

All prospective bidders must ensure that they are registered and accredited on the CWDM's
Supplier Database and the Central Supplier Database, prior to the closing date of the tender.

Duly completed tenders must be enclosed in a (separate) sealed envelope and endorsed with the
reievant tender number and description on the envelope/s. The sealed tenders must be placed in
the official tender box of the District Municipality’s offices at 29 Du Toit Street, Stellenbosch on the
abovementioned time and dates.

Tenders will be opened In public as soon as possible after this closing time.

HF PRINS
MUNICIPAL MANAGER

T2021/004: ADVERTISING SERVICES 3-



GENERAL CONDITIONS AND INFORMATION

Inviting of tenders by the Cape Winelands District Municipality (CWDM), all relevant bid
documentation, submitting of tenders by prospective bidders, evaluation / awarding of tenders and
all- subsequent contractual responsibilities regarding supply and delivery of goods and/or services,
will be managed in terms of and MUST comply with:-

Chapter 11 of the Municipal Finance Management Act, 2003 (Act no.56 of 2003);

Municipal Supply Chain Management Policy of the CWDM;

Supply Chain Management: A guide for Accounting Officers of Municipalities (Guide for
AQ's);

Any relevant Regulations / Circulars issued by the National Treasury, from time to time, and

Any Special Conditions detailed in this Contract (SCC) - referring fo, but not limited to:
paragraphs B.1. - 17. and Cfo P.

Where the GCC and SCC are in conflict with one another, the stipulations of the SCC will prevail
(chapter 4.5.2.9 — Guide for AO’s)

1.

=

Acceptance or Rejection of a Tender

The Municipality reserves the right to withdraw any invitation to tender and/or to re-advertise
or to reject any tender or to accept any tender in whole or part.

The Municipality does not bind itself to accepting the lowest tender or the tender scoring the
highest points.

The Municipality reserves the right to accept more than one tender (in the event of a number
of items being offered).

Validity Perlod

The fact and action of handing in a tender to the Municipality is accepted as a contract
between the Municipality and the bidder whereby such a tender remains valld and available
for a period of ninety (80) days, calculated from the closing date as advertised for the tender,
for acceptance, or non-acceptance by the Municipality. The bidder undertakes not to
withdraw, or alter, the tender during this period.

Registration on Accredited Supplier Database

It is expected of all prospective service providers who are not yet registered on the
Municipality's Accredited Supplier Database to register without delay on the prescribed form.

It will be expected from Suppliers to update registration details every 12 months from date of
registration. Payment will not be effected if supplier information is outdated.

The Municipality reserves the right not to award tenders to prospective suppfiers who are not
registered on the Database.

Completion of Tender Documents

The official tender form must be completed in BLACK ink and any corrections to the official
tender form must also be made in BLACK ink and signed by the bidder.

Any tender documents received with comection fluid (Tippex) comections shall be
disqualified.

S = —— ———— — e et —— s e
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The complete original tender document must be retumed. Missing pages will result in the
disqualification of the tender.

Any ambiguity has to be cleared with contact person for the tender before the tender closure,
Authorised Signatory

A copy of the recorded Resolution taken by the Board of Directors, members, partners or
trustees authorising the representative to submit this bid on the bidder's behalf must be
attached to the Bid Document on submission of same.

A bid shall be eligible for consideration only if it bears the signature of the bidder or of some
person duly and lawfully authorised to sign it for and on behalf of the bidder.

If such a copy of the Resolution does not accompany the bid document of the successful
bidder, the Municipality reserves the right to obtain such document after the dosing date to
verify that the signatory is in order. If no such document can be obtained within a period as
specified by the Municipaiity, the bid will be disqualified.

Site / Information Meetings

Site or information meetings, if specified, are compulsory. Bids will not be accepted from
bidders who have not attended compulsory site or information meetings. Bidders that amive
15 minutes or more after the advertised time the meeting starts will not be allowed to attend
the meeting or to sign the attendance register. If a bidder is delayed, he must inform the
contact person before the meeting commence and will only be allowsd to attend the meeting
if the chairperson of the meeting as well as all the other bidders attending the meeting, give
permission fo do so.

All partners or the leading partner of a Joint Venture must attend the compulsory site or
information meeting.

Quantities of Specific itemns

If tenders are called for a specific number of items, the Municipality reserves the right to
change the number of such items to be higher or lower. The successful bidder will then be
given an opporiunity fo evaluate the new scenario and inform the Municipality if it is
acceptable. If the successful bidder does not accept the new scenario, it will be offered to the
second-placed bidder.

Expenses Incurred in Preparation of Tender

The Municipality shall not be liable for any expenses incumed in the preparation and
submission of the tender.

Contact with Municipality after Tender Closure Date

Bidders shall not contact the Municipality on any matter relating to their bid from the time of
the opening of the bid to the time the contract is awarded. If a bidder wishes o bring
additional information to the notice of the Municipality, it should do so in writing to the
Municipality. Any effort by the fim to influence the Municipality in the bid evaluation, bid
comparison or contract award decisions may result in the rejection of the bid.



10.  Opening, Recording and Publications of Tenders Received

Tenders will be opened on the closing date immediately after the closing time specified in
the tender documents. The names of the bidders, and if practical, the total amount of each
bid and of any alternative bids will be-read out aloud.

Telexed, faxed or e-mailed tenders will not be accepted.

The fender forms should be carefully completed and no errors will be condoned after
tenders have been opened.

The Bidder will be liable to take out forward cover to barricade him/her against fluctuation
of the exchange rate in the event of importing any component, related to the quotation, from
a country dealing in curency other than that of South Africa.

. Evaluation of Tenders

Tenders will be evaiuated in terms of their responsiveness to the tender specifications and
requirements as well as such additional criteria as set out in this set of tender documents.

12. Subcontracting
The Contractor shall not subcontract the whole of the contract.

Except where otherwise provided by the Contract, the Contractor shall not subcontract any
part of the Contract without the prior written consent of the Municipality, which consent shall
not be unreasonably withheld.

Any consent granted or appaintment of a subcontractor shall not imply a contract between
the Municipality and the subcontractor, or a responsibility or liability on the part of the
Municipality to the subcontractor and shall not relieve the Contractor from any liabiiity or
obligation under the Contract and he shall be liable for the acts, defaults and neglects of
any subcontractor, his agents or employees as fully as if they were the acts, defaults or
neglects of the Contractor, his agents or employees.

13. Extension of Contract

The contract with the successful bidder may be extended should additional funds become
available.

14. Past Practices

The bid of any bidder may be rejected if that bidder or any of its directors have abused the
municipality’s supply chain management system or committed any improper conduct in
relation to such system.

The bid of any bidder may be rejected if it is or has been found that that bidder or any of its
directors influenced or tried to influence any official or councilor with this or any past tender.

The bid of any bidder may be rejected if it is or has been found that that bidder or any of its
directors offered, promised or granted any official or any of his/er close family members,
partners or associates any reward, gift, favors, hospitality or any other benefit in any
improper way, with this or any past tender.

e — et g TR e p—— e — 5
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15. Persons in the service of the state

Any person, having a kinship with persons in the service of the state, including a biood
relationship, may make an offer in terms of this invitation to bid. In view of possible
allegations of favouritism, shouid the resulting bid, or part thereof, be awarded to persons
connected with or related to persons in service of the state, it is required that the bidder or
their authorised representative declare their position in reiation to the
evaluating/adjudicating authority and/or take an oath declaring hisher interest.

18.  Broad-based black economic empowerment (B-BBEE) status level certificates

Bidders are required to submit original and valid B-BBEE Status Level Verification
Cerlificates or certified copies of the original, a f r_certified
thereof together with their bids, to substantiate their B-BBEE rating claims.

Bidders who do not submit B-BBEE Status Level Verification Certificates or who are non-
compliant contributors to B-BBEE do not qualify for preference points for B-BBEE but
should not be disqualified from the bidding process. They will score points out of 90 or 80
for price only and zero (0) points out of 10 or 20 for B-BBEE.

A trust, consortium or joint venture must submit a consolidated B-BBEE Status Level
Verification Certificate for every separate bid.

Public entities and tertiary institutions must also submit B-BBEE Status Level Verification
Certificates together with their bids.

If an institution is already in possession of a valid and original or certified copy of a bidder's
B-BBEE Status Level Verification Cerfificate that was obtained for the purpose of
establishing the database of possible suppliers for price quotations or that was submitted
together with another bid, it is not necessary to obtain a new B-BBEE Status Level
Verification Certificate each time a bid is submitted from the specific bidder.

Such a certificate may be used to substantiate B-BBEE rating ciaims provided that the
closing date of the bid falls within the expiry date of the certificate that is in the institution’s
possession.

Each time this provision is applied, cross-reference must be made to the B-BBEE Status
Level Verification Certificate already in possession for audit purposes.

AOs / AAs must ensure that the B-BBEE Status Level Verification Certificates submitted
are issued by the following agencies:

Bidders other than EMEs

» Verification agencies accredited by SANAS: or

* Registered auditors approved by IRBA (until the expiration of the period prescribed by
the DTI

Bidders who qualify as EMEs

o Sworn affidavit signed by the EME representative and attested by a Commissioner
of oaths.

VALIDITY OF B-BBEE STATUS LEVEL VERIFICATION CERTIFICATES

Verification agencies accredited by SANAS

These certificates are identifiable by a SANAS logo and a unique BVA number.

BRI ——
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Confirmation of the validity of a B-BBEE Status Level Verification Certificate can be done
by tracing the name of the issuing Verification Agency to the list of all SANAS accredited
agencies. The list is accessible on http:lew.unas.co.zaldlrectoryibbee_default.php.

The relevant BVA may be contacted to confirm whether such a certificate was issued.

As a minimum requirement, all valid B-BBEE Status Level Verification Certificates should
have the following information detailed on the face of the certificate:

» The name and physical location of the measured entity;

« The registration number and, where applicable, the VAT number of the measured
entity,

The date of issue and date of expiry;

The certificate number for identification and reference;

The scorecard that was used (for example QSE, Specialized or Generic);

The name and / or logo of the Verification Agency,

The SANAS logo;

The certificate must be signed by the authorized person from the Verification Agency;
and

o The B-BBEE Status Level of Contribution obtained by the measured entity.

Registered auditors approved by IRBA

a o & & s @

The format and content of B-BBEE Status Level Verification Certificates issued by
registered auditors approved by IRBA must -

¢ Clearly identify the B-BBEE approved registered auditor by the auditor's individual
registration number with IRBA and the auditor's logo;

« Clearly record an approved B-BBEE Verification Certificate identification reference in
the format required by the SASAE,;

« Reflect relevant information regarding the identity and location of the measured entity;

o Identify the Codes of Good Practice or relevant Sector Codes applied in the
determination of the scores;

« Record the weighting points (scores) attained by the measured entity for each
scorecard element, where applicable, and the measured entity's overall B-BBEE Status
Level of Contribution; and

o Reflect that the B-BBEE Verification Certificate and accompanying assurance report
issued to the measured entity is valid for 12 months from the date of issuance and
reflect both the issuance and expiry date.

Confirmation of the validity of a B-BBEE Status Level Verification Certificate can be done
by tracing the name of the issuing B-BBEE approved registered auditor to the list of all
approved registered auditors. The list is accessible on http:/iwww.thedtl.gov.za and /
hitp:/iwww.Irba.co.za.

The relevant approved registered auditor may be contacted to confirm whether such a
certificate was issued.

Accounting officers as contemplated in section 60(4) of the CCA;

These certificates will be issued on the accounting officers letterhead with the accounting
officers practice number and contact number clearly specified on the face of the
certificates.

The content of B-BBEE Status Leve! Verification Certificates issued by accounting officers
as contemplated in the CCA is detailed in paragraph 4.8.5 below.

P == e e R = P —— e e e = o e — S
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VERIFICATION OF B-BBEE LEVELS IN RESPECT OF EMEs

In terms of the Generic Codes of Good Practice, an enterprise including a sole propriety
with annual total revenue of R10 million or less qualifies as an EME.

In instances where Sector Charters are developed to address the transformation challenges
of specific sectors or industries, the threshold for qualification as an EME may be different
from the generic threshold of R10 million. The relevant Sector Charter thresholds will
therefore be used as a basis for a potential bidder to qualify as an EME.

For exampie the approved thresholds for EMEs for the Tourism and Construction
Seclor Charters are R2.5 million and R1.5 million respectively.

An EME automatically qualifies as a level 4 contributor with B-BBEE recognition level
of 100% in terms of the Codes of Good Practice.

An EME with at least 51% black ownership qualifies as Level 2 Confributor with B-
BBEE level of 125% in terms of the Codes of Good Pracfice.

An EME with 100% black ownership qualifies as a Level 1 contributor with B-BBEE
level of 135% in terms of the Codes of Good Practice.

An EME that is regarded as a specialized enterprise with at least 75% black
beneficiaries qualifies as Level 1 contributor with B-BBEE leve! of 135% in terms of
Codes of Good Practice.

An EME that is regarded as a specialized enterprise with at least 51% black
beneficiaries qualifies as a Level 2 contributor with B-BBEE level of 125% in terms of
the Codes of Good Practice.

An EME is required to submit a sworn affidavit confirming their annual total revenue of
R 10 miliion or less and level of black ownership to claim points as prescribad by
regulation 6 and 7 of the Preferential Procurement Regulations 2017.

An EME that is regarded as a Specialized Enterprise, is required to submit a sworn
affidavit confirming their annual tumover? allocated budget/ gross receipt of R 10 million
or less and level of percentage of black beneficiaries to claim points as prescribed by
regulation 6 and 7 of the Preferential Procurement Regulations 2017.

An EME may be measured in terms of the QSE scorecard should they wish to
maximize their points and move to a higher B-BBEE recognition level. It is in this
context that an EME may submit a B-BBEE verification certificate.

ELIGIBILITY AS QUALIFYING SMALL ENTERPRISES (QSE)

The Codes define a QSE as any enterprise with annual total revenue of between R10
million and RS0 million.
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A QSE with at least 51% black ownership qualifies as a Level 2 contributor.

A QSE with 100% black ownership qualifies as a Level 1 Contributor.

A QSE that is regarded as a specialized enterprise with at least 75% black
beneficiaries qualifies as a Level 1 contributor with B-BBEE leve! of 135% in terms of
the Codes of (Sood Practice.

A QSE that is regarded as a specialized enterprise with at ieast 51% black
beneficiaries qualifies as a Level 2 contributor with B-BBEE level of 125% in terms of
the Codes of Good Practice.

A QSE is required to submit a swom affidavit confirming their annual total revenue of
between R10 million and R 50 million and level of black ownership or a B-BBEE level
verification certificate to claim points as prescribed by regulation 8 and 7 of the
Preferential Procurement Regulations 2017.

A QSE that is regarded as a specialized enterprise is required to' submit @ swom
affidavit confirming their annual tumover/ budget/ gross receipt of R 50 million or less
and level of percentage of black beneficiaries or a B-BBEE level verification
certificate to claim points as prescribed by regulation 6 and 7 of the Preferential
Procurement Regulations 2017
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IN ORDER TO BE AWARDED PREFERENCE POINTS, ANEXURE H. QUESTIONNAIRE
AND ANNEXURE K. PREFERENCE POINTS CLAIM FORM (MBD 6.1), MUST BE
COMPLETED - FAILURE TO COMPLY WITH THE ABOVEMENTIONED WILL RESULT
IN NO PREFERENCE POINTS BEING AWARDED

Application

These general conditions are applicable to all bids, contracts and orders including bids for
functional and professional services, sales, hiring, letting and the granting or acquiring of
rights, but excluding immovable property, uniess otherwise indicated in the bidding
documents.

Where applicable, special conditions of contrect may be laid down and included to cover
specific supplies, services or works.

Where such special conditions of contract are in conflict with these general conditions, the
special conditions shall apply.

Standards

The goods supplied or the services rendered shall conform to the standards mentioned in
the bidding documents and specifications.

Information and Inspection

The service provider shall not, without the District Municipality’s prior written consent,
disclose the agreement, or any provision thereof, or any specification, plan, drawing,
pattern, sample, or information fumished by or on behalf of the District Municipality in
connection therewith, to any person other than a person employed by the service provider
in the performance of the agreement. Disclosure to any such employed person shall be
made in confidence and shall extend only as far as may be necessary for purposes of such
performance.

The service provider shall permit the District Municipality to inspect the supplier's records
relating to the performance of the service provider and to have them audited by auditors
appointed by the District Municipality, if so required by the District Municipality.

Goveming Language

The governing language shall be English. All correspondence and other documents
pertaining to the agreement that is exchanged by the parties shall also be written in English.

Payments

Payments shall be made by the District Municipality within thirty (30) calendar days of
receiving the relevant Invoice / statement provided by the supplier.

Payment will be made in Rand unless otherwise stipulated.

Prices and Evaluation of bids

Pricas charged by the service provider for goods deiivered and services performed under
the contract shall not vary from the prices quoted by the service provider in this Tender.

The Bidder will be liable to take out forward cover to barricade him/her against fluctuation of
the exchange rate in the event of imporiing any component, related to the tender, from a
country dealing in currency other than that of South Africa.
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THIS BID WALL BE EVALUATED AND ADJUDICATED ACCORDING TO THE FOLLOWING:
Relevant specifications

Value for money

s Capability to execute the contract

s PPPFA & associated regulations

23. Termination for default

The District Municipality, without prejudice to any other remedy for breach of contract, by
written nofice of default sent to the service provider, may terminate this agreement in whole
orin part:

If the service provider fails to deliver any or all of the goods within the period(s) specified in
the agreement;

If the service provider fails to perform any obligation(s) under the contract; or

If the service provider in the judgment of the District Municipality, has engaged in corrupt or
fraudulent practices in competing for or in executing the contract

In the event the District Municipality terminates the contract in whole or in part, the District
Municipality may procure, upon such terms and in such manner as it deems appropriate,
goods, works or services similar {o those undelivered, and the service provider shall be liable
to the District Municipality for any excess costs for such similar goods, works or services.
However, the service provider shall continue performance of the contract to the extent not
terminated.

Where the District Municipality terminates the contract in whole or in part, the District
Municipality may decide to impose a restriction penalty on the service provider by prohibiting
such service provider from doing business with the public sector for a period not exceeding
10 years.

If a District Municipality intends imposing a resfriction on a service provider or any person
associated with the service provider, the service provider will be allowed a time period of not
more than fourteen (14) days to provide reasons why the envisaged restriction should not be
imposed. Shouid the service provider fail to respond within the stipulated fourteen (14) days
the District Municipality may regard the service provider as having no objection and proceed
with the restriction.

Any restriction imposed on any person by the District Municipality will, at the discretion of the
District Municipality, also be applicable to any other enterprise or any partner, manager,
director or other person who wholly or partly exercises or exercised or may exercise control
over the enterprise of the first-mentioned person, and with which enterprise or person the
first-mentioned person, is or was in the opinion of the District Municipality aclively
associated.

If a restriction is imposed, the District Municipality must, within five (5) working days of such
imposition, furnish the National Treasury, with the following information:

The name and address of the supplier and / or person restricted by the District Municipality;
The date of commencement of the restriction;

The period of restriction; and

The reasons for the restriction

These details will be loaded in the National Treasury’s central database of service provider or
persons prohibited from doing business with the public sector.
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If a court of law convicis a person of an offence as contemplated in sections 12 or 13 of the
Prevention and Combating of Corrupt Activities Act, No. 12 of 2004, the court may also rule
that such person’s name ba endorsed on the Register for Tender Defaulters. \When a
person’s name has been endorsed on the Register, the person will be prohibited from doing
business with the public sector for a period not less than five years and not more than 10
years. The National Treasury is empowered to determine the period of restriction and each
case will be dealt with on its own merits. According to section 32 of the Act the Register must
be open to the public. The Register can be perused on the National Treasury website.

24. Termination for insolvency

The District Municipality may at any time terminate the contract by giving written nofice to the
gervice provider if the service provider becomes bankrupt or otherwise insolvent. In this
event, termination will be without compens_ation to the service provider, provided that such

termination will not prejudice or affect any right of action or remedy which has accrued or will
accrue thereafter to the District Municipality.

25. Settiement of Disputes

if any dispute or difference of any kind whatsoever arises between the District Municipality
and the service provider in connection with or arising out of the contract, the parties shall
make every sffort to resolve amicably such dispute or difference by mutual consultation.

If, after thirty (30) days, the parties have failed to resolve their dispute or difference by such
mutual consultation, then either the District Municipality or the service provider may give
notice to the other party of his intention to commence with mediation. No maediation in
respect of this matter may be commenced unless such notice is given to the other party.

Should it not be possible to settle a dispute by means of mediation, it may be settled in a
South African court of law.
Notwithstanding any reference to mediation and/or court proceedings herein, the parties shall

continue to perform their respective obligations under the contract uniess they otherwise
agree; and

The District Municipality shall pay the service provider any monies due for goods delivered
and/or services rendered according to the prescripts of the contract.

26. Applicable Law

The contract shall be interpreted in accordance with South African laws, unless otherwise
specified.

27. Notices

Every written acceptance of a bid and any other notices shall be posted to the service
provider concemed by ordinary mail to the address furnished in his bid or to the address
notified later by him in writing and such posting shall be desmed to be proper service of such
notice,

The time mentioned in the contract documents for performing any act after such aforesaid
notice has been given, shall be reckoned from the date of posting of such notice.

28. Taxes and duties

A setvice provider shall be entirely responsible for ali taxes, duties, license fees, etc., of the
contracted goods to the District Municipality.
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No contract shall be concluded with any tenderer whose tax matters are not in order.

No contract shall be concluded with any tenderer whose municipal rates and taxes and
municipal services charges are in arrears.

28. Value-added tax (VAT) on Involces

A copy of a Tax Compliance Status Pin, printed frfom the South African Revenue Service
(SARS) website, must accompany the bid documents. The onus is on the bidder to ensure
that their tax matters are in order with SARS.

In the case of a Consorium/Joint Venture every member must submit a separate Tax
Compliance Status Pin, printed from the SARS website, with the bid documents.

If a bid is not supported by a Tax Compliance Status Pin as an attachrent to the bid
documents, the Municipality reserves the right fo obtain such documents after the closing
date to verify that the bidder’s tax matters are in order. If no such document can be obtained
within a period as specified by the Municipality, the bid will be disqualified.

The Tax Compliance Status Pin will be verified by the Municipality on the SARS website.
30. Tax Clearance Certificate

A copy of a Tax Compliance Status Pin, printed from the South African Revenue Service
(SARS) webslte, must accompany the bid documents. The onus is on the bidder o ensure
that their tax matters are in order with SARS.

In the case of a Consorium/Joint Venture every member must submit a separate Tax
Compliance Status Pin, printed from the SARS website, with the bid documents.

If a bid is not supported by a Tax Compliance Status Pin as an attachment to the bid
documents, the Municipality reserves the right to obtain such documents after the closing
date to verify that the bidder's tax matters are in order. If no such document can be obtained
within a period as specified by the Municipality, the bid will be disqualified.

The Tax Compliance Status Pin will be verified by the Municipality on the SARS webs
31. Municipal Rates, Taxes and Charges

A certified copy of the bidder's and those of its directors municipal accounts (for the
Municipality where the bidder pays his account) for the month preceding the tender closure
date must accompany the tender documents. i such a certified copy does not accompany
the bid document of the successful bidder, the Municipality reserves the right to obtain such
documents after the closing date to verify that their municipal accounts are in order.

Any bidder which is or whose directors are in arrears with their municipal rates and taxes or
municipal charges due to any Municipality or any of its entities for more than three months
and have not made an arangement for settfement of same before the bid closure date will

be unsuccessful.
If a bidder rents their premises, proof must be submitted that the rental includes their
municipal rates and taxes or municipal charges and that their rent is not in amears.

32. Construction Industry Development Board (CIDB) {If applicable)

When applicable, the bidder's CIDB registration number must be included with the tender.
The Municipality will verify the bidder's CIDB registration during the evaluation process.
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NATIONAL TREASURY - GOVERNMENT PROCUREMENT:
GENERAL CONDITIONS OF CONTRACT

1.1

1.2

13

1.4

1.5

1.6

1.7
1.8
1.9
1.10

1.11

The purpose of this document is to:

(a) Draw special attention to ceriain general conditions applicable to goverment bids,
contracts and orders; and

(b) To ensure that clients be familiar with regard to the rights and obligations of all parties
involved in doing business with govemment.

(¢) The General Conditions of Contract will form part of all bid documents and may not be
amended.

(d) Special Conditions of Contract (SCC) relevant to a specific bid, should be compiled
separately for every bid and will supplement the General Conditions of Contract.
Whenever there is a conflict, the provisions in the SCC will prevail

DEFINITIONS
The following terms shall be interpreted as indicated:

“Closing time” means the date and hour specified in the bidding documents for the
receipt of bids.

uContract” means the written agresment entered into beiween the purchaser and the
supplier, as recorded in the contract form signed by the parties, including all attachments
and appendices thereto and all documents incorporated by reference therein.

“Contract price” means the price payable to the supplier under the contract for the full
and proper performance of his contractual obligations.

“Corrupt practice” means the offering, giving, receiving, or soliciting of any thing of value
to influence the action of a public official in the procurement process or in contract
execution.

"Countervalling duties" are imposed in cases where an enterprise abroad is subsidized
by its government and encouraged to market its products internationally.

“Country of origin” means the place where the goods were mined, grown or produced or
from which the services are supplied. Goods are produced when, through manufacturing,
processing or substantial and major assembly of components, a commercially recognized
new product results that is substantially different in basic characteristics or in purpose or
utility from its components.

“Day” means calendar day.

“Delivery” means delivery in compliance of the conditions of the contract or order.
“Delivery ex stock” means immediate delivery directly from stock actually on hand.
“Delivery into consignees store or to his site” means delivered and unloaded in the
specified store or depot or on the specified site in compliance with the conditions of the
contract or order the supplier bearing all risks and charges involved until the goods are so
delivered and a valid receipt is obtained.

"Dumping” occurs when a private enterprise abroad market its goods on own initiative in

the RSA at lower prices than that of the country of origin and which have the potential to
harmm the loca! industries in the RSA.
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1.12 “Force majeure” means an event beyond the control of the supplier and not involving the
supplier's fault or negligence and not foresesable. Such events may include, but is not
restricted fo, acts of the purchaser in its sovereign capacily, wars or revolutions, fires,
floods, epidemics, quarantine restrictions and freight embargoes.

1.13  “Fraudulent practice means g misrepreseniation of facts in order to influence a
procurement process or the execution of a contract to the detriment of any bidder, and
includes collusive practice among bidders (prior to or after bid submission) designed fo
establish bid prices at artificial non-competitive levels and to deprive the bidder of the
benefits of free and open competition.

1.14 “GCC"” means the General Conditions of Contract.

1.15 “Goods” means all of the equipment, machinety, and/or other materials that the gupplier is
required to supply to the purchaser under the contract.

1.16  “Iimported content” means that portion of the bidding price represented by the cost of
components, parts ar materials which have been or ars still to be imported (whether by the
suppller or his subcontractors) and which costs are inclusive of the costs abroad, plus
freight and other direct importation costs such as landing costs, dock dues, import duty,
sales duty or other similar tax or duly at the South African place of entry as wel as
transportation and handling charges to the factory in the Republic where the goods covered
by the bid will be manufaciured.

1.17 “Local content” means that portion of the bidding price, which is not included In the
Imported content provided that local manufacture does take piace.

1.18 “Manufacture” means the production of products in a factory using labour, materials,
components and machinery and includes other related value-adding activities.

1.18 “Order” means an official written order issued for the supply of goods or works or the
rendering of a service.

1.20 “Project site,” where applicable, means the place indicated in bidding documents.

1.21 “Purchaser” means the organization purchasing the goods.

1.22 “Republic” means the Republic of South Africa.

1.23 *“SCC" means the Special Conditions of Contract.

1.24 “Services™ means those functional services ancillary fo the supply of the goods, such as
fransportation and any other incidental services, such as installation, commissioning,
provision of iechnical assistance, training, catering, gardening, security, maintenance and
other such obligations of the supplier covered under the contract.

1.25 “Supplier” means the successful bidder who is awarded the contract to maintsin and
administer the required and specified service(s) to the State.

1.26 “Tort” means in breach of contract

1.27 “Tumkeéy” means a procurement process where one service provider assumes total
responsibllity for all aspects of the project and delivers the full end product / service
required by the contract.

1.28 “Written” or “In writing” means hand-written in ink or any form of electronic or
mechanical writing.
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2.2

23

5.2

5.3

5.4

6.2
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APPLICATION

These general conditions are applicable to all bids, contracts and orders including bids for
functional and professional services (excluding professional services related to the building
and construction industry), sales, hiring, letting and the granting or acquiring of rights, but
excluding immovable property, unless otherwise indicated in the bidding documents.

Where applicable, special conditions of contract are also laid down to cover specific goods,
services or works.

Where such special conditions of contract are in conflict with these general conditions, the
special conditions shall apply.

GENERAL

Unless otherwise indicated in the bidding documents, the purchaser shall not be liable for
any expense incurred in the preparation and submission of a bid. Where applicable a non-
refundable fee for documents may be charged.

invitations to bid are usually published in locally distributed news media and on the
municipality/municipal entity website.

STANDARDS

The goods supplied shall conform to the standards mentioned in the bidding documents
and specifications.

USE OF CONTRACT DOCUMENTS AND INFORMATION INSPECTION

The supplier shall not, without the purchaser’s prior written consent, disclose the contract,
or any provision thereof, or any specification, plan, drawing, pattemn, sample, or information
fumished by or on behalf of the purchaser in connection therewith, to any person other than
a person employed by the supplier in the performance of the contract. Disclosure to any
such employed person shall be made in confidence and shall extend only so far as may be
necessary for purposes of such performance.

The supplier shall not, without the purchaser's prior written consent, make use of any
document or information mentioned in GCC clause 5.1 except for purposes of performing
the contract,

Any document, other than the contract itself mentioned in GCC clause 5.1 shall remain the
property of the purchaser and shall be returned (all copies) to the purchaser on completion
of the supplier's performance under the contract if so required by the purchaser.

The supplier shall permit the purchaser to inspect the supplier's records relating to the
performance of the supplier and to have them audited by auditors appointed by the
purchaser, if so required by the purchaser.

PATENT RIGHTS

The supplier shall indemnify the purchaser against all third-party claims of infringement of
patent, trademark, or industrial design rights arising from use of the goods or any part
thereaf by the purchaser.

Whnen a supplier developed documentation / projects for the municipality / municipal entity,
the intellectual, copy and patent rights or ownership of such documents or projects will vest
in the municipality / municipal entity.
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7.2

7.3

74

8.1
82

83

8.4

8.5

8.6

8.7

PERFORMANCE SECURITY

Within thirty (30) days of receipt of the nofification of contract award, the successful bidder
shall furnish to the purchaser the performance security of the amount specified in SCC.

The proceeds of the performance security shall be payable to the purchaser as
compensation for any loss resulting from the supplier's failure to complete his obligations
under the contract

The performance security shall be denominated in the currency of the contract or in a freely

convertible currency acceptable to the purchaser and shall be in one of the following forms:

(a) a bank guarantee or an imevocable letter of credit issued by a reputable bank
located in the purchaser’s country or abroad, acceptable to the purchaser, in the
form provided in the bidding documents or anather form acceptable to the
purchaser; or

(b)  acashier's or certified cheque.

The performance security will be discharged by the purchaser and retumned to the supplier
not later than thirty (30) days following the date of completion of the supplier's performance
obligations under the contract, including any wamanty obligations, unless otherwise
specified.

INSPECTIONS, TESTS AND ANALYSES
All pre-bidding testing will be for the account of the bidder.

If it is a bid condition that goods to be produced or services to be rendered should at any
stage be subject to inspections, tests and analyses, the bidder or contractors premises
shall be open, at all reasonable hours, for inspection by a representative of the purchaser or
organization acting on behalf of the purchaser.

If there are no inspection requirements indicated in the bidding documents and no mention
is made in the contract, but during the contract period it is decided that inspections shall be
carried out, the purchaser shall itself make the necessary arangements, including payment
amrangements with the testing authority concemed.

If the inspections, tests and analyses refefred to in clauses 8.2 and 8.3 show the goods to
be in accordance with the contract requirements, the cost of the inspections, tests and
analyses shall be defrayed by the purchassr.

Where the goods or services referred to in clauses 8.2 and 8.3 do not comply with the
contract requirements, imespective of whether such goods or services are accepted or not,
the cost in connection with these inspections, tests or analyses shall be defrayed by the
supplier.

Goods and services which are referred to in clauses 8.2 and 8.3 and which do not comply
with the contract requirements may be rejected.

Any confract goods may on or after delivery be inspected, tested or analysed and may be
rejected if found not to comply with the requirements of the contract. Such rejected goods
shall be held at the cost and risk of the supplier who shall, when called upon, remove them
immediately at his own cost and forthwith substitute them with goods, which do comply with
the requirements of the contract. Failing such removal the rejected goods shall be retumed
at the suppliers cost and risk. Should the supplier fail to provide the substitute goods
forthwith, the purchaser may, without giving the supplier further opportunity to substitute the
rejected goods, purchase such goods as may be necessary at the expense of the supplier.
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8.2

10.
10.1

11.
11.1

12.
12.1
13.
13.1

13.2

The provisions of clauses 8.4 to 8.7 shall not prejudice the right of the purchaser to cancel
the contract on account of a breach of the conditions thereof, or to act in terms of Clause 22
of GCC.

PACKING

The supplier shall provide such packing of the goods as is requlred to prevent their damage
or deterioration during transit to their final destination, as indicated in the contract. The
packing shall be sufficient to withstand, without limitation, rough handling during transit and
exposure to extreme temperatures, salt and precipitation during transit, and open storage.
Packing, case size weights shail take into consideration, where appropriate, the
remoteness of the goods’ final destination and the absence of heavy handling facilities at all
points in transit.

The packing, marking, and documentation within and outside the packages shall comply
strictly with such special requirements as shall be expressly provided for in the contract,
including additional requirements, if any, and in any subsequent instructions ordered by the
purchaser.

DELIVERY AND DOCUMENTS

Delivery of the goods and arrangementis for shipping and clearance obligations, shall be
made by the supplier in accordance with the terms specified in the contract.

INSURANCE

The goods supplied under the contract shall be fully insured in a freely convertible currency
against loss or damage incidental to manufacture or acquisition, transportation, storage and
delivery in the manner specified.

TRANSPORTATION

Should a price other than an all-inclusive delivered price be required, this shall be specified.
INCIDENTAL SERVICES

The supplier may be required to provide any or all of the following services, including

additional services, if any:

(@ Performance or supervision of on-site assembly and/or commissioning of the
supplied goods;

(v)  Fumishing of tools required for assembly and/or maintenance of the supplied goods;

(5] Furnishing of a detailed operations and maintenance manual for each appropriate
unit of the supplied goods,;

(d) performance or supervision or maintenance and/or repair of the supplied goods, for
a period of time agreed by the parties, provided that this service shall not relieve the
supplier of any warranty obligations under this contract, and

(e) Training of the purchaser's personnel, at the supplier's plant and/or on-site, in
assembly, start-up, operation, maintenance, and/or repair of the supplied goods.

Prices charged by the supplier for incidental services, if not included in the contract price for
the goods, shall be agreed upon in advance by the parties and shall not exceed the
prevailing rates charged to other parties by the supplier for similar services.
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14.
14.1

185.
18.1

15.2

15.3

15.4

16.5

16.
16.1

16.2

16.3

16.4

SPARE PARTS

As specified, the supplier may be required to provide any or all of the following materials,
notifications, and information pertaining to spare parts manufactured or distributed by the
supplier:

(a)  such spare parts as the purchaser may elect to purchase from the supplier, provided
that this election shall not relieve the supplier of any warranty obligations under the
contract; and;

(b) in the event of termination of production of the spare parts:

(i Advance notification to the purchaser of the pending termination, in sufficient
time to permit the purchaser to procure needed requirements; and

(i) Following such termination, fumishing at no cost to the purchaser, the
blueprints, drawings, and specifications of the spare parts, if requested.

WARRANTY

The supplier warrants that the goods supplied under the contract are new, unused, of the
most recent or current models, and that they incorporate all recent improvements in design
and materials uniess provided otherwise in the contract. The supplier further warrants that
all goods supplied under this contract shall have no defect, arising from design, materials,
or workmanship (except when the design and/or material is required by the purchaser's
specifications) or from any act or omission of the supplier, that may develop under normal
use of the supplied goods in the conditions prevailing in the country of final destination.

This warranty shall remain valid for twelve (12) months after the goods, or any portion
thereof as the case may be, have been delivered to and accepted at the final destination
indicated in the contract, or for eighteen (18) months after the date of shipment from the
port or place of loading in the source country, whichever period concludes earfier, uniess
specified otherwise.

The purchaser shall promptly notify the supplier in writing of any claims arising under this
warranty.

Upon receipt of such notice, the supplier shall, within the period specified and with all
reasonable speed, repair or replace the defective goods or parts therecof, without costs to
the purchaser.

If the supplier, having been notified, fails to remedy the defect(s) within the period specified,
the purchaser may proceed to take such remedial action as may be necessary, at the
supplier’s risk and expense and without prejudice to any other rights which the purchaser
may have against the supplier under the contract.

PAYMENT

The method and conditions of payment to be made to the supplier under this contract shall
be specified.

The supplier shall fumish the purchaser with an invoice accompanied by a copy of the
delivery note and upon fulfilment of other obligations stipulated in the contract.

Payments shall be made promptly by the purchaser, but in ho case later than thirty (30)
days after submission of an invoice or claim by the supplier.

Payment will be made in Rand unless otherwise stipulated.
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186.5

17.
17.1

18.1

19.
18.1

20.
201

21.
21.1

21.2

213

214

Where the value of an intended contract will exceed R1 000 000, 00 (R1 million) it is the
bidder's responsibility to be registered with the South African Revenue Service (SARS) for
VAT purposes in order to be able to issue tax invoices. It is a requirement of this contract
that the amount of value-added tax (VAT) must be shown clearly on each invoice. The
amended Value-Added Tax Act requires that a Tax Invoice for supplies in excess of R3 000
should, in addition to the other required information, also disclose the VAT registration
number of the recipient, with effect from 1 March 2005.

PRICES

Prices charged by the supplier for goods delivered and services performed under the
contract shall not vary from the prices quoted by the supplier in his bid, with the exception
of any price adjustments authorized or in the purchaser's request for bid validity extension,
as the case may be.

VARIATION ORDERS

In cases where the estimated value of the envisaged changes in purchase does not vary
more than 15% of the total value of the original contract, the contractor may be instructed to
deliver the goods or render the services as such. For construction related goods, services
and/or infrastructure project, contracts may be expanded or varied by not more than 20%.
In cases of measurable quantities, the contractor may be approached to reduce the unit
price, and such offers may be accepted provided that there is no escalation in price.

ASSIGNMENT

The supplier shall not assign, in whole or in part, its obligations to perform under the
contract, except with the purchaser's prior written consent.

SUBCONTRACTS

The supplier shall notify the purchaser in writing of all subcontracts awarded under this
contract if not already specified in the bid. Such notification, in the criginal bid or later, shall
not relieve the supplier from any liability or obligation under the contract.

DELAYS IN THE SUPPLIER’S PERFORMANCE

Delivery of the goods and performance of services shall be made by the supplier in
accordance with the time schedule prescribed by the purchaser in the contract.

If at any time during performancs of the contract, the supplier or its subcontractor(s) should
encounter conditions impeding timely delivery of the gcods and performance of services,
the supplier shall promptly notify the purchaser in writing -of the fact of the delay, its likely
duration and its cause(s). As soon as practicable after receipt of the supplier's notice, the
purchaser shall evaluate the situation and may at his discretion extend the supplier’s time
for performance, with or without the imposition of penalties, in which case the extension
shall be ratified by the partles by amendment of contract.

The right is reserved to procure outside of the contract small quantities or to have miinor
essential services executed if an emergency arises, the supplier's point of supply is not
situated at or near the place whers the goods are required, or the supplier's services are
not readily available.

Except as provided under GCC Clause 25, a delay by the supplier in the performance of its
delivery obligations shall render the supplier liable to the impasition of penaities, pursuant
to GCC Clause 22, unless an extension of time is agreed upon pursuant to GCC Clause
22.2 without the application of penalties.
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21.5

23.1

232

23.3

234

23.5

Upon any delay beyond the delivery period in the case of a goods contract, the purchaser
shall, without cancelling the contract, be entitled to purchase goods of a similar quality and
up. to the same quantity in substitution of the goods not supplied in conformity with the
contract and to return any goods delivered later at the supplier's expense and risk, or to
cancel the contract and buy such goods as may be required to complete the contract and
without prejudice to his other rights, be entiled to claim damages from the supplier.

PENALTIES

Subject to GCC Clause 25, if the supplier fails to deliver any or all of the goods or to
perform the services within the period(s) specified in the contract, the purchaser shall,
without prejudice to its other remedies under the contract, deduct from the contract price,
as a penalty, a sum calculated on the delivered price of the delayed goods or unperformed
services using the current prime interest rate calculated for each day of the delay until
actual delivery or performance. The purchaser may also consider termination of the
contract pursuant to GCC Clause 23,

TERMINATION FOR DEFAULT

The purchaser, without prejudice to any other remedy for breach of contract, by written

notice of default sent to the supplier, may terminate this. centract in whoie or in part:

(@) if the supplier fails to deliver any or all of the goods within the period(s) specified in
the contract, or within any extension thereof granted by the purchaser pursuant to
GCC Clause 21.2;

(b) Ifthe supplier fails to perform any other obligation(s) under the contract; or

(c) [f the supplier, in the judgment of the purchaser, has engaged in corrupt or
fraudulent practices in competing for or in executing the contract.

In the event the purchaser terminates the contract in whole or in part, the purchaser may
procure, upon such terms and in such manner, as it deems appropriate, goods, works or
services similar to those undelivered, and the supplier shall be liable to the purchaser for
any excess costs for such similar goods, works or services. However, the supplier shall
caontinue performance of the contract to the extent not terminated.

Where the purchaser terminates the contract in whole or in part, the purchaser may decide
fo impose a restriction penalty on the supplier by prohibiting such supplier from doing
business with the public sector for a period not exceeding 10 years.

If a purchaser intends imposing a restriction on a supplier or any person associated with the
supplier, the supplier will be allowed a time period of not more than fourteen (14) days to
provide reasons why the envisaged restriction should not be imposed. Should the supplier
fail to respond within the stipulaied fourteen (14) days the purchaser may regard the
supplier as having no objection and proceed with the restriction.

Any restricion imposed on any person by the purchaser will, at the discretion of the
purchaser, also be applicable to any other enterprise or any partner, manager, director or
other person who wholly or partly exercises or exercised or may exercise control -over the
enterprise of the first-mentioned person, and with which enterprise or person the first-
mentioned person, is or was in the opiriion of the purchaser actively associated.

a restriction is imposed, the purchaser must, within five (6) working days of such imposition,
fumnish the Natlonal Treasury, with the following information:

()  The name and address of the supplier and / or person restricted by the purchaser;
(i) The date of commencement of the restriction
(i  The period of restriction; and
(iv)  The reasons for the restriction

ESees == 5= a8 =S e e e s ——
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These details will be loaded in the National Treasury’s central database of suppliers or
persons prohibited from doing business with the public sector.

23.7. If a court of law convicts a person of an offence as contemplated in sections 12 or 13 of the
Prevention and Combating of Corrupt Activities Act, No. 12 of 2004, the court may also rule
that such person’s name be endorsed on the Register for Tender Defaulters. When a
person’s name has been endorsed on the Register, the person will be prohibited from doing
business with the public sector for a period not less than five years and not more than 10
years. The National Treasury is empowered to determine the period of restriction and each
case will be dealt with on its own merits. According to section 32 of the Act the Register
must be open to the public. The Register can be perused on the National Treasury website

24. ANTIDUMPING AND COUNTERVAILING DUTIES AND RIGHTS

24.1 When, after the date of bid, provisional payments are required, or anti-dumping or
countervailing duties are imposed, or the amount of a provisional payment or anfi-dumping
or countervailing right is increased in respect of any dumped or subsidized import, the State
is not liable for any amount so required or imposed, or for the amount of any such increase.
When, after the said date, such a provisional payment is no longer required or any such
anti-dumping or countervailing right is abolished, or where the amount of such provisional
payment or any such right is reduced, any such favorable difference shall on demand be
paid forthwith by the supplier to the purchaser or the purchaser may deduct such amounts
from meneys (if any) which may otherwise be due to the supplier in regard to goods or
services which he delivered or rendered, or is to deliver or render in terms of the contract or
any other contract or any other amount which may be due to him.

25. FORCE MAJEURE

25.1 Notwithstanding the provisions of GCC Clauses 22 and 23, the supplier shall not be liable
for forfeiture of its performance security, damages, or termination for default if and to the
extent that his delay in performance or other failure to perform his obligations under the
contract is the result of an event of force majeure.

252 I a force majeure situation arises, the supplier shall promptly notify the purchaser in writing
of such condition and the cause thereof. Unless otherwise directed by the purchaser in
writing, the supplier shall continue to perform its obligations under the contract as farasis
reasonably practical, and shall seek all reasonable altemative means for performance not
prevented by the force majeure event.

28. TERMINATION FOR INSOLVENCY

261 The purchaser may at any time terminate the contract by giving written notice o the
supplier if the supplier becomes bankrupt or otherwise insolvent. In this event, termination
will be without compensation fo the supplier, provided that such termination will not
prejudice or affect any right of action or remedy, which has accrued or will accrue thereafter
to the purchaser.

27. SETTLEMENT OF DISPUTES

27.1  If any dispute or difference of any kind whatsoever arises between the purchaser and the
supplier in connection with or arising out of the contract, the parties shall make every effort
to resolve amicably such dispute or difference by mutual consuttation.

27.2 If, after thirty (30) days, the parties have failed to resolve their dispute or difference by such
mutual consultation, then either the purchaser or the supplier may give notice to the other
party of his intention to commence with mediation. No mediation in respect of this matter
may be commenced unless such notice is given to the other party.

T o e e e B sl =g | —— P SR S ey

T 2021/004: ADVERTISING SERVICES 2




27.3 Should it not be possible to settle a dispute by means of mediation, it may be settled in a
South African court of law.

27.4 Notwithstanding any reference to mediation and/or court proceedings herein,
(@) The parties shall continue to perform their respective obligations under the contract
unless they otherwise agree; and
(b) The purchaser shall pay the supplier any monies due the supplier for goods
delivered and / or services rendered according to the prescripts of the contract.

28. LIMITATION OF LIABILITY

28.1 Except in cases of criminal negligence or willful misconduct, and in the case of infringement

pursuant to Clause 8;

(a) the supplier shall not be liable to the purchaser, whether in contract, tort, or
otherwise, for any indirect or consequential loss or damage, loss of use, loss of
production, or loss of profits or interest costs, provided that this exclusion shall not
apply to any obligation of the supplier to pay penalties andfor damages to the
purchaser; and

(b)  The aggregats liability of the supplier to the purchaser, whether under the contract,
in tort or otherwise, shall not exceed the total contract price, provided that this
limitation shall not apply to the cost of repairing or replacing defective equipment.

20. GOVERNING LANGUAGE

29.1 The contract shall be wrtten in English. All corespondence and other documents
pertaining to the contract that s exchanged by the parties shall also be written in English.

30. APPLICABLE LAW

30.1 The contract shall be interpreted in accordance with South African laws, unless otherwise
specified.

31. NOTICES

31.1  Every written acceptance of a bid shall be posted to the supplier concemed by registered
or certified mail and any other notice to him shall be posted by ordinary mail to the address
fumished in his bid or to the address notified later by him in writing and such posting shall
be deemed to be proper service of such notice.

31.2 The time mentioned in the contract documents for performing any act after such aforesaid
notice has been given, shall be reckoned from the date of posfing of such notica.

32. TAXES AND DUTIES

32.1 A foreign supplier shall be entirely responsible for all taxes, stamp duties, licenss fees, and
other such levies imposed outside the purchaser’s country.

32.2 Alocal supplier shall be entirely responsible for all taxes, duties, license fees, ete., incurred
until delivery of the contracted goods to the purchaser.

32.3 No contract shall be concluded with any bidder whose tax matters are not in order. Prior to
the award of a bid SARS must have certified that the tax matters of the prefered bidder are
In order.

32.4 No contract shall be concluded with any biider whose municipal rates and taxes and
municipal services charges are in arrears.
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33.
33.1

35.1

36.2

35.3

[[———

TRANSFER OF CONTRACTS

The contractor shall not abandon, transfer, cede assign or sublet a contract or part thereof
without the written permission of the purchaser

AMENDMENT OF CONTRACTS

No agreement to amend or vary a contract or order or the conditions, stipulations or
provisions thereof shall be valid and of any force unless such agreement fo amend or vary
is entered into in writing and signed by the contracting parties. Any waiver of the
requirement that the agreement to amend or vary shall be in writing, shafl also be in writing.

PROHIBITION OF RESTRICTIVE PRACTICES

In terms of section 4 (1) (b) (iii) of the Competition Act No. 89 of 1998, as amended, an
agreement between, or concerted practice by, firms, or a decision by an association of
firms, is prohibited if it is between parties in a horizontal relationship and if & bidder(s) is /
are or a contractor(s) was / were involved in collusive bidding.

If a bidder(s) or contractor(s) based on reasonable grounds or evidence obtained by the
purchaser has / have engaged in the restrictive practice referred to above, the purchaser
may refer the matter to the Competition Commission for investigation and possible
imposition of administrative penalties as contemplated in section 59 of the Competition Act
No 89 Of 1998.

If a bidder(s) or contractor(s) has / have been found guilty by the Competition Commission
of the restrictive practice referred to above, the purchaser may, in addition and without
prejudice to any other remedy provided for, invalidate the bid(s) for such item(s) offered,
and / or terminate the confract in whole or part, and / or restrict the bidder(s) or
contractor(s) from conducting business with the public sector for a period not exceeding ten
(10) years and / or claim damages from the bidder(s) or contractor(s)concemed.
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D. APPLICATION OF PREFERENCE POINT SYSTEM IN TERMS OF
THE PREFERENTIAL PROCUREMENT REGULATIONS 2017

The applicable preferential points system as set out in Preferential Procurement Regulations
2017 will be used to evaluate individual tenders.

Regulation R 32 of 20 January 2017 provide for a preference points system

80/20 Preference point system [(for acquisition of goods or services for a Rand value
equal to or above R30 000 and up to R50 miilion) (all applicable texes included]]
The points are awarded as follows:
e 80 points is awarded for the lowest price if it complies with the Tender / Formal Written
Price Quotation conditions.
« Additional points are awarded for attaining the B-BBEE status level of contributor in
accordance with the table below:
| BBBEESatuslevelof Contbutor | .. - Howber ofpoios 7
N8
2 18
3 14
4 12
5 8
6 6
7 4
8 2
Non-compliant contributor 0
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INVITATION TO BID -

MBD1

Tender number:

Description

. BID RESPONSE DOCUMENTS MAY BE DEPDSITED IN THE TENDER BOXSITUATED AT
29 DU TOIT STREET, STELLENBOSCH

B Lo

f— - ——— -

S

R EEPORNATTN

il e S

Name of bidder Ayanda Mbanga Communications (Pty) Ltd

Postal address Unit 10, The Stockyard, 3 Ravenscraig rd. Woodstock 7825

Street address Unit 10, The Stockyard, 3 Ravenscraig rd. Woodstock 7925
Telephone number Code | Q21 Number 000 1750

Cell phone number

073 194 1081. Beverley van der Ross, Office manager

E-mail address

ads@amcomms.co.za Att: Beveriey van der Ross

VAT registration number 4050179417
Tax compliance status oS £65421202H| OR | CSDNo: | MAAA 0101954
B-BBEE status level verification B-BBEE status
certificate Oyes Ono level sworn i Yes [INo
_[tick applicable box '
BEE g "R -8

Contact person

Are you the accredited Are you a foreign CIYes RINo
representative in South Africa for based suppller for
the goods ‘: ;:r:"‘,’;s I works [If yes enclose proof] thems;ﬂs;gdlgesl [If yes, anawer part
Total number of items offered é Total bid price R / S— é ;_’
Signature of bidder _ﬁ"“ Date /aa "y,
Capagcity under which this bid is

- ﬁu/hve Director

Dorian Heath
Telephone number 023 348 2305 or 073 241 3733
E-mail address dorian@capewinelands.gov.za
[N T TE L e POt SaAtiNe s S I R YA
Contact person Elmine Niemand
Tetephone number 021 888 5175
E-mail address. elmine@capewinelands.gov.za

v
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W5 0 1 R ; SRS W-ﬁ# m&%‘m@mv: |
1 1. Bids must be delivered by the shpulated time to the correct address. Late bids will not be accepted
for conslderation.

1.2. All bics must be submitted on the official forms provided—(not to be re-typed) or online

1.3. This bid is subject to the Preferential Procurement Policy Framework Act and the Preferential
Procurament Regulations, 2017, the General Conditions of Contract (GCC) and, if applicable, any
other speclal conditiens of contract.

2.1 Bidders must ensure oompllance ‘Wit their tax obligations.

2.2 Bldders are required to submit thelr unique pereonal identification number (pin) issued by SARS to
enable the organ of state to view the taxpayer's profile and tax status.

2.3 Application for the tax compilance status (TCS) certificate or pin may also be made via e-filing. In
order to use this provision, taxpayers will need to register with SARS as e-filers through the website

WWW.Sars.gov.za.
2.4 Foreign supplters must complete the pre-award questionnaire in part b:3.
2.5 Bldders may also submit a printed TCS certificate together with the bid.

2.6 In bids where consortia / joint ventures / sub-contractors are involved, each party must submit a
separate TCS cerilficate / pin / CSD number.

2.7 Where no TCS Is avallable but the bidder is registered on the central supplier database (CSD), a
CSD number must be provlded

B8 e BRI i i  oia s sohicRbest [PTER N

3.1. Is the entity a resident of the republic of South Africa (RSA)?

3.2. Does the entity have a branch in the RSA?

3.3. Does the entity have a permanent establishment in the RSA?

34. Does the entity have any source of income in the RSA?

35. Isthe entity liable.in the RSA for any form of taxation?

If the answer Is “no" to all of the above, then it is not a requirement to register for a tax compliance
status system pin code from the South Africag mue Service (SARS) and If not register as per
2

NB: failure to provide any of the above part:culars may render the bid invalid.
No bids will be considered from persorig in the service of the state.

Signature(s):

Name(s):

Capacity for the Tenderer: .. Execu“ve Dlredor
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F.

SPECIAL CONDITIONS OF CONTRACT AND TERMS OF
REFERENCE

3.1
3.2
3.21

3.2.2

3.23

3.24

3.25

3.3

34
3.5

3.8

BACKGROUND

The Cape Winelands District Municipality invites tenders from service providers to render
services linked to advertising services at the Cape Winelands Disfrict Municipality for the
period ending 30 June 2024.

DURATION OF TENDER

The tender will be valid for maximum period of thirty-six (36) months, not exceeding
30 June 2024.

SCOPE OF WORK
The successful service provider will be responsible for —
Grammar and style of translated texts, including spelling and quality translations.
Translation

Translation of draft advertisements and/or draft official notices from Afrikaans to English
and English to Afrikaans, if and when required.

Translation of draft advertisements and/or draft official notices from Afrikaans/English to
lsiXhosa, if and when required.

Cognisance should be taken that the Cape Winelands District Municipality has appointed
service providers who have been coniracted for Afrikaans, English and IsiXhosa
translation services, thus translations services will only be required from the successful
advertising agent in the case of an emergency, i.e., when the appointed services
providers are not available or will not be in a position to render translation services within
the prescribed required timeframe.

In the event that it will be expected from the successful advertising agent to perform
translation services, such a request must be signed off by the designated project manager
of this tender, prior to any translation services being performed.

Failure to obtain prior authorisation for translation services, will result in the Cape
Winelands District Municipality not being held responsible for the expenses related to the
translation services.

Editing (proof reading) of English and/or Afrikaans advertisements and/or official notices
which will include making revisions to and suggestions about the content of documents,
focusing on improving the accuracy of language, syntax, flow, and overall readability, as
well as checking for grammar and spelling for approval by the District Municipality.

The layout of draft advertisements and/or notices for approval by the District Municipality.

The publication of approved advertisements and/or official notices in the media as
prescribed by the District Municipality.

Ensuring that all publications of a similar nature have the same layout in terms of the type
and size of fonts, spacing, justification and the size of the municipal logo.

e I —=—r O T P e e e R e S e S EEE =
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4.1

4.2

4.3

4.4

4.5

5.2

53

54

8.1
6.2

6.3
6.4

71

S S = —————
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LOGISTICAL REQUIREMENTS REGARDING PUBLISHING

The successful service provider must —

Provide the District Municipality with written quotations for publishing
advertisements/official notices/ pramotional articles and/or ad hoc publications in the
media as prescribed by the District Municipality.

Submit proofs of all advertisements/notices/promotional articles for signing off to the
designated contact person of the District Municipality prior to the placement of
advertissments.

Submit proofs within 24 hours after the advertisement/notice/promotional article have
been received from the District Municipality in order to provide the District Municipality
sufficient time for reviewing the proofs and signing them off.

Submit final written quotations to the District Municipality for approval in respect of each
advertissment/notice/promotional article, once agreement has been reached on the final
printed media for placement.

Take cognisance that no advertisements/official notices/ promotional articles and/or ad
hoc publications may be published withaut the prior issuing of an official order by the
Cape Winelands District Municipality.

REMUNERATION

Invoices must be provided to the District Municipality not later than three weeks after an
adverlissment/notice/promotional article had been published.

Original tear sheets or clippings of each advertisement/notice/promotional article placed
by the District Municipality must accompany invoices submitted to the District Municipality.

The District Municipality will not pay for any advertisement/notice/promotional article that
had not been approved in writing, prior to publication, and for which an official purchase
order was not issued by the District Municipality.

No advance payments will be made for any reason whatsoever. Invoices rendered will be
payable within 30 days.

DEADLINES
The suceessful service provider must —
Indicate the péniod before placement in respect of which a cancellation fee will be payable.

Indicate the cancellation fee payable if advertisements/notices/promotional articles are
withdrawn.

Adhere to due dates determined by the District Municipality.

Render advertising services on short notice, if and when required.

MEMBERSHIP

The service provider must be a member of a South African professional body / institute,

the membership which will ensure that the Cape Winelands District Municipality is
represented by an advertising agent that adhere to prescribed professional and ethical




7141

9.1.1

9.1.2

9.1.3

9.14

9.1.5
9.16
917

8.1.8
9.2

10.
10.1
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standards in order to uphold the core values and repulational image of the Cape
Winelands District Municipality.

A valid letter of good standing, in the name of the service provider, must be
submitted with the tender documents, alternatively the letter of good standing must be
submitted within a reasonable timeframe as to be determined by the Cape Winelands
District Municipality. Failure to submit a valid letter of good standing from a South African
professional body / institute within a reasonable timeframe as determined, will
automatically disqualify a service provider.

REFERENCES

At least two (2) references to demonstrate the service provider's ability to deliver on the
scope of work as stipulated in this tender must be included in the tender document,
together with the contact detsils of the references, altematively references must be
submitted within a reasonable timeframe as to be determined by the Cape Winelands
District Municipality.

EVALUATION

For evaluation purposes, the following assumptions and fictitious amounts will be utilized
by the Cape Winelands District Municipality:

Translation tariff per word from Afrikaans to 3,000 words
English and English to Afrikaans, if and when

required and authorised by the project manager

in advance

Editing tariff per word from Afrikaans to English 30,000 words
and English to Afrikaans

Translation tariff per word from 3,000 words
Afrikaans/English to IsiXhosa, if and when

required and authorised by the project manager

in advance

Editing tariff per word from Afrikaans/English to 30,000 words
IsiXhosa

Percentage income derived from print media bill  Advertisement cost of R10,000.00
Percentage discount on commission Advertisement cost of R10,000.00
Production foe of providing 50 x advertisements per annum
advertisemenis/notices/promotional articles in all

printed media and publications

Cancellation fee, if applicable 5 x cancellations per annum
Cognisance should be taken that the Cape Winelands District Municipality will not
guarantee the minimum number of advertisements/nofices/promotional articles that will be
published per annum.

PRICING

For proper evaluation purposes it is essential that the prescribed pricing schedules be
completed in full and signed. Alternative pricing schedules will not be accepted.

. — —
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10.2  Tender prices must be valid for the duration of the contract period up to 30 June 2024.
". DELIVERABLES

11.1  Placement of advertisement/notices within the timeframe as prescribed by the Cape
Winelands District Municipality.

112 Cormectness of advertisements/notices in terms of spelling and grammar.

11.3  Quality of translation and edfing, if and when required.
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G. FORM OF OFFER
OFFER

The Cape Winelands District Municipality, identified in the acceptance signature block, has
salicited offers fo enter into a Contract in respect of the following works:

T 2020/004: ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024

The bidder, identified in the offer signature block, has examined the documents listed in the tender
data and addenda thereto as listed in the tender schedules, and by submitting this offer has
accepted the Conditions of Tender and offers to perform all of the obligations and liabilities under
the contract including compliance with all its terms and conditions according to their true intent and
meaning for an amount of be determined in accordance with the conditions of contract identified in
the Conditions of Contract.

By the representative of the bidder, deemed to be duly authorized, signing this part of this form of
offer and acceptance, the bidder offers to perform all of the obligations and liabilities of the Service
Provider under the contract including compliance with all its terms and conditions according to their
irue intent and meaning for an amount of be determined in accordance with the condifions of
contract identified in the Conditions of Contract.

For proper evaluation purposes It is essential that this specific pricing schedule be
completed In full and signed. Alternative pricing schedules will not be accepted

This offer may be accepted by the Cape Winelands District Municipality by signing the Acceptance
part of this form of offer and acceptance and relummg one copy of this doecument to the bidder
before the end of the period of validity Stated in th nditions of Tender, whereupon the bidder
becomes the party named as the Servj f in the Conditions of Contract.

Signature(s): @ .. A e T S
Name(s): ena Lottering

------------------------------------------------------------------------------------------------------------------

Capacity for the Tenderer: .. Executlve DII'eCtOI'
__Ayanda Mbanga Communlcatnons (Pty) Ltd

Name of organization.....

o —
Name and Signature of WItNess: ... IR BRE R \...nerr s ssssrssssmsssesssssesssns Date: 9—(,/?( /J—{
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PRESCRIBED PRICING SCHEDULE: YEAR 1

YEAR 1 FﬁRlOD ENDING 30 JUN£ 2022

. 5 s :_-v _‘,., i 2 . = b -' - q.‘ ; %M . “ - wm

Translation tldif per word from Afrdmans to English and English te Afrilmans, if .

and when required and authorised by the project manager in advance e R NC R NC R NC

Editing tariff per word from Afrkaans to English and English to Afrlkaans *| PerWord |R o R NIC |rR NC

Tranststion tariff per word from Afrikaans/English ta IsDthosa, If and when required

and authorised by the project manager in advance PerWord R 247 |RQ032 (R 249

Ediling tariff per word from Afrikaans/English to IsiXhosa Per Word R 217 R 0.32 R 249

Percentage markup on print media bill % _ 45 %

Production fee of providing advertisements/notices/promotional articles in afl printed Per

media and publications advertizament |R® NIG  |RN/C [R NC
Par

Olneelllatlon fes, If applicable Cancellation R N/C RN/C |R NC

Indicate the period before placement in respect of which a cancellation fee will be payabls, If applicable 3 days

NAME OF SERVICE PROVIDER: ___Ayanda Mbanga Commupications (Pty) Ltd

SIGNED ON BEHALF OF S8ERYICE PROVI e~
DATE: 7‘ “3 / -

*N/C on all adverts pubhshed through AMComms

Media rates are determined by Media Owners and annually increase at about 5%

-
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PRESCRIBED PRICING SCHEDULE: YEAR 2

YEAR 2: 81 JULY 2022 30 JUNE 2023

O3 e .: ! ‘.'..- l-'.'ll,"‘.._"—- o [y T T 5 Taee. 7 'q.a.:;' .‘-.’.a'-nrv. '—r . ; L m 73 ﬁT OB Y .u"&ﬁ =
Ty oo} -Dmnmam R e 0 e (Excl VAT ﬂ%“- M-V&%
Transiation tariff rd from Ahflasns o English and English to Afrikaans, If
nn':‘ Mnnr:eq:mp:rmw:uﬂwrlsed byth: :ojodarznag:r h?c;gana - *® R Whore R NIC R N/C |R NC
Editing tarif per word from Afrikaans to English and English to Afrkaans 1 perward |R NIC [R NIC |R N/C
A Bthorton B e e om0 lalXhosa, W and when requied | - pocword  |R 2.27 [R 0.34 |R 2.61
Editing tariff per word from Afrikaans/English to isiXhosa PerWiod |R 227 |R 034 |R 2.61
Percentage markup on print media bfll % 45 %
Production fea of providing advertisements/notices/promotional articles in all d Per
media -n\:ll| pl.;licn':i':ns e NP e she Pl'hh Adverti:ement R N/C R N/C IR NIC
Canceliation fea, if applicable 5 | caneniwion |[R NJC |R NIC |R NC
Indicate the period before placement In respect of which a canceliation fes will be payable, F applicable 3 days

NAME OF SERVICE PROVIDER: Ayanda Mbanga Communications (Pty) Ltd
SIGNED ON BEHALF OF SERVICE PROVIDER:

DATE: o /2—/

*N/C on a!l adverts published through AMComms
Media rates are determined by Media Owners and annually iricrease at about 5%

ey e
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PRESCRIBED PRICING SCHEDULE: YEAR 3

YEAR 3 01 JULY MZS 3{) JUNE 2024

"8 Rt Y Al v, T l. .w I ';..:“I'. ﬁ 5 o ,I'.‘._' ) —_ Pty _' =
st e ot e A vt o Moo | s % G | NG [ NIC
Editing tariff per word from Afrikaans to English and English o Afrikaans w| Perwors IR N/C |R NIC |[R N/IC
et s |8 555 [R5 v 273
Editing tariff per word from Afrikaans/English to lsiXhosa Per Word R 2_ 38 R 0_ 35 R 2 73
Parcentsge rarkup on print media bill % 45 %
redia and pf:%ﬁ’;.;:'r:;dlnu advertisemerisinofices! oral aiicles n 2l peveed Advertizament |k NIC R N/C [R N/IC
Cancsliation fee, I applicable cancaiation R N/C IR NIC [R NIC
Indicate the perlod before placement In respect of which & cancellation fee will be payable, if applicable 3 davs

NAME OF SERVICE PROVIDER:
SIGNED ON BEHALF OF SERVICE PROVIDER:
- 4 S
DATE: WYY LY,
N/C on all adverts published through AMComms
Madia rates are determmed by Media Owners and annually i increase at about 5%

—
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H. ACCEPTANCE

By signing this part of this form of offer and acceptance, the Employer identified below accepts jfie
Tenderers offer. In consideration thereof, the Employer shall pay the Service Provider the arpunt
due in accordance with the Conditions of Contract identified in the contract that is the subject of
this agreement.

Deviations from and amendments to the documents listed in the tender data and gy addenda
thereto as listed in the tender schedules as well as any changes to the terms of the gffer agreed by
the tenderer and the Employer during this process of offer and acceptance, are ntained in the
schedule of deviations attached to, and forming part of this agreement. No ndments to or
deviations from said documents are valid unless contained in this schedule, must be signed
by the authorized representative(s) of both parties.

The tenderer shall within two weeks after receiving a completed copy of this agreement, including
the schedule of deviations (if any), contact the Employer's agent (whoée details are given in the
confract data) to arrange the delivery of any bonds, guarantees, pro of insurance and any other
documentation to be provided in terms of the conditions of coniraci/dentified in the Contract Data
at, or just after, the date this agreement comes into effect. Failurg’to fulfil any of these obligations
in accordance with those terms shall constitute a repudiation of {fis agreement.

mes into effect on the date when the

Notwithstanding anything contained herein, this agreement
% document, including the schedule of

tenderer receives orie fully completed original copy of t
deviations (if any). Unless the ienderer (now Service PrgVider) within five days of the date of such
receipt notifies the Employer in writing of any reason he cannot accept the contents of this
agreement, this agreement shall constitute a binding ntract between the parties.

ACCEPTANCE (to be completed Cape Winelands District Municipality)
T 2020/004: ADVERTISING SERVICES ‘F‘o! %HLE PERIOD ENDING 30 JUNE 2024

Ms FA du R an-Groe newald Date ..................................
Chief Financial Officer: Financial and rt Services
MeEN|emand b;ié ...................................
Witness

T 2021/004: ADVERTISING SERVICES 38



H. ACCEPTANCE

By signing this part of this form of offer and acceptance, the Employer identified below accepts the
Tenderers offer. In consideration thereof, the Employer shall pay the Service Provider the amount
due in accordance with the Conditions of Contract identified in the contract that is the subject of

this agreement.

Deviations from and amendments to the documents listed in the tender data and any addenda
thereto as listed in the tender schedules as well as any changes to the terms of the offer agreed by
the tenderer and the Employer during this process of offer and acceptance, are contained in the
schedule of deviations attached to, and forming part of this agreement. No amendments to or
deviations from said documents are valid uniess contained in this schedule, which must be signed
by the authorized representative(s) of both parties.

The tenderer shall within two weeks after receiving a completed copy of this agreement, including
the schedule of deviations (if any), contact the Employer's agent (whose details are given in the
contract data) to amrange the delivery of any bonds, guarantees, proof of insurance and any other
documentation to be provided in terms of the conditions of contract identified in the Contract Data
at, or just after, the date this agreement comes into effect. Failure to fulfil any of these obligations
in accordance with those terms shall constitute a repudiation of this agreement.

Notwithstanding anything contained herein, this agreement comes into effect on the date when the
tenderer receives one fully completed original copy of this document, including the schedule of
deviations (if any). Unless the tenderer (now Service Provider) within five days of the date of such
receipt notifies the Employer in writing of any reason why he cannot accept the contents of this
agreement, this agreement shall constitute a binding contract between the parties.

— ACCEPTANCE (to be completed by the Cape Winelands District Municipality)
T 202 ADVERTISING SERVICES FOR THE PERIOD ENDING 30 JUNE 2024
-“

Withess |

== e e — . S R
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QUESTIONNAIRE

pa

List all partners / members / directors of this enterprise

= R I e e, Sy 2 () ER DO
1 Flidehariel Anogoma, || B N lnombgla | |31 ETbOYEES

Mbaga Ayanda N 7402200512086 N/A
Ngoako-Joseph 5012155550080 N/A

| Mbaga Buyile Xolile Yamani 7603255750089 NA
Graham Chalenore B50S055080081 N/A

Lottering

Helena Petronella
BROAD-BASED BLACK ECONOMIC EMPOWERMENT (Act 53 of 2003)

%Wl Om_Veorkeurpunte te ols moet NB! To claim Proference points a lsmangaku akhetheklioyo, lafuneka ukuba

Gebalaneserde Bre# Basis Swart Broad-Based Black  Economic Batanced Broad-Based Black Economic
Ekonomiese  Bemagtigings-telkaart Empowerment Score Card must be Empowerment Score Card thambe kunye
vooryels word fegame met dio MBD | | eubmitted with the MBD @4 Claim | | nefomy ey MBD 6.1 Claie Form.

6.1 Elsvorm vir punte. Form.

ELAl Uluba ufuna uiwenza ibango
gescitifiscerde afelrif van u cofified copy of your Balanced isicelo sakho sekopl eqinisekisiveyo ye

Vir mer Inligting beaocek: / For more Information please vislt: / Inkcukach azithe vetshe uzakuzifumana aph:
The Department of Trade and Industry; hitp://bes.thedfigov.zal
South African Natlonal Accreditation System: hito://www.sanas co.za/dlrectory.php
Independerit Regulatory Board of Auditors:  hitp://irbs.co.zafindex.php

Ayenda Mbanga Communications (Py) Ltd

Besigheid of'i:e'rsoon se naam:-/ Business or person-'; name- Ilgamaleshlshlniolmnye lomntu

*1.  Persentasie aandesthouding van persone (HBI) in die besighejd wat histories benadeel is =a gevolg
van onregvardige diskriminasie gabaseerd op ras.
Percerdage of shareholding of peraone (HDI) in the business historically disadvantaged because of %
unfalr disctimination based on race. 100
Ipersenti yesabelo sabantu kwishishini elalisakuthinteleka ekuxhamieni amalungelo athile ngenxa
yobandiululo ngokobuhlanga.

2. Persentasla aandesihouding van persone (HBI) in die basigheld wat histories benadeel is as gevelg
van onregverdige diskriminasie gebaseerd op geslag.
Perceniage of shareholding of persons (HDI) in the businsss historically disadvantaged because of
unfair discrimination based on gender. 100 %
Ipersenti yesabelo sabantu kwishishini elalisakuthinteleka ekuxhamlenl amalungelo athile ngerxa
yobandidulo ngokwesinl,

3.  Persentasle aandeelhouding van persone (HBI) in die besigheid wat histories benadsel Is as gevolg
van onregverdige diskriminasie gebaseerd op gestremdheid.
Percaniage of shareholding of persons (HDI) in the business historically disadvantaged because of
unfair discrimination based on disabitity. 100 %
Ipersenti yesabelo sabantu kwishishini elalisalathinteleia ekuxhamleni amalungelo athile ngemxa
yobandlululo ngokobulwelwe.

4.  Persentasie aandeslhouding van persone gekiessifisesr as Jeug. (18— 35 Jaar cud),
Percentage of shareholding of persons in the business classified as youth. (18- 35 Years old) Dag
i(pemm isbantu abenezabeio kwinkonzo zoshishino abablzwa ngolkuba lulutsha (18 - 35

‘eminyaka)

§. I3 ubesigheid geles binna dis juriediksie van die Diatriksmunisipaliteit 7 in / Uit In'Ngaphakath|

Is your business established within the area of juriadiction of the District Munlcipality? In / Out
Ingaba ishishini lakho limi kwinginggi elawuwa nguMasipala wesithili? Ngaphakathi / Uit'Out/Ngapha
Ngaphandie ndle

6.  Maak u gebruik van plaasilks arbeid (werkskepping)? Ja / Nee [[] JavesEwe
Do you make use of local iabour (job creation)? Yes / No
Uyawaseberzisa amathube avelayo odalo lomsebenzi (ukudala umssbenzi)? Ewe / hayl [7] Neemomayt
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J. DECLARATION OF INTEREST - (MBD 4 B)

{On behalf of the company and its directors/ members/ trustees/ principle shareholders?)

1. No bid/database registration will be accepted from persons In the service of the state®.

2. Any person, having a kinship with persons In the service of the state, including 2 blood
relationship, may make an offer or offers In terms of this invitation to bid/database registration. In
view of possible allegations of favouritism, should the resulting bid, or part thereof, be awarded to
pérsoris connected with or related to persons in the service of the stafe, it is required that the
bidder or their authorised representative declare their position In relation to the
evaluating/adjudicating authority.

3 In order to give effect to the above, the following questionnaire must be completed and
submitted with the bid/database registration in respect of owners/shareholders® of the

company.
3.4 | Full Name of bidder or his or her representative Helena Petronella
Lottering
Identity Number (person submitting this
32 | goclaration) 5507010019080
Posltion occupled in the Company i .
33 | (officiaVdirectorfrustee/shareholder>): Executive Director
3.4 Company Registration Number 1980/009032/07
as Tax Reference Number 9137161841
36 | VAT Registration Number 4050179417
The names of all directors/ members/ trustees/ principle shareholders, their individual identity
3.7 numbers, personal tax reference numbers and state employee numbers must be indicated In
paragraph 4 below
a8 Are you or any director/ member/ trustee/ principle shareholder Ves No
) presently in the service of the state?

3.8.1 | If yes, furnish particulars. (Please write in Block Letters. Add separate page if more than one,

| $4 1D Numbe( Relation,
oy | Poagon |
Have you or any director/ member/ trustee/ principle
3.9 shareholder been In the service of the state for the past twelve Yes No
months?
3.8.1 | If yes, fumish particulars. (Please write in Block Letters. Add separate page If more than one.
8A 1D Numbar: Retation
Suvame - | N/A ores) o'
;ﬂ‘a I 5 » Ir;|.n £ ]
| Ougan of Sighe' | Poomon: |




Do you or any director/ member/ trusteef principle shareholder
3.10 have any relafionship {family, friend, otherj with persone In the Yes No

) service of the state andfor who may be involved with the evaluation
and/or adjudication of this or any other prospective bid?

3.10.1 | If yes, furnish particulars. (Please write in Block Letters. Add separate page if more than one.

AN ] [ [ [ [ [ ][ ][] |wees
| Fi8 e © N/A .
| Orgar of Shm, [ Podition .
Are you aware of any relationship (family, friend, other) between you or
any director/ member/ frustee/ principle shareholder and any persons in Yes No

311 the service of the state who may be involved with the evaluation and/or
adjudieation of this or any other prospective bid?

3.11.1 | If yes, furnieh particulars. (Please write in Block Letters. Add separate page if more than one.
(omodower | | | | | [ [ [[[[]][ [eemdos™

N/A

Is any spouse, chlid or parent of the company’s directors/ members/
3.12 | trustees/ principle shareholders or stakeholders in the service of the Yes Nc
state?

3.12.1 | If yes, furnish particutars. (Please write In Block Letters. Add separate page if more than one.

W [ [ [ [T [[[11] [

Bpera o Pomaitio
i Maren N/A
| Coggor o It | Peeslisn, |

Do you or any directo/ member/ trustee/ principle shareholder/
3.13 | stakeholders of this company have any Interest in any other related | Yes No
companles or business whether or not they are bidding for this contract.

If yes, fumish particulars.

SN

Is the supplier or any director/ member/ trusteef principle ehareholder listed
3.14 | on the National Treasury's database as a company or person prohibited Yes No
from doing business with the public sector?

If yes, furnish particulars.

= o~ - ===
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Is the supplier or any director/ member/ trustee/ principle shareholder
3.15 | listed on the Register for Tender Defaulters in terms of section 29 of the Vees No
Prevention and Combating of Corrupt Activities Act (No 12 of 2004)7

If yes, furnish particulars.

NI

3.16.1

Was the supplier or any director/ member/ trustee/ principle shareholder
3.16 convicted by a court of law (including a court of law outside the Republic e No
of South Africa) for fraud or corruption during the past five years?

If yes, furnish patticulars.

3.16.1 Crtasamsenenirniveens ...NlA. T TR LT T

Does the supplier or any director/ member/ trustee/ principle shareholder
347 |Owe any municipal rates and taxes or municipal charges fo the

’ municipality / municipal entity, or to any other municipality / municipal
entity, that is in arrears for more than three months?

If yes, fumish particulars.

Themwﬂdpaltymnddohnineuﬂhlndemhlbuﬂm.lmhdthofalﬂn
mnfpartmnhnmbenldhdmt,ﬁmmwiclpalmhsandtueemdlornrvloeohmumlnmembrm
ﬂunm(s)nmmwwhuammenmtnwbeenmﬂﬁmhemwmyhmmhammRelertoscM

Regulation 38(d). (Certified copies of your most curent accounta/staternents and/or proof of any amangement to be
submitted every three months — provide individual Information In the schedule under par. 4.

3171

Was any contract between the supplier and the municipality { municipal
3.18 | entity or any other organ of state terminated during the past five years on Yes No
account of failure to perform on or comply with the. cantract?

If yes, fumnish particulars.

S I /- S

e e e L e
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MFMA Circular No 62 of July 2013 require bidders to submit the names of thelr directors/ trustees/ ehareholders, thair individual identity

numbers, personal tax refarence numbers and o}

4 o numbers of those who are in the service of the state as dsfined in the Municipal
Supply Chaln Management Regulations as part of Thelr bid submissions. A Is dofined ee a person who shares In
company end Is actively lnvolved In the munsgement of the company er ness, and sxerciaes control over the company.
Tax State WInIcle: rates & s;:l;::ic
Full name of directors /|, : % Shwrehoiding | Farsons Employee account manbets (3,17,
»_ = <[+ " identity Number Reference Municipal cleerance of most recent
trustees / shareholders In company Number (Parsal) | Sorvios scoount must bo ettsched
T as evidence
=T el
[ NA _—
2 /
L~
3 /
a4 //
5 o /
PERRH i i BBl A
¢ i el
7 . :_’ it /
8 ,L/
) /
10 /

TMM‘MISNGW &
A A

o’




|, the under signed, certify that the information fumished on this declaration form is true and

comect.

| accept that my/my company’s bid/registration may be rejected and in addition to the

rejection that action may be taken against me/ my company should this declaration prove to be
false.

Executwe Director
Capaclty of Slgnatory

o (26 /r......

Ayanda Mbanga
Commumcatlons (Pty) Ltd

Name of BldderICompanyICC Name

MANDATORY SECTION: THIS DECLARATION WILL NOT BE ACCEPTEDR IF MNOT

CERTIFIED:

' MSCM Regulations: in the service of the state”
means to be —
(a) a member of ~
() any municipal council;
(i) eny provincial legisiature; or
(ii) the national Assambly or the nafional Council of
provinces;
{b) a member of the board of directors of any
municipal entily;
(c) en official of any municipaiity or municipal
entity;
() an employee of any national or provincial
department, national or provincial public entity or
constitutional institution within the meening of the

Public Finance Management Act, 1999 (ActNo.1 of

1899);

(6) a member of the eccounting authority of any

national or provincial public entity; or

(N an employee of Pariament or a provincial

legislature.

* "Sharsholder” means a persbn who owns shares
in the company and is actively involved in the
management of the company or businees and
exercises control over the company.

Freg doiument 16 comEussny, ¢ teme of Reguiatss 24 of the Suppty O 7«1' Matagement aguiabens
- ot endusssd By a U oraniseiener of

bBusiness ardn 20y mbnmipalty -

Commissioner of Oaths
Signed and sworn fo before me at WJ’MM\L S

'
on this the . L% dayof . JUNL. . 2010, by e
Deponent, who has ecknowledged thet he/she knews and
understands the contents of this Affidavit, it is frue and correct
to the best of hisher knowledge and that he/she has no
obpchon to taking the pmaied cath, and that the prescrbed

Apply official stamp of authority on this page:

THS (RSA)
GOMMIBSIONER OF OATHS (RS%)
GRAHAM REYNCLDZ. i Rosd

- Cape Town_

SBOURHN W DUSTEES T RS FegirsGiny IDLeRy | HHIR! De guhoien am,;alw)

_.E —— = =
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K.

DECLARATION FOR PROCUREMENT ABOVE R10 MILLION (ALL
APPLICABLE TAXES INCLUDED (MBD 5)

For all procurement expected to exceed R10 (all applicable taxes included), bidders must complete

T 2021/004: ADVERTISING SERVICES

the following questionnaire:

1. | Are you by law required to prepare annual financial statements for auditing? ¥es / No
if yes, submit audited annual financial statements for the past three years or since the date of
establishment if established during the past three years.

Do you have any outstanding undisputed sommitments for municipal services towards

2. | any municipality for more than three months or any other service provider in respect of | Yes/No

which payment is overdue for more than 30 days?
It no, this serves to certify that the bidder has no undisputed commitments for municipal services
21 | towards any municipality for more than three months or other service provider In respect of which
payment is overdue for more than 30 days.
if yes, provide particulars.
22 CNIA
Has any contract been awarded to you by an organ of state during the past five years,
3 | including particulars of any material noncompliance or dispute concerning the | Ye=/No
execution of such contract?
i yes, furnisi paiticutars
3.1 NA
Yes /No

4 Will any portion of goods or services be sourced from outside the Republic, and, if so,
what portion and whether any portion of payment from the municipality / municipal
entity is expected to be transferred out of the Republic?

T s e SR Bl =




If yes, fumish particulars

ar [N

CERTIFICATION

|, THE UNDERSIGNED (NAME) ....H1elena Lottering -
CERTIFY THAT THE INFORMATION FURNISHED ON THIS DECLARATION FORM IS
CORRECT.

| ACCEPT THAT THE STATE MAY ACT AGAINST ME SHOULD THIS DECLARATION
PROVE TO BE FALSE.

Executive Director

Position Name of Bidder
e ———— e e —— = S~ EhEa St e e —— ———{]
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L. PREFERENCE POINTS CLAIM FORM IN TERMS OF THE
PREFERENTIAL PROCUREMENT REGULATIONS 2017 (MBD 6.1)

This document serves as a claim form to qualify for preference points in respect of Broad-Based
Black Economic Empowerment (B-BBEE) Status Level of Contribution and must accompany an
original certified copy of the applicable certificate.

NB: BEFORE COMPLETING THIS FORM, BIDDERS MUST STUDY THE GENERAL CONDITIONS,
DEFINITIONS AND DIRECTIVES APPLICABLE IN RESPECT OF B-BBEE, AS PRESCRIBED
IN THE PREFERENTIAL PROCUREMENT REGULATIONS, 2017.

1. GENERAL CONDITIONS
1.1 The following preference point system is applicable to all bids:
- the B80/20 system for requirements with a Rand value of up to RS0 000 000 (all applicable
taxes included)

1.2 The value of this bid is estimated to not exceed R50 000 000 (all applicable taxes ingluded) and
therefore only the 80/20 preference point system shall be applicable.

13 Preference points for this bid shall be awarded for.
(a) Price; and
(b) B-BBEE Status Level of Contributor.

14 The maximum points for this bid are aliocated as follows:

POINTS
Price 80
B-BBEE status level of contributor 20
Total points for Price and B-BBEE must not exceed 100

15 Fallure on the part of a bidder to fill in and/or to sign this form and submit a B-BBEE Verification
Certificate from a Verification Agency accredited by the South African Accreditation System (SANAS)
or a Registered Auditor approved by the Independent Regulatory Board of Auditors {(IRBA) or an
Accounting Officer as contemplated in the Close Corporation Act (CCA) together with the bid, will be
interpreted to mean thst preference points for B-BBEE status level of contribution are not claimed.

16 The purchaser reserves the right to require of a bidder, either before a bid is adjudicated or at any
time subsequentiy, to substantiate any claim in regard to preferences, in any manner required by the
purchaser.

™

DEFINITIONS
(a) “B.BBEE" means broad-based black economic empowerment as defined In section 1 of
the Broad-Based Black Economic Empowerment Act,

(b) *B.BBEE status level of contributor” means the B-BBEE status of an entity in terms of
a code of good practice on black economic empowerment, lssued in terms of section 9(1)
of the Broad-Based Black Economic Empowerment Act,

() “bid” means a written offer in a prescribed or stipulated form in response to an invitation
by an organ of atate for the provision of goods or services, through price quotations,
advertised competitive bidding processes or proposals;

(d) uBroad-Based Black Economic Empowerment Act” means the Broad-Based Black
Economic Empowerment Act, 2003 (Act No. 53 of 2003,
(&) “EME" means an Exempted Micto Enterprise in termis of a code of good practice o

black economic empowerment issued in terms of section 9 (1) of the Broad-Based Black

P e e ———— —a R — ————————— =
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Economic Empowerment Act;

] “Functionality” means the ability of a tenderer to provide goods or selvices in
accordance with specifications as sst out in the tender documents.

) “prices” includes all applicable taxes less all unconditional discounts;

(h) “proof of B-BBEE status level of confributor” means:

1) B-BBEE Status level certificate issued by an authorized body or person;
2) Asworn affidavit as prescribed by the B-BBEE Codes of Good Practice;
3) Any other requirement prescribed in terms of the B-BBEE Act

(i) “QSE” means a qualifying small business enterprise in terms of a code of good practice
on black aconomic empowerment issued in terms of section 9 (1) of the Broad-Based
Black Economic Empowerment Act;

7)) “rand value" means the total estimated value of a contract in Rand, calculated at the

time of bid invitation, and includes all applicable taxes:

3. POINTS AWARDED FOR PRICE
3.1 THE PREFERENCE POINT SYSTEM
A maximum of 80 points is allocated for price on the following basis: 80/20
Ps= 80(1 - m]
! P omn
Where
Ps = Points scored for price of bid under consideration
Pt =  Price of bid under consideration
Pmin = Price of lowest acceptable bid
4. POINTS AWARDED FOR B-BBEE STATUS LEVEL OF CONTRIBUTOR
41 Intérms of Regulétion & {2) and 7 (2) of the Prefétential Procurenent Regulations, preferénce points
must be awarded to a bidder for attaining the B-BBEE status level of contribution in accordance with
the table below:
B-BBEE Status Level of Contributor ey
&R (z0]
2 18
3 14
4 12
5 8
6 6
7 4
8 2 -
Non-compliant contributor 0
5. BID DECLARATION
5.1 Bidders who claim points in respect of B-BBEE Status Level of Contribution must complete the
following:
8. ZfBEE STATUS LEVEL OF CONTRIBUTOR CLAIMED IN TERMS OF PARAGRAPHS 1.4 AND
6.1  B-BBEE Status Level of Contributor: 1= ... 20. (maximum of 20 poirts)
P —————— e e
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714

8.1
8.2
8.3
8.4

8.5

(Points claimed in respect of paragraph 7.1 must be in accordance with the table refiected in
paragraph 4.1 and must be substantiated by relevant proof of B-BBEE status level of eontributor.)

SUB-CONTRACTING
Will any portion of the contract be sub-contracted?
(Tick appiicable box)

[yes | __| no | X

It yes, indlcate: N/A
) What percentage of the contract will be subcontracted ........... %
i)  The name of the sub-confractor......... ....... N/A et
fiiy The B-BBEE status level of the SUD-CONTACHOT.......covvvvereerareeccmisreesnrssanissnrnn see srn sas sanas
iv)  Whether the sub-contractor is an EME or QSE
(Tick appilcable box)

I yes | f no ||

v)  Specify, by ficking the appropriate box, if subcontracting with an enterprise in torms of
Preferential Procurement Regulations, 2017:

Designated Group: An EME or QSE which Is at last 51% owned by: EﬂE Q3E

Black people

Black people who are youth
Black people who are women N/A
Black people with disabilities

Black people living in fural or underdeveloped areas or townships
Cooperative owned by black people
Black people who are military veterans

OR

Any EME
Any QSE

DECLARATION WITH REGARD TO COMPANY/FIRM
Ayanda Mbanga Communications (Pty) Ltd

Name of company/firm: .

VAT registration number: 4050179417

Company registration number: 1980’ 009032107
TYPE OF COMPANY/ FIRM
u iartnership/Joint Vetiture / Consortium
] One person business/sole propriety
U Cilose corporation
U Company
(Pty) Limited
[TICK APPLICABLE BOX]

DESCRIBE PRINCIPAL BUSINESS ACTIVITIES
Advertising development, media research.and buying: ...

_print, digital and out of home................

e e s S Bl g == = — = s .
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8.6

COMPANY CLASSIFICATION
O Manufacturer

u Suppller

W  Professional service provider
u Other service providers, e.g. transporter, ete.

[TICK APPLIDABLE BOX]

8.7 MUNICIPAL INFORMATION City of Cape town

Municipality where business is SIUBMET: ....................ooveeieeeeeiee oo ceee oo

Registered Account Number: ......... 20616888LandlordDaleGlen

Stand Number: .................c............ BN 12081

8.8 Total number of years the company/firm has been In business: ... 21 Yéars .
88 [\wer the undersigned, who is / #re duly autherised to do &0 on behalf of the company/fien, certify

that the points claimed, based on the B-BBE status level of contributor indicated in paragraphs 1.4

and 6.1 of the foregoing certificate, qualifies the company/ firm for the preference(s) shown and 1/

we acknowledge that:

) The Information furnished is true and cormrect;

it) The preference points claimed are in accordance with the General Conditions as
indicated in paragraph 1 of this form;

ifi) In the event of a contract being awarded as a result of points claimed as shown in
paragraphs 1.4 and 6.1, the contractor may be required to furnish documentary proof to
the satisfaction of the purchaser that the claims are comect;

iv) If the B-BBEE etatus level of contributor has been claimed or obtained on a fraudulent
basis or any of the condltions of contract have not been fulfilled, the purchaser may, in
addition to any other remedy it may have —~
(a) disqualify the person from the bidding process;

(b) recover costs, losses or damages it has incurred or suffered as a resuit of that
person’s conduct;
(c) cancel the contract and claim any damages which It has suffered as a result of
having to make Iess favourable arrangements due to such cancellation;
(d) recommend that the bidder or contractor, its sharehelders and directors, or cnly the
shareholders and directors who acted on a fraudulent basis, be restricted by the
National Treasury from abtaining business fram any organ of state for a period not
exceeding 10 years, after the eudi aiteram partem (hear the cther side) rule has
been applied; and
(e) Forward the matter inal prosecution.
Signature of Bidders: ’,
DATE: }-//06 A
ADDRESS: Unit 10, The Stockyard,3 Ravenscraig rd. Woodstock 7925
WITNESSES:
1- [} »ha 4
2.
K e R — oS — e e e |
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M. CONTRACT FORM - RENDERING OF SERVICES (MBD 7.2)

THIS FORM MUST BE FILLED IN DUPLICATE BY BOTH THE SERVICE PROVIDER (PART 1)
AND THE PURCHASER (PART 2). BOTH FORMS MUST BE SIGNED IN THE ORIGINAL SO
THAT THE SERVICE PROVIDER AND THE PURCHASER WOULD BE IN POSSESSION OF
ORIGINALLY SIGNED CONTRACTS FOR THEIR RESPECTIVE RECORDS.

PART 1 (TO BE FILLED IN BY THE SERVICE PROVIDER)

1. | hereby undertake to render_servi descr in, aftached bidding documents to
(name of the mstitutm)capewneﬁmsg‘&‘mu“ in accordance with the
requirements and task directives / proposals specifications stipulated in Bid
Number... T2020/004..... at the price/s quoted. My offer/s remain binding upon me and
open for acceptance by the Purchaser during the validity period indicated and calculated

from the closing date of the bid.

2. The following documents shall be deemed to form and be read and construed as part of
this agreament:

() Bidding documents, viz
jnvitation to bid;
Tax clearance certificate;
Pricing schedule(s)
Filled in task directive/proposal;
Preference claims for Broad Based Black Economic Empowerment Status Level of
Contribution in terms of the Preferential Procurement Regulations 2011;
- Declaration of interest;
. Declaration of Bidder's past SCM practices;
- Certificate of Independent Bid Determination;
- Spedial Conditions of Contract;
?i) General Conditions of Contract; and
iy Other (specify)

3. | confirm that | have satisfied myself as to the correctness and validity of my bid; that the
price(s) and rate(s) quoted cover all the services specified in the bidding documents; that
the price(s) and rate(s) cover all my obligations and | accept that any mistakes regarding
price(s) and rate(s) and calculations will be at my own risk.

1 (] [ | ]

4, | accept full responsibility for the proper execution and fulfiment of all obligations and
conditions devolving on me under this agreement as the principal liable for the due
fulfiliment of this contract.

5. | declare that | have no participation in any collusive practices with any bidder or any other
person ragarding this or any other bid.

6. | confinm that | am duly authorised to sign this contract.

Name

Capacity
Signature
Company name
Date

Witness 1
Witness 2

e e
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PART 2 (TO BE FILLED IN BY THE PURCHASER)

1. e T S in my capacity as..........c...eccrerieeenenn. accept
your bid under refsrence number ...... ...........dated............ce..e...... . for the rendering

of services indicated hereunder and/or further specified in the annexure(s).
2. An official order indicating service delivery instructions is forthcoming.

3. | undertake to make payment for the services rendered in accordance with the terms gfid
conditions of the contract, within 30 (thirty) days after receipt of an invoice.

o o

w -] |
& g E ©5 2 _
2 385 8 w5 FoL2
oY Ly i z 28 |/E38z%
> . o X ==
58 TE 7 =€ /E£JBts
}e £92 & w8 22902
w i 2 w O L =

[a] (% =

m &= o
< o : =

4. | confirm that | am duly authorized to sign this contyact.

Name (Prinf) ..o e e e ettt
SIGNatTe e e e et e et e e
Witness 1 ... eenen e,
Witness2 ..M
Official Stamp

e e e T e e W — SEEESE S - = e
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PART 2 (TO BE FILLED IN BY THE PURCHASER)

1. I, Karina Smit in my capacity as Director Support Services accept your bid under
reference number T 2021/00%dated 23 June 2021 or the rendering of services indicated
hereunder and/or further specified in the annexure(s).

2. An official order indicating service delivery instructions is forthcoming.
3. | undertake to make payment for the services rendered in accordance with the terms and
conditions of the contract, within 30 (thirty) days after receipt of an invoice.
o |
(]
s g ¢ 55 |2 S
g8 Zwd z 23 | M3%=z%
% ] o < 3 [ = E = E' bz S
2o Q -t wn SEDS0 o
79 il - wQ 500 g
5 E 3 By |3°g S
o & o g O E o
. T2020/004
ADVERTISING SERVICES | Seebelow |~ Not
ENFQEJQE‘EE&OZBZ 4 F;abular 2024 1 applicable
format
4, | confirm that | am duly authorized to sign this contract.

Signed at Stellenba dptember 2021
Name (Print) K Smit
Signature

winese 1 ARG e R AR

PRESORIBED PIMONIG SOMEDULIE YEAR 1

AR 1! PERIGD ENDING 30 JUNE 2022

D R N & Sl
mn,m’anr“—ghmw»m hmbﬂﬂ—.l’ R R N |@ N
Efittng Sontft poraad frmn Aivars fo English snd Englieh 1o Alriceane : R N R NG |n NG
e e e e e v Vand v msied | i | 247 [moa3z |* 248
Biling s {? per wnrd fioen Afiorny/Englsh to labthooa R 217 IR 032|R 249
Porcentage markup on print wmdia b 4.5 =
mhdw mhdiﬂ*ﬂg et i r NG R NG R N
Cancalistion feu, I appiostis oot RNC [RNC (R NIC
incieic the period bolore pistement in teapect ol which & canceiinion fes wil be paysble, If sppibekls 3 days

WA oF smrvioE PRoviDR: ___Ayanda %ﬂhﬂ) Lid
BIGHED ON BEHALF OF e
oy YV VLY,
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JU ‘.”b 2 — 30 JUNE
N N - A
¥
e e ey " wc_[n WG [x No
BdMiRD tarilf purword fram Afriasns to Engish and English b Afdkasns R NC | NC|r NOC
Teunctson st por word fiom MtimareiErgled  ihoss, ¥ and whon reque x 227 |k 034 |r 261
Exing tariY per word bom AhfkasneEnplsh 1o leDhose R 227 (R 034 |r 2861
Percantage mrkup ati Print media by 45 %
lnal Per

me‘mMMIM‘ Prinked e |8 NG R NC R NC
Cancelation fee, I applicably . - | NCIr NC|sr NC
irficete the period before placement in respect o7 which a concaliation foe will be payable, I applonbls 3 days
NamE oF semviol PRovion:___ Ayanda Mbanga Communications (Py) Lid

SIGNED ON BIHALF OF SERVIOE P

DATE: /[ O ./"2-/ =

YEAR 3: G‘i JULY 2022 «&JGHE 2024

l—'? ety DR ,“'"I g 2 P e

"‘;?m-fr R L‘-.mm cn\ -'hi 5 &' v W& :&: \.- d"w- ‘ ey, N
.mmm..:‘ M’ﬁ“""mm""“’“w o ‘.&’L‘L"""’" RONIC |R NIC |R N/C
Ed¥ting Se#ff per ward froen Alfknans to English and Enghish t Afraans R N/C |r N/C Irn NIC
;P:iulbn w’fnﬁ m-;:umummamm Peeord |m a8 |"0as [® 273
wumupwﬁmmmmmmuﬁmu R 2_3a 30_35 R 273
——— I -
Mmﬂzkﬂmmmmmmmmmnm E NC | pye |r NIC
Cancelatian feu, IF spplicable R N/C R N/C |r N/C
inicate dyo poriod belore plssamant in mepect of which s vanceliztion fen wil bs peyutia, IF applicabe a [ |

SIGNED ON BEHALF OF SERVIOR | B V>

DATE: 7.;4/ 2/

N. DECLARATION OF BIDDER'S PAST SUPPLY CHAIN
MANAGEMENT PRACTICES — MBD 8

m
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N. DECLARATION OF BIDDER'S PAST SUPPLY CHAIN
MANAGEMENT PRACTICES — MBD 8

1. This Municipa! Bidding Document must form part of all bids invited.

2. It serves as a declaration to be used by municipalities and municipal entities in ensuring that
when goods and services are being procured, all reasonable steps are taken ta combat the
abuse of the supply chain management system.

3. The bid of any bidder may be rejected if that bidder, or any of its directors have:

. Abused the municipality’s / municipal entity's supply chain management system or
committed any improper conduct in relation to such system;

° Been convicted of fraud or corruption during the past five years;

. Willfully neglected, reneged on or failed to comply with any government, municipal or
other public sector contract during the past five years; or

) Been listed in the Register of Tender Defaulters in terms of section 29 of the
Prevention and Combating of Corrupt Activities Act (No12 of 2004)

4. In order fo give effect fo the above, the following questionnaire must be completed and
submitted with the bid,

item Question ' Yes | No
Is the bidder or any of its directors listed on the National Treasury’s Database
of Restricted Suppliers as companies or persons prohibited from doing x

business with the public sector?

(Companies or persons who are listed on this Database were informed in writing of
4.1 | this restriction by the Accounting Officer/Authority of the institution that imposed the
restriction after the audi alteram partem rule was applied).

The Database of Restricted Suppllers now resides on the National Treasury's
webslte (www.ireasury.gov.za) and can be accessed by clicking on its link at the
bottom of the home page.
If so, fumish particulars:

a1a| NA .

Is the bidder or any of its directors listed on the Register for Tender
Defaulters in terms of section 29 of the Prevention and Combating of Corrupt X
Activities Act (No 12 of 2004)?
4.2
The Register for Tender Defaulters can be accessed on the National
Treasury's website (www.treasury.gov.za) by clicking on its link at the bottom
of the home page.

If so, fumish particulars:

a21 | NA

Was the bidder or any of its directors convicted by a court of law (including a

4.3 | court of law outside the Republic of South Africa) for fraud or corruption X
during the past five years?
If so, fumnish particulars:

a3 | LNA

e e L L e — T ;wmw:
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Doss the bidder or any of its directors owe any municipal rates and taxes or
4.4 | municipal charges to the municipality / municipal entity, or to any other )(
municipality / municipal entity, that is in arrears for more than three months?
If so, furnish particulars:

B i

4241

o s eomiract betwesn ine bidder and the municipality / municipal entity |

4.3 | or any other organ of state terminated during the past five years on account . x
of failure to parform on or comply with the confract?
if so, furmsh particulars:
834 | N A e e e it e et o e
CERTIFICATION
. THE UNDERSIGNED (FULL NAME) ........Helenalottering............... .CERTIFY THAT

THE INFORMATION FURNISHED ON THIS DECLARATION FORM IS TRUE AND CORRECT

| ACCEPT THAT, IN ADDITION TO CANCELLATION OF A CONTRACT, ACTION MAY BE
TAKEN AGAINST ME SHOULD THIS DECLARATION PROVE TO BE FALSE.

Ayanda Mbanga
Communications (Pty) Ltd

Position Name of Bidder
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O. CERTIFICATE OF INDEPENDENT BID DETERMINATION (MBD 9)
1. This Municipal Bidding Document (MBD) must form part of all bids* invited.

2.  Section 4 (1) (b) (iii) of the Competition Act No. 89 of 1998, as amended, prohibits an
agreemert between, or concerted practice by, firms, or & decision by an assockation of firms,
if it is between parties in a horizontal relationship and if it involves collusive bidding (or bid
rigging).* Collusive bidding is a pe se prohibition meaning that it cannot be justified under any
grounds.

3. Municipal Supply Regulation 38 (1) prescribes that a supply chain management policy must
provide measures for the combating of abuse of the supply chain management system, and
must enable the accounting officer, among others, to:

a, take all reasonable steps to prevent such abuse;

b. reject the bid of any bidder if that bidder or any of its directors has abused the supply
chain management system of the municipality or municipal entity or has committed any
improper conduct in relation fo such system; and

c. cancel a contract awarded to a person if the person committed any corrupt or fraudulent
act during the bidding process or the execution of the contract.

4. This MBD serves as a cerfificate of declaration that would be used by institutians to ensure
that, when bids are considered, reasonable steps are taken to prevent any form of bid
rigging.

5. In order to give effect to the above, the attached Certificate of Bid Determination (MBD 9)
must be completed and submitted with the bid:

' Includes price quotations, advertised competitive bids, limitad bids and proposale,

* Bid rigging (or collusive bidding) occurs when businesses, that would otherwise be expected to compete,
secretly conspire to ralse prices or lower the quallly of goods and / or setvices for purchasers who wish to
acquire goods and / or services through a bidding process. Bid rigging is, therefore, an agroement between

competitors not to compete.
CERTIFICATE OF INDEPENDENT BID DETERMINATION

I, the undersigned, in submitting the accompanying bid:
Tender:T2020/004 Advertising services for the period ending 30 June 2024

-------------------------------------------------------------------------------------------------------------------------

(Bid Number and Description)

in response to the invitation for the bid made by: CAPE WINELANDS DISTRICT MUNICIPALITY
do hereby make the following statements that | certify to be true and complete in every respect.

1
| certify, on behalfof:..... Y 5 e e Ay L that:
(Name of Bidder)
1. I have read and | understand the contents of this Certificate;

2. lunderstand that the accompanying bid will be disqualified if this Certificate is found not to.be
true and compiete in every respect;

3. | am authorized by the bidder fo sign this Certificate, and to submit the accompanying bid, on
behalf of the bidder;

4.  Each person whose signature appears on the accompanying bid has been authorized by the
bidder to determine the terms of, and to sign, the bid, on behalf of the bidder:

T T O e e e == Seag == — " ———
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10.

For the purposes of this Cerlificate and the accompanying bid, | understand that the word

“competitor” shall include any individual or organization, other than the bidder, whether or not

affiliated with the bidder, who:

(a) Has been requested fo submit a bid in response to this bid invitation;

(b) Could potentially submit a bid in response to this bid invitation, based on their
qualifications, abilities or experience; and

(c) Provides the same goods and services as the bidder and/or is in the same line of
business as the bidder

The bidder has amived at the accompanying bid independently from, and without
consultation, communication, agreement or amangement with any competitor. However
communication between partners in a joint venture or consortium® will not be construed as
collusive bidding.

In particular, without limiting the generality of paragraphs 6 above, there has been no
consultation, communication, agreement or arrangement with any competitor regarding:

(a) Prices;

(b) Geographical area where product or service will be rendered (market aliocafion)

(c) Methods, factors or formulas used to calculate prices;

(d) The intention or decision {0 submit or not to submit, a bid;

(e) The submission of a bid which does not meet the specifications and conditions of

the bid; or
() Bidding with the intention not to win the bid.

In addition, there have been ne consultations, communications, agreements or arrangements
with any competitor regarding the quality, quantity, specifications and conditions or delivery
particulars of the products or services fo which this bid invitation relates.

The terms of the accompanying bid have not been, and will not be, disclosed by the bidder,
directly or indirectly, to any competitor, prior to the date and time of the official bid opening or
of the awarding of the contract.

| am aware that, in addition and without prejudice to any other remedy provided to combat
any restrictive practices related to bids and contracts, bids that are suspicious will be
reported fo the Competition Commission for investigation and possible. imposition of
administrative penalties in terms of section 59 of the Competition Act No. 89 of 1998 and or
may be reported to the National Prosecuting Authority (NPA) for criminal investigation and or
may be restricted from conducting business with the public sector for a period not exceeding
ten (10) years in terms of the Prevention and Combating of Corrupt Activities Act No. 12 of
2004 or any other applicable legislation.

" Signature

Executive Director Communications (Pty) Ltd

-----------------------------------------------------------------------------------------------------------

Position Name of Bidder

* Joint venture or Consartium means an assoclation of persons for the purpose of combining their expertise,
property, capital, efforts, skill and knowledge in an activity for the execution of a contract

i = e e e e e S o~ MR S s S S
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P. MUNICIPAL RATES AND SERVICES

Physical residential
Names of Directors / Municipal .
Partners addm: g; 't;ee glrectors Account Number Name of Municipality’
112 Cindywood, 140 Rivonia rd| 719121 Landsec Prope
Ayanda Mbanga ndown, 2199 Management servicag "y JHB
Ngoako Joseph 35A Ga-Kgatla Eisleben Villagp,
Kg_anakga P ;iotlokwa Iég'?a agr Boflokwa -Rural Botlokwa -Rural
Buyile Xolile Yamani 7 Thanda Thula,Glenluce Drive,
Mban Douglasdale, 2196 JHB 7900089457 JHB
Graham Chalenore Camcaim, 6 Bonair rd City of Cape Town ,
Reynolds Rondebosch, 7700 121665486 City of Cape Town
Helena Petronella 1 Reservoir str. Swartland municipality .
Lottering Moaireesburg 7310 330003210038 Swartland municipality
——-'-'-—-::-__

r

NB: Please attach certified copy/copies of the Municipal Account(s)

DECLARATION:
Helena Lottering

|, the undersigned (name) ........ .0 et rerrrerec e e ee s e enmaneen sansntone
Certify that the information fumished above is comect. 1 accept that the state may act against me

should this declaration prove to be false.
..... 9—/496/2-/
Date

Ayanda Mbanga
Executive Director Communications (Pty) Ltd
Position Name of Bidder
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Q. AUTHORITY FOR SIGNATORY

We, the undersigned, hereby authorize Mri/Mrs ......... Resomt‘onatta‘;hed

acting in his’her capacity as .......................
of the business trading as ..........c.........

to sign all documentation in connection with Tender................coceniniiiniinn
Name of members / directors Signature Date
N/A

/
/

-

Note: If bidders attached a copy of their Authorized Signatory it is not necessary to complete this
form.

= = : — . === ]
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R. CREDIT ORDER INSTRUCTION

It is the palicy of the Caps Winelands District Municipality to pay all creditors by means of direct
bank transfars. Please complete this information and acquire your banker's confirmation.

DETAILS OF FIRMINSTITUTION

. Name

NEYTETENERE e hld

{ ] o jepr 1\ 1

LS -y 7 A=
DETAILS OF MY/QUR BANK ACCOUNT ARE AS FOLLOWS:

NAME OF BANK AN BIATTTTITII]

NAME OF BRANCH Sandtfljoln [ Elojmn ¢ Flc[ia 1
BRANCH CODE (6 [F PITOTA BT T TT]
ACCOUNT NUMBER |4 nld Blgl §Isl g8 1[7

TYPE OF ACCOUNT | | roeee__eurrent

=S

ar

L

l/we hereby request and authorise the Cape Winelands district municipality to pay any amounts
that may accrue to me/us to the credit of my/our bank account.

I'we understand that a payment advice will be supplied by the Cape Winelands District
municipality in the normal way that will indicate the date on which funds will be available in
my/our bank account and details of payment.

Iwe further underiake to inform the Cape Winelands District municipality in advance of any
change in my/our bank details and accept that this authority may only be cancelled by me/us by
giving thirty days’ notice by prepaid registerad post.

2//06 /2 082923400,
DATE:

TELEPHONE NUMBER:

INITIALS AND SURNAME- SED SIGNATIIRE:

FOR BANK USE ONLY

I/we hereby ceriify that the details of our clients bank account as
indicated on the credit order instruction is correct:

Confirmation of banking details letter attatched

OFFICIAL DATEGTANP

FOR FULL SUPPLIER ACCREDITATION ALL PARTS MUST BE COMPLETED AMD SIGNED:

==L — e S — T o Sy
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S. COMPULSORY DOCUMENTATION / CHECKLIST

PLEASE ENSURE THAT THE FOLLOWING FORMS HAVE BEEN DULY COMPLETED AND
SIGNED AND THAT ALL DOCUMENTS AS REQUESTED, ARE ATTACHED TO THE TENDER
DOCUMENT: (Failure to submit this documentation shall lead to disqualification)

Form G - Form of offer o [
Is the form duly completed and signed? [L v:'_, L/[ e
Form J - Declaration of interest (MBD4)
Is the personal declaration from each and every owner / member / | Yoy | No
| director duly completed, certified and signed? &
Form K - Certificate of Independent Bid Determination (MBD 9) | ;; s -
Is the form duly completed and signed? Ay R
Form L - Preference Points Claim — (MBD 6.1) i EE
Is the form duly completed and signed? S RS
Form M - Contract Form A
Is the form duly completed and signed? LY. | VL N
Form N - Municipal Rates and services -y [ i
Is a certified copy of the bidder's and those of its directors | yoo yar
municipal accounts (for the Municipality where the bidder pays his ' -
account) for the month preceding the tender closure date attached? | = ; :
Form O- Authority for Signatory L =g
Is the form duly completed and is a ceriified copy of the resolution | Yes | Ne
| attached? _ __ |
Form P ~ Declaration of Past Supply Chain Practices (MBD 8) | V‘m 4 “No
| Is the form duly completed and signed? f
Tax Compliance Status ' / i
Is your unique personal identification number (pin) issued by SARS | ¥Yes Ne ,
attached? Wp 4]
r . ey A . v = i,
Company profile £ e
Is a company profile attached? b ‘/‘ e

Fallure to submit the following certificate will not lead to disqualification, but the tenderer
wiil score 0 points for B-BBEE during the evaluation of tender offers.

B-BBEE Certificate e
Is & certified copy- of the B-BBEE or Original certificate attached? Yoo | 7] 4o
, ...Helenalottering . .. . .. ... confirm that all compulsory documents for

this tender i duly completed, signed and attached to this document.

Signature: ........ Date: 9'//06/9'(
e = — — — = — - — = — T — ——— s V)
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T. REFERENCES
This schedule is to determine the capability of the bidder to execute the contract.

At least three (3) reference letters from companies with whom the service providers are/have
conducted business relating to the terms of referance of this tender must be included in the tender
docurment, together with the contact details of the references, altematively reference letters must
be submitted within a timeframe as to be determined by the Cape Winelands District Municipality.

Company Name SA Medical Research Council

Description of project All advertising related services, including Linkedin Subscription
Contact person name Eugene Philander

Contact person telephone number 02‘} 9380390

Value of project Approx R 7 mil

Company Name University of Stellenbosch

Description of project All recruitment advertising and LinkedIn services
Contact person name Johan Loubser

Contact person telephone number | o1 808 4847

Value of project Approx R 5 mil p.a.

Company Name \Westem Cape Gov. Dept Health and Dept of the Prerlnier
Description of project All recruitment advertising services

Contact person name Ferdi Gerber

Contact person telephone number | 021 48§_6028

Value of project Dept of Premier approx R 10 mil over .3 year term
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Ayanda Mbanga

TE COMPANY o

RESOLUTION BY THE BOARD OF DIRECTORS OF AYANDA MBANGA COMMUNICATIONS (PTY) LTD.

HELD AT: Unit 10, The Stockyard,
3 Ravenscraig rd.
Woodstock, 7825

IT WAS RESOLVED AS FOLLOWS:

The appointed Exacutive Director, Helena Lottering, ID 5507010019080, is authorised to sign all documents and
perform duties necessary on behalf of the company.

Confirmed on behalf of the company:

g Reynolds
606 - 202
Di (
JOHANNESBURG CAPE TOWN DURBAN MTHATHA

Ayanela Mbanga Communications (Pty} L 11? Cindywaod Unit 10, Tha Storkyard *51 Musgrave.Road 93 Nelson
Directars: NJ Kganakgn, HP Lottering, 140 Rivonla Road 3 Ravenscralg Road FNB House, 2nd Floor Mandels Drive
BXY Mbarga, GC Reynoids Sendown 2199 Woeodstock 7925 Durban 4601 Mthetha 5100

i tef: 010 D01 8132 tel: 021 000 1750 tel; 031 202 2916 tel; 060 329 9426

Reg Not 19604000032/07
VAT Reg No: 405179317






SWORN AFFIDAVIT - B-BBEE MAC EXEMPT MICRO ENTERPRISE
Marketing, Advertising and Communications Ressarch Industry

I, the undersigned,

Full name & Sumame:

Helena Lottering

identity number:

5507010019080

Hereby declare under oath as follows:

1. The contents of this statement are to the best of my knowledge a true reflection of the facts.

2. | am aMember / Director /wner of the following enterprise and am duly authorised to act on

its behalf:

Enterprise Name:

Ayanda Mbanga Communications (Pty) Ltd
Trading Name (if
Applicable): AMComms the can-do-company
Reglstration Number: | 1980/009032/07
Vat Number: 4050179417
o prise Physical | Unit 10, The Stockyard, 3 Ravenscraig rd. Woodstock 7925
Type of Entity (CC,
glzy)) Ltd, Sole Prop (Pty) Ltd
Nature of Business: | Advertising development, media research and media buying : print, digial and out of home.
Definition of “Black | As per the Broad-Based Black Economic Empowerment Act 53 of 2003 as
People” Amended by Act No 46 of 2013 *Black People” s a generic term which

means Africans, Coloureds and Indians —

(a) who are citizens of the Republic of South Africa by birth or descent;

Or

(b) who became cifizens of the Republic of South Africa by

Naturalisation

i before 27 April 1994; or
. on or after 27 April 1994 and who would have been entitied to acquire
citizenship by naturalization prior to that date;"

Definition of “Black | “Black Designated Groups means:
Deslgnated Groups”

(a) unemployed black people not altending and not required by law to
attend an educational institution and not awaiting admission fo an
educaticnal institufion;

(b} Black people who are youth as defined in the National Youth
Commission Act of 1956;

(c) Black people who are persons with disabilities as defined in the
Code of Good Praclice on employment of people with disabilities
issued under the Employment Equily Act | _

(d) Black pecple living in rural and under developed areas;

(e) Black military veterans who qualifies to be called & military
veteran in terms of the Military Velerans Act 18.0f2011;"




3. | hereby declare under Oath that:

» The Enterprisa is 100 o, Black Owned as per Marketing, Advertising and Communication Sector
Code in terms of section 9 (1) of the Broad -Based Black Economic Empovwemment Amendment Act, (Act No. 53
of 2003) as amended by the B -BBEE Amendment Act No. 46 of 2013,

o The Enterprise is 100 o Black Female Owned as per Marketing, Advertising and Communicafion
Sector Code in terms of section 8 (1) of the Broad -Based Black Economic Empowerment Amendment Act, {Act
No. 53 of 2003) as amended by the B -BBEE Amendment Act No. 46 of 2013.

e The Enterprise is 100 o Black Designated Group Owned as per Marketing, Advertising and
Communication Sector Code in terms of saction 9 (1) of the Broad -Based Black Economic Empowerment
Amendment Act, (Act No. 53 of 2003) as amended by the B -BBEE Amendment Act No. 46 of 2013.

« Black Designated Group Owned % Breakdown as per the definition stated above:

» Black Youth % = 0 %

o Black Disabled % = 100 o

« Black Unemployed % = 0 %

» Black People living in Rural areas % = 0 %
« Black Military Veterans % = 0 %

o Based on the Financial StatementsfManagement Accounts and other information available on the latest
financial year-end of __31 Dec. 2020 , the annual Total Revenue was R10,000,000.00 (Ten Million Rends) or
less

o Please Confirm on the below table the B-BBEE Level Contributor, by ticking the applicable box.

100% Black Owned | Leve! One {135% B-BBEE procurement
recognition levsl) \/

At least 51% Black Level Two (125% B-BBEE procurement
Owned recognition level)

Less than 51% Black | Level Four (100% B-BBEE procurement
Owned recognition level)

4. | know and understand the contents of this affidavit and | have no objection to take the prescribed cath
and consider the oath binding on my conscience and on the Owners of the Enterprise which | represent
in this matter.

5. The sworn affidavit will be valid for a period of 12 months from the date signed by commissioner.

( Deponent Signature: f%}/
. Date: _%{/ o 37/ 2/

4.4
COMMISSIO OF OATHS (R.S.A)
GrahanCOimns: Reyaelds LA (SA)
blenatEraratny Ebenezer Road
Green Pot, Cape Town, 8001




L
;’ Q A.t? ( TAX COMPLIANGE STATUS
L= e PIN Issued

Enquiries should be addrassad to SARS:
Contact Detall

SARS Contact Centre Tel: 0300 00 SARS (7277)

C_IYSNDA MBANGA COMMUNICATIONS Aberon SARS online: wwi.sars.gov.za

10 THE STOCKYARD

3 RAVENSCRAIG ROAD

WOODSTOCK Details

WESTERN CAPE —

7925 Taxpayer Reference Number: 8137161841 anmuuu hrmes J

Rumbirwten contscling SARE
leetse Date: 2021/01/21
Desr Taxpayer

TAX COMPLIANCE STATUS PIN ISSUED

ThaSouhAfrieanRevemeServiee(SARS)InsIswedyowhxwmprmstatm(TcS)PlNaslndieabd below:;

TES Dekaits:

Texpaysr Name Ayendz Mbanga Communications Pty Ltd e
Trading Namo AYANDA MBANGA COMMUNICATIONS PTY LTD
Tax Reference Number(s) IT- 8137161841 Vat- 4050179417 PAYE - 7380732158
Puiposs of Requost Tender
Regueat Reforence Number DOQ4112145TE2101212223034
PN CB5421202H
L PN Explry Dele 210172022 )

You may authorise a thind party to view your TCS by providing them the PIN. The PIN only allows the third parly access to your TCS. Al
other tax information remains sacure.

Your TCS displayad Is based on your compliance as at the date and time the PIN is used.
You may cancel this PIN at any time befors the explry date reflected above. Once cancelled, a third party will not be able to verify your

SARS reserves the right to cancel this PIN in the event that it was freudulently issued or obtained.

Should you have any other queries please call the SARS Contact Centra on 0800 00 SARS (7277). Remember to have your taxpayer
reference number at hand when you call to enable us to assist you promptly.

Sincerely
IBSUED ON BEHALF OF THE 8OUTH AFRICAN REVENUE SERVICE

AYANDA MBRNGA TirnestomE w1
Nk COMMIMCATIONG PTY
TewaercsNo,  S1ITASTEN Yeer =n
Femilx RFOTCS Pr ot Pege: 0w
.’ Content Vemior: VAOIB.O1N TanpiADYIIOT  VAOTRO .

Page: D101
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LETTER OF GOOD snmdl'ﬂé
4 s

COMPENSATION an onupAﬂon&
AMENDED). _J.,_. _.:.'_",. 'k.a...m-_,, -
With referencatowonsm 82, B6 and BY o Compensation s
130«1993(Asamﬂ|hmymnnymm. Bt ;%_3 R
AYANDA MBANGA COMMUNICREFONY PTY %m Ihe N “ %3 , C e
has complied wlthﬂ& IIQuIM iﬂthd G'Act"sni"is«m th @- Ing with tha
Compensation Fuge: ¥ o A O 3 G G e .’-
Nature of business MT WERTISIE@AGNQ‘Y’ e
Expiry date 2021” . ; el

IMPORTANT NOTIOE ‘ : :
Any fraudulently obtained Ldnm.hgd smgmq sanu wwc cnmlmkm

.r."\ ry el ; _-". ‘_"h

PLEASE, use the Below {ink (Website Addr;-i) ‘fo ‘ehisck I the Letter of Good Standing Is valid:
https:/icfonline.labour.gov.zaNerifyLOGS

Yours faithfully

%cﬂb
Suapocngotion Py ﬁ

COMPENSATION COMMISSIONER j $A5AR A J FY

WAs. 48



Confidential

Date: 25-05-2021

Confirmation of Banking Details (Non-Individual)

D3207 has had accounts with Absa since

50008

AN,

We have pleasure in confirming that
07/12/1998.

Account name AYANDA MBANGA COMMUNICATIONS (PTY) LTD
Absa account number 4048855817

Account type Current

Branch code 632005

SWIFT code ABSAZAN

+  This letter does not confirm funds or the conduct of the account in any way.

+  This information is to be treated in the strictest of confidence and may only be used in the context which it is given.

»  Thisletteris a confirmation of the commectness of information supplied by the client, dependent on the information contained by the Bank's
system at the time thet the request is submitted to the Bank.

¢« This letter is given in confidence and on request of our dient,

Absa Bank and/or its employees will not be held responsible for any loss, damage or liability which may arise directly or indirectly from the

provision of this letter of confirmation.

Yours sincerely
-
General Manager: Digital Channels Reg no 1986/004794/06
25-05-2021
General Enquiries

1 08600 08600

This document is intended for use by the addressee and is privileged and confidentisl, If the transmission has been misdirected to you, please
contact us immediately.

b Bank Limited fes No 3986/004234/06 Absa 5287 BX {(Nen-Inchidual) (07/05/2015)
h ial Services Providar Cradit Provider Rag No NCRCP7
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Tax Involce & Statement

-+4 The Tamrio Trust

feigoy © | Mason's Press (MAS1)

.| 45350131826

T;.
E‘H1D2

| B tryogn G- | 111872107 h:f‘.;ﬁ 4050178417

Aysnda Mbengs Communications (Ply) Ltd

duty 2021

L"-‘;‘:mwsaommm
A g

Unit 102 Mason's Press b:i-nib-n-_ !! b :\.T". P
7 Ravenscraig Road PR T
Woodsatook fontibly Charpes Gunarated o3 11 Juns 2021
7826
R Cavol Akscender
= Séamgp .. 257 ecoounte@daisgien.coan
L et Y ek 0214201210 Fae 214234804
Printed: 11/082021 18:02:87 Page: 1
veti S S e L e
Baianoe B 0.00
11/08/2021 | Lesse Admin Fee New Leace 1,000.00 150.00 1,150.00
11/08/2021 | Deposlt Charge Deposlt s par Lesss Agreemant for Lint 102 65,000.00 0.00 55,000.00
i .' ;a !.,_ 0.00
Kindly make payment to: e *
Deilsgien Property Group (Hyg;;dm s17 RIS Eregis 66,000.00 160.00 56,1560.00
Standand Bank, Account Neo.
el 0"2;909 Amount Due RS58,150.00 I
: Fcertify that this docume
r quﬁm Number listed below In bold s was eamined by megtn'; truo.; r;t:'w“‘of the ariginal whi
as Reference for all payments. the original has not el ) the obsenarin:

All paymants scoepbed without prejudice to our rights and to those of aur ofients.

i m..-‘f’l!! B,

Designation: Chartered A nt {SA) : 00296733
PLEASE RETURN THIS PORTION WITH PROOF OF YOUR PAYMENT TO: Da[: —
Bonair Road, Ronde h, Cape Town ‘=L

Dstegion Proparty Group {Ply) Lid

2 Floor

71 Bros Birest . =

;&em mmm ~ Ayenda Mbanga Communicetions (Ply) Lid

Propessy Mascn's Press (MASH)
Carol Alexander Ty oo

“winiss | ascourts@daleglenca.za - ’ -
ro v Y o 1214241210 Fax0214234884 Amours Due R5,160.00

Folwars ppied b MDA Prapasty Bpytawy foy 0 crt s Le
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Tax involce & Statement

] *y -
TN S RENZED INVESTMENTS PTY LTD
o et =
| I H‘ J L%u et ]
et {mnes CINDYWOOD R MAR CHILDREN TRUST (43)
& AT o F N it
3 . us112
7181217202106/
Bastehl And Saatchi | May 2021
Unit 148112, CINDYWQOD R MAR CHILDREN TRUST
CINDYWOOD p
140 RIVONIA ROAD Monthly chamss Generated on 22 Aprif 2021
SANDTON
2165 K 'r,,’.
p— w & .;-‘
i B0 e 1§ Yel 0114813400 Feoc 011 085 503 1327 _
Printed: 22/04/2021 122322 P-aac
TSR | T IR T R AR A TR SRR BT RN, Tds.-:_
Batanos BT 20,839,656
31082021 | Receipt -20,940.00
01/05/2021 | ELECTRICITY a77,152636-163313,13/02/21-16/03/21 1,248.25 .00 1,248.25
01052021 | RENTAL 18,082.38 0.00 18,082.38
01052021 | GARAGE/PARKING 68000 0.00 880.00
010572021 | STORE /8RM 1,026.08 0.00- 1,026.08
FNB GANK BTAMP 21 018.71 0.00 2101638
LAND SECURITIES MANAGEMENT (PTY) LTD
BRANCH GODE: 251305 AMOUNT
ACCOUNT NUMBER: 50451287623 RANK STAMP oeErosSITED B l

. . "Thisaccourt js due.and payabia oa the 1stof eachmonth . . ... sy e T T I

) I .. oeicl i
- J— - -D.h
FB i g e e e e e

i eartify that this decimient s 2 true f the original which
Referenced Deposit nad by me o -, that. f:m:e obsm:ns.

nssnems  LAND SECURITIES MANAGEMENT (PTY) LIMITED

Bronch whare aceawst ko hetd . otas
Erunet . 251306 _ e _
50451207623 o coo. | 6 Gomalt Posd, Rondsbosch, CopelToun
remencottaee 1 1971216 (Saatehl And Saatchi) Sub-Total
ChequesiTsic Bank e,
Omesr 16 Noa. o
Pl bn Ry (R} o T
Nams Tol i Tetal R
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} certify that this doc
was examined by 0
the original has

is atrue cow of the original which
d that, from the cbservations,
een altered In any manner.

GR REYNOLDS

er of Osths
\tant {SA) : 00296733

Date: —— e
6 Bonair Rnad,\Jdebosch, Cape Town
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tcertify that this document is a true copy of the criginal which
was examined by g and that, from the observations,

the original h been altered In any manner,
G REYNOLDS
ioner of Oaths
Designation: C f&q@hm {SA) : 00296733
Date:

6 Bonair Ro\d.}ondebosch, Cape Town




You can contact us in the following ways

£ Phone: .
% v 080 56 28 74 & O o
Fax: (011) 35834088 2Jg°mnnsssune
& E-melt
a world cless African dty = jobirgonneci@ioburg.crg2a
mmm B A e DT YNNG BT ven ST
MAKIWANE BXY & NC e 1202100805 ]
DOUGLASDALE EXT.152 3-"-"313021 f
2191 2493 DOUGLASDALE EXT.152 |
- At S
: .*00002493 00000-00
Phabralih. -~ - DOUGLASDALEEXT.152 . .
[mﬁm m Ofodf Vilashion +  Pofion” Mm L e |
}. e - . 4‘ o .-".'v. » i u- TS - e e - :{ : L.A .-'«..-.A 2=y ,ﬁ:k e By
i_a5im2 [ ; 20180701 _ | __E1__ | MarketValue R2, 161 00000 REGIONEWARB 1i |
finvoice Number: 106004551480 Nod Reading Date: 202110820 "L
‘Cllest VATNumber, ..-Depostt: R 600.00 ;
Previous Account Balanos ( 2381 na S
Less: Incoming Payment (Last Payment Made 2021/04/10) ﬁ 4, 50040+
Sub Total - BASYLOR
Irderest on Amears ‘ A
Cumrent Charges (Exdl. VAT) 200558
VAT @ 15% i 190,08

{P0DAYS +| 60 DAYS | 30DAYS | CURRENT | INSTALMENT PLAN  TOTAL AMOUNT OUTSTANDING ' icies
0,00 000 | 249102 | 220803 . 0.00 4,688.05 L

-

T et et e immree s mase - as —

We notioe that peyment on your socourt was not recelved i full last month. i you have sinos pald we thank you and request that you |
ignove this message. If you had not yet paid please do so urgantly i

i

1.cestify that this doc Is a true copy of the original which
was exaimingd by me dnd that, from the observations, !
the eriginal has nof¥een aitered in any manner.
i

> { Date: 20210506 MAKIWANEBXY&NC '
o Aco. No.; 653683614 mnouemsmt.emmm

= e — opr—rl
@mmm demﬂnnmmh- ];J
Itamet - Uss the benko Compsriy data! ’
g::moumvm_ -CI:{-I: maﬂh%un%'hku far. )

At




VS PSSR LS WRSECE S ¢ TRt

e i gmir

g R

SEL SRR e L
b

I iy -.i_;i_ri-‘f

K g A
30 iRk i DA AT

. sy Zaats o L= ',“ ;- ¢ 2 .'__;, l
AN = R b DT e

8

i

R

aL

pL Y

P Y P o T

e

1 certify thet this document is s true copy of the original which

was examined by me ad th .
e origmal:;s e 8t, from the observations,

YT A R

REYNOLDS

ner of
Designation: Cha g

Date:
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Page 10of2

CMc Centre

CITY OF CAPE TOWN : o
ISIXEKO SASEKAPA | 110 o 80 Tax Involce number (130008791960 )
STAD KAAPSTAD PO Box 688 Cape Customer VAT registrafion nomber ( J

VAT reghtiraiicn number

e Account number [ 231127971 ]
Diskibution code [ j
R EREE bsiass paver romber (— ToE55000 )

MR GC REYNOLDS AND MRS JA BREWITT Computer generated copy tux Involce

6 BONAIR ROAD Tet 086010 3089 - Fax 085 201 1017
RONDEBOSCH Tel: internafional calis +27 21 401 4701
CAPE TOWN E-mai: accouns@capeiowngovza
7700 Comespondence: Director : Revenue, P O Box 455,
Cape Town 8000
Web addrasswww.capetown.govza
¥ g A T ] ES i W Brd yr e 3 3 )
(nccountmommony ds dlO4/04/202 4. 1 - Ay T T oudete  ovoro
VRS ) BUMOIRG ). Ung 30 73 AT SO, WOPDSATIEN / B M. - e
Previous account balance 1133.13
Lass payments {11/05/2021) Thark you 1133.13
13 = be. %
(@ ey ( 000]
Latest aecount - 2ee overlsaf 1173.61

Cunent amount due (b) femioadni 7 ) ( 117341

ECI R CEAR s L

Total [a] + {b) above 1173.81 : i e
Total obilty
N Ve o
; e ‘:__ i '.': .
g - i

=i 31
Piease note:
1. Payment options .

{a) Debl arders Call 0840 103 089 or Vil @ Customer Seivice Centre.[b) internel payments: Vit www.Basypay.co.za.
|¢) Bectronic payments [EFT): Select ihe Clly of Cape Town asa banielstied benaficiary on your bank's webshe. Usa anly your néne-cligit municipal eccount number as refersnce
(d) Drsct doposit at Nedbank: Please present your gecount number 231127971 ta the bank taller. [g) Cash, debll cprnd, credil eard and ofher: Pleass prasant your account io

the cashier,
ZWMMCRyh@unbnnkmd:muwmdedpamM.lMCﬂmemchmﬂm!hpnaﬂnndmecmunlmnrmmperhnmdbnpucccountnunbm
The Clty absorbs suich easts In respect ofa single payment of R7000,00 and below. i%m‘;&m%” TTT v .

3. nferes wii be charged un ail amounis 8 ovistanding ofier the due dade. the ,m”:ﬂ gr'm ; : ngk:o,:;{:e ;"b';gml which

4, You may not withhokd payment, even If you have submitied @ query fo the Cly concerning this eccbunt. : "a"Ymanner,

&, Fatiure fo pay covid result ih;

{a} The Clly pecovearing debt overduis on the purchasing of pre-pald slecirichy.
[b) your waler and/or eleciricly supply being disconnecied/restricied. iImmadiale reconnecfion of #

A disconnection fee will be chorged end your depastt amount might be increased., 1

r;ay points: Clly of Cups Town cash offices or the vendorn below:

i @ wmoman 430 ) Sanmeteg (i wooworms SHOFRAE Bhekney SN @
[ BT 2t T R s
MR GC REYNOLDS AND MRS JA BREWITT Account m""'*-""| 231127971 |
Total due If not pald In cash 1 17aﬂ

ARMNNELGR I HOR o e Tpcisncah| I

>35> V15552311279718 Rounded down amount cared forward to next lnvolce [ 0 .01]




i certify that this document
was examined $y mea
the orlginal has not

& true copy of the original which
at, from the observations,
n altered in any manner.

Commi
Designation: Ch

Date:

6 Bonalr Road, Ron

londr of Oaths
{SA) : 00206733

th, Cape Town
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PUnrp—— @ SWARTLAND | 3-30-00321-003-9 |

et by t. - SRR (BT NS AR
— R el i s.usoo[ 200032100 350.00!31/05/31(31/05/21
E I i T = T mm:r‘ L " “""‘““‘\
\ [ ) 1‘8111 RESERVOIRSTRAAT |
R T, S e - - oy
LOTTERING HP & LOMBARD CF fsa—" fmmma =t :
RESERVOIRSTRAAT 1 B w2
MOORREESBURG
J 7310 ONS BTW Rug M. 4610188411
BELASTING PAKTULR MaranpeLicse Rexewpis 330003210035-05-21
| oo veewswe ___sespenvene Mol ew | sewo
I EALANS OCRGEBRING | 1 704.00
31/05/21 ACB01231 EWITANSIE -1 704.00
.zﬁsz./os/zl 990388 WATER (15/04/2021-17/0%5/2021) 22.5¢ 172.82
6880 - 6869 = 11 K1 2B DAYS
p1/09/2020 1.87 X1 @ 0.0000 = 0.00
1.87 Kl @ 5.0300 = 5.41
5.60 K1 @ 8.6400 = 48.38
1.67K @ 16.5400 = $3 .62
TAR:3010 WETWERK HEFFINGS: = 648§
31/05/21  BQUIT GRATIE WATER 12.06
31/05/21 BQUIT GRATIE WATER ) -12.06
31/05/21 3601 VOLLIS { 15.72 151.24
31/08/21 3501 RIOOL | a5.15 269.50
§:31/05/21  INSTALL BELAS PAAIEMENT 379.90
31/05/21 INSTALL Betaalbmar Belasting 379.90
31/05/21 INSTALL Toekomstige Belaating -378.90
31/05/21 RERENING AFRONDING -0.06
1
i
i |
|
|
| certify that this docurlert Is 3 true copy of the original which
was examinged by me gnd that, from fhe observations,
the original has x en altered In any manner.
i
Deslgnation: Cha t SA) 00295733
Date
6 Bonalr Ro d Ro
e = S — e s cnes e TOTALE BIWG + FL T ey T
{ evbsanoal IR SRR AR T LG RN TIERGE BB BETRAL AL
i 0. aa[ 0. 00| o_.o'a[ 0.00 973.40] 30/06/2022 | 973.80
‘g|
1
4. "' % ELETRONEISE BETALIIGS. KAK B) DIE VOLGENDE BARY CEDEPFOMEER WOTRD:
o W"‘” mwmmmg
- REKEMING NOMUMER: 372865199 ’
TAKIOD:: 0500t
VERWYSING: 3-30-00321-003-9
% »>»>»>915893300032100390
Indien die uitstaande bedrag nie op betaal

detum vereffen is kan dienste sondex verdere
kennie beeindig word.
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ASSOCIATION FOR
COMMUNICATION
L ADVERTISING

18 January 2021

To Whom [t May Concem

Confirmation of Membership

This serves to confirm that Ayanda Mbanga Communications (Pty) Ltd /a AMComms the-can-do
company, Registration Number: 1980/008032/07, is a member in good standing, of the Assoclation
for Communication and Advertising NPC (ACA).

The ACA is a professional body that represents the interests of advertising and communication
agencies/companies in South Africa.

Kind Regards

..
e

Mathe Okaba
Chief Executive Officer
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" Ayanda Mbanga
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CREDENTIALS PRESENTATION
2021

v.y I AYANDA MBANGA
NP A COMMUNICATIONS
s WAS FOUNDED
\ A 4 P YEARS AGO, AS A
, SPECIALIST RECRUITMENT
ey e ADVERTISING AGENCY.




» A full-service brand solutions agency, specialising in
communications spanning across all media platforms.

*+ A 100% black female owned company that rallies
around the belief that "o ihina s o o0l

* We bring together passionate, experienced and
skilled individuals who understand business, brands,
recrultment communication, and strategy.

* An agile, local and independent player.

When asked what characteristics someone would need to
start their awn agency, a prominent adman intoned, “They
need a point of view, or philosophy, against which to judge
their work.”

As an evolving brond solutions agency this was a challenge
for us.




is willingness, action and determination.
Everyone has great ideas.VVe however live to bring those
exceptional, truly challenging ideas to life.

is on brand, on time and on budget.

is our reason to believe.

vy




A TEAM TO KNOCK YOUR SOCKS OFF

AYANDA MBANGA

CEO

25 years’ experience.
Journalism graduate from Rhodes University.
MBA in Business Strategy from Henley Business School, UK.
Founder of Ayanda Mbanga Communications.
Nedbank Businesswomen of the Year Finalist.
Sunday Times Media Publisher’s Award 2012.

"Srartimg my own company, bullding a business. and seging Wt grow as
well as growing my peopte and our ciients’ businesses continues 10
ts a highlight”.

p‘f‘
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AYANDA MBANGA BEVERLEY VAN DER ROSS IRENE GILBERT

AYENOA MBANGA

.

AYARNDA MELEEN MYRTLE ZARHELE DEAN
MBANGA LOTTERING WILDS NGUBANE HOUTZAMER
S
IRENE ETHAN
RENATE WANDA BEVERLEY
BREDENKAMP DOUGLAS VAN DER ROBS
NIRUPA
BABOOTHILALL
TAURIQ
ISAACS
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EEDEITTEY. We provide access to resources and know-how that you don't
have on hand, can't efford or don't want to hire fulldme.

TTME AV 1HG: We save you valuable time by freeing up your exdsting staff
for other important deliverables and giving the creation of advertising
campaigns the attention it deserves.

A0 DEVELGPMITIT: We simplify this complex task by using our fully
Integrated service to establish positive brand awareness through advertising
and other campaigns, as wall as ‘quick win' solutions to meet your talent
attraction and engagement needs.

COMPETIEE RS Our ncome Is based on 165% of your
media expenditure and a production fee for campaign design and
development.

e e e i
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As a member of the ACA (Assoclation of member agency
Communication and Advertising), we GC o Ledision i
preyoeriany

continuously strive to uphoid and adhere tothe
principles and practices of the goveming body.

H
We have been vetted and verified by Y
Corexalance as an ethicel agency who COR_!;}L;A_I,&HCE
timeously meets our responsibilities.

We are a certified Linkadin partner in South




-

ry

Recrultment Advertising (Print, Digital, Radio, Out of
Home)

Employer Branding (EVP development and roll-out)
Strategy
Design

Digital (Websites, Mobile Applications, Job boards,
Pay Per Click and Google Adwords)

Social (Jobgrams, Google Ads, Facebook & Linkedin)
Career and Talent Attraction Events

Get Local
Define the Insight
Believe in Team
Learn,Adapt, Improve
and Deliver

oA 2
AW
e 5&5"}‘?' N
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To name a few:

African Development Bank, Department of Environmental
Affairs, of Energy, JohannesburgWiter,
Mediclinic, NECSA, Old Mutual, The Shoprite Group,
SASOL, SAMRC, Medidlinic, Distell,X2ap Agri, Overberg
Agri, Cape Peninsula University of Technology, Various
Universities: Fort Hare, Mandela, Pretoria, Rhodes,
Stellenbosch, Walter Sisulu Westarn Cape Government,
Pariiament SA,Western Cape Government.

Varlous Municipalities including:

CapeWinelands District Municipality, City of CapeTown
Dr Nkosazana Dlaminl Zuma, Knysna, KwaDulaza, Mossel
Bay, Overstrand, Swartiand, Swellendam and uMzimkhulu.

16
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SOME OF OUR WORK

o

e Pestinsul .
of Technology

2015 & 2016 CPUT &
CAPE EPIC:

20



i Cape Peninsula
) University of Technology

> Advertising the University’s Open Day Event In various

advertising mediums:

» Newspaper Adverts;

# Radio — Live reads end Pre-Promos;

¥ Light Polé Advertising

% Social Madia - Facebook and Instagram)

» Promotars on the day, assisting prospective students, tasked
with various responsibllities, alleviating some pressure from
CPUT staff members working on the day;

# Managing the Outside Broadcast on the day. The OB
Induded a Q&A, which.was done by CPUT's Marieting/PR.
Rep;a Lecturer and a member of the SRC (Student Rep) so
prospective students could get a fee) of what CPUT offers.

21
Light Pole and Newspaper AD 2017 Facebook Artwork =
_ ‘ § Cape Peninsula
University of Yechnology

2016 instagram Artwork

L]

Tapi -

SATURDAY

7 MAY 2016
OO0 ~ {040
BELLVILLE
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521 640 6705
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Nt

Facebook and Instagram Advertising Campalgn:

We ran “Apply” adverts for all 77 courses. Ran 154 adverts with
successful resuits on smaller individual advert budgets.The adverts
where targeted mainly atWestern Cape;also focusing the rest of SA
and our top neighbouring Aftican Countries {fisted below).

Advert Interaction for 2017:

i+ Clickad: 842 746 users dicked through to CPUT
k website to potential apply for a coursé of their choice.

= Advert seen by Africa: 22 535 460 African users saw
e@ the adverts,and 33 million impressions were served.

Facabosk (sary for Yop Alricam Copmtrien: Sotsth Africt; Zmbaivwe; Comercon; Nemibic:
mmwmdeMMHHWMMMm
Sotroe: intarnat brid Siats

23
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CLTDOOR PRANT AWARENESS CAMPAIGN
. » Bus Shelver Awareness Campaign in conjunction
with “Application Now Open” Campaign,

24



WE DIDIT!

‘ ﬁ.nfe Peninsala

niversity o Technoiogy

OUTDOOR BRAND AWARENESS CAMPAIGNS
-~ Billboard Advertisingforthelaunch of the Nanosatellite

25

g SEEY | W producedand managed radio advertising for outside
; DS ¢ oF SOUTH ARICA broadeasts, live resds and swareness campaagns.

% Eﬁ - We've produced 2 radko adverts and managed a 3-week swaraness
. a5a3 campaign on Radio Riverside

[} =
)
":é"’”":' Fr g Foiatas EY V) Y hroadeast for the innovay
Fip | St
Y Ee G | Corfmisin
%,
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» Event planning
» Fund raising.

Wa also manage their media planning and buying,

27

€
Isivivane fund

Wit

Rhodes University approached us to create a visual representation
for their student funding project.

We designed the identity and branding material for Isivivane fund
(Brochure, invitations banners, etc).

28




to the Future:
ECDE Programme in Grehamstown.

We were asled to design and print the brochure and
banners for this education Initiative.

29

Congratululing BMF o046 yearsof success
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Regethiog th Davic sark

Our client Selekane Asset Management
Consultants recently turned 10 and needed a
facelift We assisted with rebranding by doing
the following:

» Communications and Social Media Strategy

» Developed a new brand guide and brand identity
> Corporate stationery

» Developed a new website

» Print and social media management and advertising.

30
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13 L g Al e
Sign-upitt Folmeh i i
new [
GradesMatch was 2 small startup.
They approached us to create a socfal
media presence, to build brand awareness

and get learners registered.

We started off with 1000 registered users
and to date, along with activations,

social media drives and competitions, they
are at 10 000+ users.

31
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We manage design and printing for the
Legislature’s office.

|,
LEGSLATI.IRE

...-- :c
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Recruitment Advertising In National,
regional and community titles.

BannesDisplay Advertising onVarious Websltes.

Online adwertising on varfous Job/Carcar Portals
(Linkedin; Times Higher Education; etc.)
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Question

. Huhstsnnaapmuafwfmﬁsmikarl
retevant work for you relaing 8 desgn and
pleosmant of reenitment adutisements?

"2 Was the work compietor within the

Contradisel time frame?

3 Wes the work completed within the Conract Véo 1N

id the Biddar comply wih spedificatiora and

requests as req.ired? COMOTES. e R |

o you sataied wih e Conrctrs | {5¢7

performance / prefogsionalient?

W oF m

CONTACT PERSON & TELEPHONE NUMBER

STAMF OF REFERENCE
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©
MREY SUPPLY CHAIN MANAGEMENT
g

DIVISION

3 May 2021

To whom it may concern,

Reference for Ayanda Mbanga Communications

This letter confirms that Ayanda Mbanga Communications Is an appointed service provider for the
provision of advertising services for a perlod of five (5) years.

The contract with Ayanda Mbanga Communications started in November 2017 and will end in
October 2022,

The terms of reference for the contract, which Is still on-going was as follows:

Provide advertising services in various publication mediums, and other related needs.
Provide media recommendations to the SAMRC In order to reach the correct target markets.
Reduce risk factors associated wth recruitment advertising.

Provide the SAMRC with the LinkedIn Subscription package consisting of:

v Jobs Dashboard Manager

v Recrulter — Corporate

v Job Slot

v Career Pages — Enterprise; Advanced Package

B & 0 &

The project value of the services from the inception of the contract is approx. ZAR R 7 000 000.00
and is still ongoing.

As a beneficiary of these services, SAMRC confirms the fulfillment and successful implementation of
the contract and obligations during the course of the project.

This document serves as a recommendation nature and is served to Ayanda Mbanga
Communicatlons for rendering similar services to other institutions.

Thank you.

Eugene Philander
Chief Practitioner Officer: Supply Chain Management

THE SOUTH AFRICAN MEDICAL RESEARCH COUNCIL
Francie Van Zijl Drive, Parow Valley, Cape Town | Po Box 18070, Typerberg, 7806, South Africa
Tet: +27 21 938 0390 | Email: Eugene.Philanderfdmm.ac.za | Web: www.samre.ac.za



SHOPRITE

REG. NO. 1929/001817/07 (PTY)LTD

To whom It may concern

Ayanda Mbanga Communications has been supporting the Shoprite Group with recruitment advertising for
aimost 20 years. The support provided by Ayanda Mbanga Communications has been highly valued
especially within those areas where it Is more challenging finding suitable talent.

In partnering with Ayanda Mbanga on these advertising Initiatives, we have been able to reach candidates
in various geographical locations and have experienced tremendous success with attracting suitable
candidates. Ayanda Mbanga always strives to deliver work of great quality. Thelr professionalism,
continuous communication, and contribution to our recruitment advertising process are highly
apprecilated.

Regards

AL~

Zerelda Mitchell
Recruitment Projects and Assessment Manager

msmmmnmmmmaomrmm,mmxms,mm7031,soumm
TEL: 927 (0) 21 8304000  FAX: +27 (0) 21 BB0-4050 www.shopritsholdings.co.za

DIRECTORE: P C ENGELERECHT JVR BRON ADEBRWNDBMPGWH‘E.GFRHZ.ABGARDB& 8 HARIBUNKER,
(cm)'l-“.lm. MN&I.MANJHPIENAAR,N L SCHREUDER, ZA =

Registarmt Copdit Provides : Reg. o, OF B Raghinred Firmmalad Smvice Privide? : Rug. no. 7732




UNIVERSITEIT

IYUNIVESITHT W& 4 é_
STELLENBOSCH [ & )?' L
UNIVERSITY I S ) -

X

26 May 2021

1818-2018

TO WHOM IT MAY CONCERN

Stellenbosch University (SU) hereby confirms that Ayanda Mbanga Communications
(Pty) Ltd (AMCommis) has, for more than 15 years now, been our preferred supplier in
integrated recruitment solutions, inciuding recruitment advertising and services
(printed as well as electronic media). For the past four years, AMComms has alsc
provided services in aspects of response and database management, which include
first level short-isting of various positions to ensure recruitment of employees with the

correct profiles.

AMComms aiso provides SU with a Linkedin Talent Solutions subscription package
consisting of: Jobs Dashboard Menager, Recruiter Corporate, Job Slots, Career
Pages, Job Wrapping directly from SU’s online Careers Page, in order to enhance SU's
staff complement and brand image towards world class operations, effectiveness and
efficiency. The Linkedin subscription package provided by AMComms, which also
includes the Talent Insights (Corporate) Platform Access, has resulted in a partnership
enabling SU to:

« Lot our vacancies be visible to the correct candidates « Find the correct candidates
faster « Share our company story and atiract top talent - Have a presence on a talent
intelligence platform that empowers SU to make smart workforce and hiring decisions.

Our relationship is characterised by a mutual sense of professionalism, respect and
high standards of service delivery. Their ahility to deliver high quality work within
deadline dates is consistent and very much appreciated by the University. With
tumaround times in general set at two — three working days, they ensure an effective,
streamlined recruitment process at the University.

The innovative solutions of AMComms are a true reflection of their total undsrstanding
of requirements in modem times. AMComms contributes to our goal of maintaining
excellence with a focus on the future. Their understanding and perception of SU’s
Vision and Strategy, which include core strategic themes such as purposeful
partnerships and inclusive networks, as well as becoming South Africa’s employer of
choice within higher education, are of utmost importance to SU.

We hereby recommend Ayanda Mbanga Communications without reservation.

Sincerely,

JT Loubser — Head: Personnel Provisioning & Planning
For the CHIEF DIRECTOR: HUMAN RESOURCES

MENSLIKE HULPBRONNE ¢ HUMAN RESOURCES
Privast Sak X1 7602 Maticland Suid-Afiks *  Privato Bag X1 7602 Maticland South Africa
Tel (021) 808-4588 Faks (021) 808-2484 Tel(021) 808-4588 Fax (D21} 808-2484
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ATTACHMENT A

Question

Has the Setvice provider parformed simfer /
relevant work for you relating to design and
plecemsnt of recruitment advertigements?

1.

Response

e ———

vi

Nature of wom\%’\ AW Qﬁ'ﬁw

OF CeCt USRS, SONONEEMrTs

2 Was the work completed within the
Contractual tims frame?

\Yesi Ko

o P\\\\a\s

Was the work complsied within the Controct
Price / Amount / Budget?

\Yﬁs)lho
”omwmmﬁm o P

SNGOES. ShRapRT :)@;mb )

[id tha Bidder comply wity speafizations and
requests as required?

}({g ™ N ‘*{Y\Q \(-:NQ(;M{

Whers vou salisfied with the Contreciors
performanoe / prolessiondism”?

Q‘E‘i’ﬁﬁx 'n\

'Yes N2
@Wﬁ”ﬁ gi:\\\"f:(
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“('\\ RAME OF REFERENCE
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T\ GV ey
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Western Cape
Government

7t { the Fremiog

To whom It may concem,

Corporate Services Cenfre

Directorate Recruitment and Selection

Tel: +27 21 483 4u8

Farcinand.gerber&westerncape.gov.za

I hereby confirm that we have been and are siill using the services of Ayanda Mbanga for the purpose of

providing a Recruitment Advertising Service.

Our evaluation of the services s as follows:

Guestion Response
Has the Service Provider performed similar/relevant work for you
relating fo design and placement of reécruitment advertisements¢ | YosEI | NO |
Nature of work
Media Advertising
Was the work cempleted within the Contractual time frame? [ Yeskl ] NO ]
Comments
Very good
Was the work completed within the Contract Price/Amount | [ Yesi | NO |
Budget? Comments
Very good
Did the Bidder comply with specifications and requests as || YesH [ NO |
required? Comments
Very good
Where you safisfled with the Coniractor's performance |lesEl | NO J
fprofessionalism? Commenis
Very good

Ayanda Mbanga officials are always wiling to walk the exira mile to meet our sxpectations.

Regards,
* Digitally sighed by Ferd)

+02'00'
DEPUTY DIRECTOR: TALENT SOURCING
DATE: 17 MAY 2021

? fioar, 4 Dorp Shreet, Cape Towr:

Fo Box 85%, Cape Town, BODO
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Through our long-standing relationships with all media owners in South Africa and service
agreements with various digital platforms we can offer our clients access to all media vehicies
available to reach their relevant target audlence.

Our subscription to Media Manager Online gives us access {0 research on most mediums
avallable in South Africa, enabling us to do media planning and buying in much shorter
turnaround times.

We also have agreements with various intemational service providers to assist with placing ads in
Africa and across the globe.

We are the only agencie in South Africa that can boast about an agreement with Linkedin,
enabling us to not only offer advertising opportunities for our clients but also assist clients with
thelr Corporate Linkedin subscription at no additional costs.

AMComms will gladly provide more in~depth Information on specific brands when required.

Media deadlines are determined and implemented by media owners, to enable proper planning and time
to set pages In order to meet their contracted timeslots with the printing press. Unfortunately, media owners
do not have printing facliities on site and do not print thelr own papers. Newspapers are printed at various
printing faclitties and therafore media owners are bound to specific timeslots that form part of a much bigger
printing schedule executed by a specific printing facility.

Apart from heiping to eliminate unnecessary emors and ensure top quality advertisements, we have
appreciation for the time media owners need to fulfil their commitment to publishing a newspaper on time.

We believe that our clients share this view, and we therefore kindly request your cooperation with regard
to the appended deadline schedule.

Rest assured that we will always endeavour to meet your requests - even under the most exceptional
cireumstances - but we rely on your fair judgement. For Instance, it would be most helpful if you could
advise us well in advance, should you suspect a late request may be on the cards.

NB: Due to the woridwite COVID-18 pandemic, we rieed to be cognisant of the fact that most of our
suppliers are working from home. Deadlines will, therefore, be tighter, but as always, we will strive

to give 100% to all campaigns.
JOHANNESBURG CAPE TOWN DURBAN MTHATHA
Ayenda Mbenga Coseminications Lt 112 Cindywoed Unit 10, The Sinckyand 5 Musgrave Roed 53 Nalson
Dirgctors: N Kgarydega, HP mt:y) 140 Rvonia Read 3 Ravensesag Rood FNB Houss, 3nd Floor Mizndels Drive
BXY Mbinga, (3¢ ey noda Sandown 2199 Wooistack 7925 Durban 4001 Mihstha 5100
_ 612010 007 8132 #ak: 021,000 1750 tel, 021 202 2916 tok: 080 3299426
Reg No: 196000903207

VAT Reg No: 4050179417



Media Manager Africa (Pty) Ltd

Reg. No. 2016/381528/07. Directars: MT Leahy (Brit), SM Leahy

208 Vabbonne DBrive, Off Mulbarton Road Beverley Sandton South Africa
PO Box 2721 Lonehll 2082 South Africa

Tek (011) 465-3704 E-mall: desikfhmediamenager.cp

Internet: www.mediamanager. eo ze

REGARDING: CERTIFICATE OF USE

TO WHOM IT MAY CONCERN,

|, the undersigned, in my capacity as a Director and duly authorised to sign this
letter of confirmation of use, hereby confirm the following:

1. Ayanda Mbanga subscribes to our service Media Manager Online.

2. The account was opened in 2013. The account is in goed order and not in
arrears;

| further confirm that as an active subscriber, the company has access to the
following services:

1.We research South African mediums and list them in an online service.
2.Mediums can be sorted by name, platform, interest

3.Mediums have content info, targets, ABC/Effective Measures and other
performance metrics, current and historical rate cards, production info,
advertising and editorial contacts

4. Inflation Watch module features rate, performance, CPM trends, rate
increase analyses,

5.Data can be placed into customized lists, exported into various formats and
files

6.Used by 20 out of 20 of the top media placing firms and 10 out of 10 of the
top PR consultants

7.Saves users time and effort so they can concentrate on client media
planning end buying salutions

We trust you find the above in order. Please do not hesitate to contact me
should you require additional information or have any queries.

Yours sincerely,

Name: Michael Leahy Tel: 011-465-3704 / 083-230-0343 Email:
mikel@mediamanager.co.za
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DocuSign Envelopa ID: BOACB26A-8CBD-4BC7-8085-FBCEBACCODSS

Linked [{}} S

Registerad in nsland
Company Numbar: 477441

TO WHOM IT MAY CONCERN

Date: 30t April 2021
Re: Ayanda Mbanga Communicetions {Pty) Ltd.
Dear Sir/Madam,

This ietter confirms that as of the above date, Ayanda Mbanga Communlcations (Pty) Ltd Is our sole aythorised
Alllance partner for sales of Linkedin Talent Solutions products In South Africa.

While Ayanda Mbanga Communications (Pty) Ltd. may provide additions! value-added services to its clients, the
price applicable to our Talent Solutions products Is the same regardiess of whether such products are purchased
directly from Linkedin or through Ayanda Mbanga Communications {Pty) Ltd.

For any further Information, please contact Omer Keser, Linkedin Partner Manager [ckeser@linkedin.com].

Yours faithfully,
Ky

Ray McGrath
Linkedin Treland U.C.
Director, Legal

30 April 2021

137679.1
00117679.1
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PROJECT METHODOLOGY

AMComms guarantees that the services shall be of a professional standard and that the services shall be rendered with
due care, skill and diligence. Without detracting from the generality of this obligation, we undertake to meet the service
levels set out below:
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Ayanda Mbanga

T COMPANY
Job Title Name Contact Role in team Exp.
Client service/account Charlene du Toit 021 000 1750 Management/processing of af 21 years
manager/ requests, quotes, and successful relevant
072 155 6263 publication
Office/Media manager Beverley van der Ross 021 000 1750 Media research and buying. 11 years
Management of human resource relevant
0731941081 | Gedicated to this tender
Digital and Soclal media Dean Houtzamer 021 000 1750 All resgarch, proposals, buying, 6 years
specialist and regearcher 078 254 4870 rctivations and reports relevant
Dasigner and typessiting Myrtle Wilds 021 600 1750 Advert development and typesetting | 35 year
relevant
Accounting Renata Bredenkamp 021 00D 1750 Billing, reconciliation and follow 16 years
081 332 0808 through of all payments relevant
Chief Opereting Officer Ayana Mbanga 079 276 2651 General support 23 yesars
To ensure best tumaround times forward all requests to 2ds@amcomms.co.za AND
Beverley.vanderross@amcomms.co.za
Acknowledgement of receipt within 30 min.
JOHANNESBURG CAPE TOWN DURBAN MTHATHA
Ayanda Communleations (Py) Ltd 112 Cindywood Unit 10 Tha Stockyard ‘5t Road ¥3 Nelson
Dlncwmn.l(;mﬂgn HPLgmr[n‘;M 140 Rvoma Road 3 Havenscrug Koad FNB Huuuzml-low Mandels Driva
BXY Mbangs, GZ Reyalds Sandown 2199 Waoodstock 7925 Ourkan 4001 Mihatha 51_!.‘0
tal: 010 001 8132 tel; 021 000 1750 vel: 031 2022916 tol. 36032995256

Reg No: 1980400909241
VAT Reg No: 405G129117
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Language Specialist
Surpame: du Toit
Name: Charlene

Date of birth: 1957/12/09
Place of birth: Mossel Bay

-~

Degree-BA  [US ~ [March 1980
Post-graduate diploma in Library us March 1981
Science

Accredited Language Practitioner | South African Translators’ March 2016 to present
Institute (SATI)

Current Employer: Ayanda Mbanga Communications (Pty) Ltd

Period: 1 October 2014 to December 2019. Currently perm contract.
Job Title: Account Manager/ Senior Copywriter (English/Afrikaans)
Current Duties:

e Account management:

Responsible for a portfolio of cllents, regarding day to day liaison, time management, as well as customer
relationships and deadline management, thereby ensuring high levels of dient satisfaction and efficient
turnaround times on delivery at all times

® Copywiiting:

interpreting briefs from corporate, municipal, tertiary and government clients, then conceptualising, writing
headlines and content for recrultment advertising formats for various countrywide media publications as well as

digital platforms

eeandonsmnaTiy.ag JOHANNESBURG CAPE TOWN DURBAN MTHATHA
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» Creative direction:

Working closely with graphic designers to ensure artwork/design is aligned with client’s corporate identity,
brand guidelines and brief

« Editing:

Ensuring grammar, spelling and language use of high standard, as well as proofreading (quality contrel at all
times) before send off

¢ Time management:
Achieving all of the above according to strict daily and weekly deadlines

General Experience — Past employment

[ c«:ﬁunwr.»«u:tc»rer.rﬂI Job Title and Brief Job Description | Experience |
—— _=eds . | inyears
Joumalism/Broadcasfing Experienced TV and Radio presenter 17 years
Sector at a number of radio stations and
broadcasting corporations (Punt
Geselsradio, Namibian Broadcasting
Corporation and the SABC). Also
comprehensive experience of all
aspects of the printed media
Provincial Govermment Comprehensive experience of 11 years
of the Westem Cape corporate communication and senior
management within the public sector
Language Practitioner Comprehensive experience of writing, + 20 years
(part-time and editing, proofreading, transcriptions
permanent) and translations in a freelance and
perrnanent capacity since the early 90s
sy et d e RN aTIARG & JOHANNESBURG CAPE TOWN DURBAN MTHATHA

Bl 19800RORTTT
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Senior Media Buyer & Office manager

Surname: van der Ross

Name: Beveriey

Date of birth: 1972/11/25

Place of birth:  Cape Town

Education/Professional Awards
Qualification _ P = _Institution Date
UNISA Customer Service 2016
Resebank College Admin Diploma 2004
MATRIC Cedar High 1991

Job title: Office Manager & Snr Media Buyer
Perlod: April 2010 to present

Medla Duties:
¢ Recelve and interpret requests from clients

s Media Research

e Media planning and buying

e Media proposals

e Media quotes and cost estimates

* Deadline negotiations and bookings

+ Media rate negotiations

= Ensuring material get dispatched timeously

o Ensuring the client get a value-added service

= Annual media owner rate increase updates
¢ Work closely with SCM regarding any updates to tender rates

Office Manager Duties:

Ensure that invoicing and payment get done according to payment terms

Staying abreast of medla trends, -platforms, and -technologies avallgble.

Responsible for entire recruitment advertising business’s aperational performance

® Ensure the efficient and effective day-to-day management of the Cape Town operations

¢ Put procedures and processes In place to ensure that client expectation is met at all times
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Bulk media buying City of Cape 2-year tender

Town (2015-2017)
Bulk media buying Western Cape Tender period

Gov. (2015 to date)
Media booking and buying all media Various clients Average monthly
throughout RSA, some in UK and value of R4 million
African countries

Overall Experience — Past employment

_' _ Job Title and : o =
Company/Sector IField Briel Job Experience
15 i Description o e |
E.g.: Santam Admin 2 years
clerkireceptionist
E.g. PLP Services Concierge desk 1 year
E.g.: Weeping Willow Office admin 5 years
Company Weeping Willow
Date March 2002 — February 2007
Position held Personal assistant to the owner and managing the office
Reason for leaving Retrenched
Company Private Label Promotions (Outsource to Santam)
Date April 2008 — September 2008
Position heid Admin assistant
Reaeon for leaving Contract ended
Company Santam
Date September 2008 — March 2010
Position hekd Receptionist on Executive floor
Reason for leaving Contract ended
mmwmu mﬁmﬁ Lut ::l The Wiﬂﬁ mm N'uagm; od
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Account Manager & Digital Specialist

Surname: Houtzamer

Name: Dean

Date of birth: 13 March 1989

Place of birth: Cape Town/South Africa

Ayanda Mbanga

EducationIProfessIonal A\mrds .
= _Qualificaticn ___Institution SDateimnl =1
Microsoft Office 2007 Cafda 30 May 2010
IT Technician/Network 31 October
Technician IT Business Campus 2009
Matric WCED March 2007
Electronics Equipment College of Cape
Mechanician Town 21 July 2005
integrated Marketing AAA School of
Communication Advertising Sune. 2017
E-Marketing Certificate UNISA Present/2016
Bsc ICT (Information
Communication Technelegy) UNISA 2012 41 2018

Account manager and Digital Planner
Perlod: April 2013 — Present

Dutles:
Media & Straiegy Planning:

° Radio Advertising (Live reads, Generic advertising & Outside Broadcast),

. Print Media — Magazines & Newspaper advertising;

. Digital Advertising — Banners, job portals, banner advertising, Facebook campaign building,
. Outdoor Advertising — Billboards, posters & bus sheiter advertising.

Account management:

° Responsible for a portfolio of clients, regarding day to day liaison, time management, as well as
customer relationship and deadline management, thereby ensuring hlgh levels of client satisfaction and

efficlent turnaround times on delivery at ail times.

Digital portfolio:
° Researching and staying abreast of all new social media frends.

* Strategy development, quoting and proposal writing for various digital advertising mediums,

® Extensive llalson and negotiations with media partners.
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° National responsibility for training colleagues regarding advertising in the digital sphere
(national and international platforms, banner advertising, Facebook advertising, Google ads eic.)
L Social media presentations

e HTML, CSS & JavaScript web based programming languages.

Relevant administrative and reporting dutiss:

° Traffic: Obtaining client approvals in the above regard and coordinating the internal process, which
involves copywriters, graphlc designers and media buyers, and ensuring that relevant material (artwork)
reaches media platforms in time for activation

Spreadsheet record-keeping, invoice query management,

Compiling financlal reports for clients and management (spend pivot reports).

CHASE Production:

Creation of Cost Estimates;

Intemal and external supplier payments;

Creation of suppller purchase orders;

Ensuring billing instructions;

Ensuring supplier are paid;

Systems and programmes utilised:
CHABSE Media, CHASE Production, FowerPoint, Excel, Word, Outlook, Notepad++ (HTML & CSS coding)

Recent asslgnments bearing scope to duties:

Assignment Cllent : Date |
Parliament SA

Account Management CPUT — Cape Peninsula Ongoling
University of Technology

Digital Project Manager GradesMatch g:g B

Project Manager Edward Snelli/Angle Orange 2017

Digital Advertising

Management Stellenbosch University Ongoling

Digltal Research & Strategy All clients Ongolng

Chase Production All clients Ongoing |

General Experience — Past & current employment

" Job Title and Brief N
e SomRanyBario el ot Description ExpatiemoN. L
Ayanda Mbanga Respornse 2 veors
Communications possessing/screening 4
Digttal
Ayanda Mbanga
Pianner/Account 3 Y% years
Communications Manager
Hang Ten Sales Assistant 4 % years
. T
g;hopylgchards & Technician/Network 1 years
Technician
B NSRRI S0 R JOHANNESBURG CAPE TOWN DURBAN MTHATHA
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Aygnda Mbanga

Dtp Operator

Surname: Wilds

Name: Myrtle

Date of birth: 28/9/80

Place of birth: Mosse! Bay

Eduwtioanrofesslonal Awards e e o =
Maim Saoc Bras High School Dec 1978

Job title: DTP Operator
Period: 1 May 1997 till currently

_Dutles:

DTP and all related functions and Account Management

CLIENT SERVICE/LIAISON: WESTERN CAPE GOVERNMENT

» |nterpret requests for placement of recruitment ads.

e Set advertisements

¢ Send proofs and cost estimates to client, make changes/corrections and check ads If
necessary

e Chase approvals from client

s Send approved ads to media.

DTP (ALL OTHER CLIENTS)

Interpret and apply client advertising guldelines

Typeset ads in existing layouts

Create new frames and layouts when required

Ensuring that all work produced, Including original designs, is professional in terms of
advertising standards and industry norms ‘

Supnlving all team members with acourate data pertatning to adverts design and
publication's technical requirements

Create material In line with technical requirements of publication

Electronically transmitting material to publications, relevant tearmn members and clients

Conceptualise and design creative ads for special campaigns

interpreting specifications for new house style and once-off layouts when needed

ERAE RIS St ety FROTELATER JOHANNESBURG CAPE _' lum m MTHATHA
Ayends Mibnga Sommumicalions (Piy) Lid 152 Uineherod Bna 10, The Swshyd 8% Muigow Koag < Nalspr
Ditronuors: 5  tatsataik #F Lothere Ry Road & Rewvsuonyg Road Fiva House, ind Floar Hiancen Drve
b et JEmiE LEEEm O uomm Jamm

T S 201 81 R be] 1TR 257 X 2 Pl 1129128
Feg o: 19EDARCE? me w

VAT Reg Moy 0BT~}



‘Ayg_t_nda Mbanga

wa v

PR
.rll,a--

TFE-T COMPWY

'r'

w ‘)MU

printing, etc. processes

relevant material

Monitor media for quality reproduction of advertising material

Keeping abreast of ali developments in the Typesetting field with particular reference to
cutting edge styies and technologies
Troubleshooting, particulariy when DTP problems arise during the material transmission,

Continuously stay abreast on cllent corporate Identities by visiting thelr websites and other

Recent assignments bearing scope to duties:

_____ _Assignment Client _ Dae ]
Layout & design Stellenbosch University Ongoing |
Layout, design & ]
manaiing acoount Western Cape Government ongeing
Layout design Mediclinic Ongoing
Layout & design Various municipalities Ongoing
Layout & design University of Western Cape Qngoing
General Experience ~ Past employment
Gompany/Sector Job Titie and Brief Job | S N
,,LFW WE8 Dessnplion AERpetience
The A __gencv DTP Operator 7 years
Saatchi & Saatchi
Recruitment Cape DTP Operator 3 years
Ayanda Mbanga
Communlcations DTP Operator 20 years
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Ayanda Mbanga

TELL LU
Accounting
Surname Renate
Name: Bredenkamp
Date of birth:  21/11/1968
Place of birth: Cape Town
nghest Standard Passed Grade 10 Maitland High 1986
Credit Management 1 CPUT NQ Level 4 2004
Credit Management 2 CPUT NQL Level 6 2004
Telephone Debt Collection CBM Training 2003
Successful Management Strategies Certificate of
achievement Six Degrees 2008

Job title: Accountant
Period: Jan 2012 to date

e Dutles:

Invoicing: Obtaining billing instruction from agency and proof of client’s approval/PO
Collate documentation and proof of publication/activation

Involce and Statement delivery (email, courier or post)

Collections Criterla

Constant Follow up and Communication between all parties (account manager and client)
Record keeping of comespondence for fiscal year end on recoveries,

Recons/Reporting

Ongoing reconciliation Age

Analysis and month end reporting

Prepare weeldy and monthly reporis on collections.

General Querles

Obtalning 3™ party involces (client / supplier specific),

Prompt turnaround on queries, effective resolution and constant follow ups.

Allocations Accuracy and attention to detail io obtain remittance advise from clients for immediate allocation.

©O0O0C®O00O0®®O0ODO0OG®O0O0OO0

lnslght on current role within AMComms

Responsible for developing and maintaining accounting principles, practices and procedures to ensure
accurate and fimeiy financial statements

o Responsible for managing the full debtors function and billing

o Holding tight deadlines and a multitude of accounting activities including general ledger prsparation, financial
reporting, yearend audit preparation and the support of budget and forecast activities

o Obtain and maintain a thorough understanding of the financial reporting and general Iedger structure System
Navision accounting package for recelvable processors.

o Chase Media and Production in-house systeims

o Opening of new Account and existing Account maintenance,

JOHANNMESBURG CAPE TOWN DURBAN MTHATHA
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Vetting of new account applications

Daily banking requirernents allocatlon and posting of payments

Refund Requisitions.

Ensure the monthly and quarterly Bank Compliance activities are performed in a timely and accurate manner.
Assist account managers with processing of non-routine reporting transactions. Credit Notes Purchase Orders
Mandatory forms

Respond to client invoice/illing queries

Manage collection and billing

Ensure all financial reporting deadlines are met cn all Account Receivables.

Succassiul job accomplishments in current position i

Main performance arrears from date of engagement Is to maintain and manage all client accounts,

Book Value 10Million and more.

Staying on fop of any trends intemnally or externally that might have impact or influence on Agency and/or Client
Problem solving and improving on day to day collection criteria and to ensure Clients adhere to agree on
payment terms.

Broad Experience — Past employment

Ragg N OB, /07
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| All Market Truck Spares Accounts Manager s il

ADT Security Accounts Supervisor 13Yrs

Chubb Security Credit Control Team Leader 7Yrs

Rhoban Alr Credit Controller 1yr

VW Constructions Debtors /Creditors Clerk 4Yrs
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Sumame: Mbanga

Name: Ayanda

Date of birth: 20 February 1974

Current role: Founder; CEQ & Sols Shareholder

of Ayanda Mbanga Communications, & sole
Certifiad Pariner of Linkedin Talent Solutions in SA;
serving as Account Manager for Linkedin Talent
Solutions for the following clients: SA Medical
Research Councll, University of Stellenbosch and
the Provinclal Government of the Western Cape

Education/Professional Awards/Accreditations

'8 Journalism (Hons) B — | Rhodes University 11983
Post-graduate Diploma in Business Management Henley Business School | 2019
Certificate in Copywriting AAA School of 1994

Advertising
Industry & Other Awards:
Sunday Times Publisher’s Award for Excellence in Times Medla (now Arena | 2012
Recnuitment Advertising Holdings)
Finalist, Nedbank Business Woman of the Year Nedbank 2009
Old Rhodian Award Rhodes University 2012
Previous Board Roles:
Saatchi & Saatchl SA; ACA; Pinpoint One; City of
Johannesburg's Fruit & Veg Market; Heifer South Africa
Additional Training:
Linkedin Certification Training Linkedin Head Office, 2019
Dubin, Ireland
Previous Roles: CEO, Ayanda Mbanga Communications (Pty) Ltd (1998 to 2011 and

2015 to date)

Deputy Group CEO & Shareholder, Saatchi & Saatchi SA (2011 to

2015)

Account Manager & Copywriter, Saatchi & Saatchi Recrultment
Advertising (1984 to 1988)



THE SOUTH AFRICAN
TRANSLATORS’ INSTITUTE

This certifies that

CHARLENE DU TOIT

(Member number 10603403)

is an individual member in good standing with the Institute
and adheres to the SATI code of ethics.

Accreditation:
N/A
Further comments:

Translation: Afrikasns <> English
Copy-writing, Editing and Proofreading: Afrikaans and English

s e e
s;;ﬁgicgﬁ:_».”g w s F
S

Theresa Bender
SATI Reglistrar
This certificate Is valld from January — December 2021
c
R g
Code of ethica;

To sndesvour conelanlly o achieve the highest possible quulity in respect of acasacy of rendering, terminclogical coreciness, ianguage and style ¢ To acoept full
responsldity for thalr anaisions end 1) bring winsoived problems to the afiantion of thelr clsntslemplovars ¢ To eccept no work that is beyond Shem (wilh regard to
deadiine and knowledge of source lenguage, targst languags and subject), sxceptwith the inowiadge of their clletts'employers, and 1o kesp to agresd deadines and forms
of delivery + Conmantly 1o puraus se¥-impravement in order o improva 2y qusity of thelr worls; to share their professional knowisdge with othar mambers, but §o maintsin
-mummmumnmmnmummmﬂ—bmmmmhmnduwm-:m + Not to sccept any work
that, In ek opinion, 1 Intended for uniawful or distneet purposes or i contrery 1o the public intareet * To be guided in Negotiefing remuneration by the princiole of
equitabiity and falrhess * To respect afl rights of the aithor and the clientiempioyer, and speciically copyright + Alvays 1o uphoid e highest ethical and moral standards
In their denlings with Seir clantaempioysre and In the practics of thelr azcupation en transistor + To e purt in the activilies of the insthute and sways o conduct
thamasives in auch a vy that their conduct and the qually of their work will be to the credit of the Institute and transixtion ae en occupation.




Language Inc.

30 March 2021
Stellenbosch

Dear Ms Lottering

It gives me great pleasure to send you a proposal to be re-asgigned as the sole
language service provider on your project. I look forward to continue our
longstanding and successful relationship of the past 13 years.

Having been a language service provider to many large natlonal and international
companies (and governments) for the past 16 years we take pride in our service
excellence and will aim to give you the same level of service. As South Africa’s
ONLY language service supplier which is compliant to an International language
supply standard (EN15038 - hitps://language-inc.ora/en/quality-standard), we do
not only provide quality service but also provide excellent turnaround times.
Language Inc. is also a corporate member of the South African Translators’
Institute (SATI) under membership number 1001479.

We translate lnto and from 57 different languages (hitps://lancuage-

on a regular base and have mother tongue
Iingulsts who all hold a tertiary degree, have at least 5 or more years’ experience
and are subject speciallsts. All our linguists sign a Non-Disclosure Agreement and
our data is protected by all avallable means. The company’s server Is secured by
a firewall, backed-up off-site and all company offices have an electronic security

system.

At Language Inc. we make use of technology to increase the quality of our
translations and also to reduce the cost for our clients. Please note that we do not
make use of any translation software (l.e. Google Translate) to translate any
material. All translations are done by humans as language Is too Intricate and have
too many nuances to leave it up to logarithms to do the work. We do however
create translation memories (TM) which we harvest after each transiation has
been completed. Upon receiving a new project from the same client we will first
apply the TM to align the new text to any previously used clauses and then work
on the rest of the text. Since we have introduced this technology to benefit our
clients we also give a discount on any previous matches. The following table wlil

illustrate the discounts applicable.
Percentage matches with TM | Discount applies
No matches 0%
50% ~ 75% matches 10%
76% - 85% matches 20%
86% —~ 99% matches 25%
100% matches 100%

L SRR, S T ST T R ST T T T e o e - - e e

VAT Ner, o 4702140703
Yo Boeis Language (FDv Led 173 Langungs Ing. Reg. vo - 2DU7/01045Y,
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Please note that initially the discounts may not be a lot, however, as the TM grows
more-and-more matches will be found and more-and-more discounts will apply.
Not only will you benefit financlally through this system but there will also be
greater consistency between your different documents. We can also work in a
varlety of document types which excludes PDF documents, but include: MS Word,
Excel, PowerPoint, RTF, TXT, HTM/HTML, XML, FrameMaker, InDesign, Visio, ASP,
ISP, JAVA, TTX, XLIFF, TXLF and SDLXLIFF.

Since Language Inc. Is one of the oldest Language Service providers in South
Africa we have the necessary infrastructure and experience to handle all kinds of
projects. If you have any more questions, please feel free to ask.

Kind regards

Suzet Philps
General Manager

B0 Box b47 T 417 {0)21 687 2663
Some. g8, Mol F: 27 (036 274 4933

7137 E: info tlanpuage-inc.org
Zouth &ftica W. www.lanquage-inc.org

VAT No.t 4470723703
Vita Brovis Langua e (PLy® Lt T/A Largne + T o Re. Be. J07/010414°C7
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Language Inc. Rates
1 January 2021 — 31 December 2021
ZAR
Translations | Languages South African
isiNdebele, isiXhosa, isiZulu, | R1.25 (per word)
Sepedi, Sesotho, Setswana,
siSwati, Tshivenda, Xitsonga,
Afrikaans
Minlmum rates |1 - 50 words R525.00
51 ~ 150 words R575.00
151 — 500 words R625.00

All rates are VAT exclusive.

Please allow for an annual increase of £5%.
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°V of Enalish <> isiXhosa translator
BK

LANGUAGE COMBINATION
IsiXhosa -> English

English -> IsiXhosa
UALUIFICATION(S
BA

BA Hons. (African Languages)

EXPERIENCE
Eull ime translator since 1999
Marketing (Research guestionnaires)
Advertising
Einandai

HELD(S) OF SPECIALITY

Human Resources

RO Bov 543
Somerset M|
7337

South Afnica

Vitk
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LANGUAGE COMBINATION
Ish¢hosa -» English

English -> IsiXhosa

isiZulu - English

QUALIFICATION(S)
BA Hons, (African Languages)

MA (African Languages)

I
tra r

Information on HIV/AIDS
S to TB

Study guldes

tra ents
Job adverts
Research guestionnalres

FIELD(S) OF SPECIALITY
Education

Medical

Human Resoyrces
Legal

Life Sciences

Banking










AYANDA MBANGA COMMUNICATIONS (PTY) LTD
WISHES TO THANK YOU FOR THE OPPORTUNITY
TO MAKE THIS SUBMISSION.

reviewing and refreshing our offerings,
we are able to custom-design

B i SR e T S Through the continuous practice of
I

k

[ solutions for our partners that are

We are an Independent and spirited
... . agency that understands

what it takes to run a business and

build a brand, because we do it

ourselves every day, remarkably

_ noting that our annual media billing is

i more than R40 milllon.

e



Forus—as a it TR TP
and managed company — our motto ‘Noihmg
is Impossible’ resonates with significance.

We bnng togelher a team of -

g * individuals who undelsland the
advertismg business, media buying, brands
and strategy.

One thing we won't do is to see you as a client.
Weseeyouasa.: ‘%

What we will do is etrive for the best
results...bullding your brand, making your
mark, reaching your target audlience.

Your business success s our success.

You are not merely a project but a partner on
the path of endeavour, Improvement and
excellence. Together we mould, plan, design
and define the road map to the best results for
your business, taking our own to continued
heights of achievement as we work with you.

Give us your challeriges, and we’ll make them
your “ and your success.

Firstly, we look at how we can change the message.

o Creativity is nothing without focused objectivity and originality.
¢ Copywnriting, colour, Image and design.
= That's what you're looking for — and that's what we bring.
¢ And not always in the way you expect.
s To motivate response, we motivate the message.
» Concise, simple, eye-catching. Different.
« We like to be different because that is the way you will stand
out In this busy world.

-y —
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Secondly, we ensure that your brand is noticed.

We llke values and vision. Without a greaf story behind i,

a logo has no kick. We tell your brand story in the way we
connect words, meaning and effect. And we like to fire the
emotion that truly connects brand with audience. Our strategy
is to build brand into the message, vibranily imprinting your
brand's legacy and unique value into hearts and minds.



@R We understand the power of the madia. Emotion. Interest. Intrigue.

And most powerfully, it must initiate response.

Thirdly, our media knowiedge is prodigious. We can take you anywhere you want to go.

From print to posters, newspapers and magazines, to radio. Locally and intemationaly. Not to mention our
favorite: the great online express communication of soclal media.

Once we have your message, your brand and your goals, we strategise the best platform — best placing,
best timing and best effect to reach your best target audience. in short, we design a campaign where the
message will resonate most effectively. And be measured by results.

As one of the largest agencies of our kind, there’s much we can bring to the table to help you.
Our mission is to build a partnership that shines through innovation, ideas and impact.

Media Relationship

Our long-standing relationship with the various media houses, platforms, and specialist services, gives us:

accese to important industry trends and changes

the abliity to negotiate the best deadlines possible

insight to media processes and their readership profiles

the: . v tooasile 0 w0f Lwith targeted response potential
accesstoa ... - T ' enabling more effective media
planning and buying, and In a much shorter tumaround time

» tha value of sound agreements with various local and intemational
service providers to assist with placing ads in Africa and across the globe,



Our studios operate Mac computers and are equipped with the most recent
vereions of CS software, Our copywriters have access to the latest online
editions of general and subject dictionaries, as well as other writers’ tools.

Our traffic and accounting systems operate on the widely recognised Chase
gystem, allowing for fuss-free and accurate management of our clients’
accounts and media reconclliations.

As a member of the ACA (Association of Communication and Advertising), CORBRINUEATION
we continuously strive to uphold and adhere to the principles and practices Ty TEERNO
of the goveming body. '

We have been vetted and veriied by Corexalance gs an ethical agency
who timeously meets our responsibilities?

We are a certified Linkedin partner in South Africa. Li H ked m

Certified Pariner

We wield national leverage through fully equipped and functioning agency
offices in Durban and Cape Town, both offering production support to the
Johannesburg and Eastemn Cape satellite offices.

We would not be able to do the best for you, if we didr’'t Invest in the best for ourselves!

A qualified and experienced - - . awaltyou, ensuring that all
advertisements have that emaotional connection and visual spark and attraction your brand deserves.
Highly experienced  * . can prove [n-depth understanding and industry experience

of the South African medla landscape; researching and Identifying the best possibie print and online
solutions to meet your speclfic needs.

.~z . % 4. .- manage Linkedin, Facebook, Twitter and other digital platforms, with both
business acumen and canny technical skill.

L -+ .+ take Individual and personalised care of all our partners.
Our team provides language - . cropt ofigadng . to and from English
and Afrikaans. All language work In indigenous or other languages Is outsourced to our business partner,
Language Inc.

An - that gets the numbers right through the application of best practice.



Johannesburg
* ayanda.mbanga@eamcomms.co.za | 079 276 2651

Our CEO, AYANDA MBANGA, is based in Johannesburg
from where she attends to all our Gauteng clienis’ needs.
Fromthere she traffics- all wark to her fully equipped teams
based in Cape Town and Durban, ensuring that a specific
client's needs are enfrusted to the team best suited to
execute the request.

Burban
151 Musgrave Road, FNB House, 2nd Floor, Durban 4001
Our Durban team has been based in FNB House for the

tastern Cape

93 Nelson Mandela drive, MTHATA
wanda.douglas@amcomms.co.za / 060 329 9426
ayanda.mbanga@amcomms.co.za | 078 276 2651

Cape Town

Unit 10, The Stockyard,
3 Ravenscraig Road,
Woodstock 7925

We have just celebrated
Another year in our
Woodstock premises.
Qur light and alty offices
are food for imaglhation
and originality.



Production fee
Production fee is project specific and calculated based on content and design
Media research and campaign development fee: R650,00 per hour-

Cancellation fee
Terms and conditions of media owner will apply

Media rates

Media rates are determined by the media owners, who annually increase media
rates in line with inflation, usually giving industry a monttv’s nofice. Media rate
increases are done at Media owner discretion but are usually affected annually in
January or June.

Processing and loading of digital and banner adverts at R450,00 per advert.,

Design fee
All campalgns, special concepts and design work at R650,00 an hour.

Transiation fee
English/Afrikaans fransiation costs for all work published through
AMComms carry no additional costs.

« Translation fees to/from English/Afrikaans toffrom any other language,
and any work not published through AMComms quoted at industry rates.



16,5% markup on the nmedia bil

Production fee of R30,00 per cm?.

Design fee R650,00 per hour

Digital campaign activation R450,00 per advert
Media campaign research R650,00 per hour.

¢ = ® 3 =

Distell

iSimangaliso Wetlands Park
Johannesburg Water
Kaap Agri

Mediclinic Group

Mr. Price

SA Sugar

SAMRC

The Shoprite Group
Tongaat Hullet Sugar
Old Mutual

Overberg Agri

Various municipalities including:

Cape Winelands District Municipality
Zululand District Municipality
Knysna Municipality

Mossel Bay Municipality

Overstrand Municipality

City of Cape Town

Playhouse Company
Nelson Mandela University
University of Cape Town
University of Pretoria
Stellenbosch University
Rhodes University

Walter Sisulu University
University of the Western Cape
KwaZulu-Natal Legislature
Parliament SA

Western Capa Government
Sasol

Swartland Municipality
Swellendam Municipality
uMzimkhulu Municipality
Bitou Municipality
Matzikama Municipality
Umdoni Municipality



AMComms guarantees that the services shall be of a professional standard and that the
services shall be rendered with due care, skill and diligence. Without detracting from the
generality of this obligation, we undertake to meet the service levels sat out below:
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ON T 2021/004 WE OFFER CAPE WINELANDS DISTRICT MUNICIPALITY:

Media bill markup of 4.5% only on all invoices settied within 30 days.

Digital campaign activation at only R250.00 per position.

NO charge for media research on campaigns published through AMComms.

NO charge for English and Afrikaans writing/editingfiranslation work published through AMComms.
NO charge for design, production and material for all notice and recruitment print advertising
published through AMComms.

isiXhosa language work and any other work not published through AMComms markup of 5% only.

We undertake to hold confidential all information conceming your business and warrant that
the same shall not be divuiged by ourselves or our employees to any third party.

R MRS I R JOHANNESBURG CAPE TOWN DURBAN MTHATHA
Ayanda Mbange Communications (Pty; Ltd 112 Cindywood Unit 10, The Stockyend 157 Musgrave Road 93 Nelson
Directors: N hgsnskga, HP Lotiating, 140 Rivorsa Road 3 Ravanscraig Road FINB House, 2nd Flcor Mandela Drive
BXY Mbanga, GC Reynolds Sandown 2499 Woadstack 7525 Durban 4001 Mihetha 5100

=l: 010 00: 8732 ted: 021 00D 1750 tol: 031 200 2916 el 080 32926

B Bss WUTEITIDINT



Ayanda Mb{;mga

o CTMPANY

Ayanda Mbanga Communications (Pty) Ltd wishes to thank Cape Winelands District
Municipality for the opportunity to make this submission.

In support of our submission, please find enclosed the following documents:

» Bid document, duly completed and signed
Statutory documentation:
o Resolution
o B-BBEE Affidavit
o SARS Pin
o Letter of Good standing
Bank account confirmation

« Head Office domicile
o Share holder and director's |D’s and municipal accounts

e Accreditation & Registrations:
o Accreditation to Advertising Association
o Corexalance Validation certificate
o Central Supplier Database

« Capability:
o Company Credentials and case studies of previous work
o Client testimoniais

+ Reaching your target group:

Media Manager

o Linkedin

o Deadline guideline
o Project methodology

(o]

» Team dedicated to this tender
o CVs
o SA Translators’ institute membership
o Language Inc inciuding isiXhosa writer CV's

o Proposal to Cape Winelands District Municipality

JOHANNESBURG CAPE TOWN DURBAN MTHATHA

Aysnda Mbanga Commumications (Pty) L1td 112 Cinciywood Unit 10, The Stockyard 151 Musgrave Road 93 Nesson
Dirsctors: M) kgan. sz HP . attering, *40Rivonla Rosd 3 Ravanscraig Rosd HNB House Ind Floer TMandala Dive
BXY Mo11gs, GC Raynelds Sandown 2199 Woodstock 7925 Burban 4001 Mehathe 5100
tel: 010 001 8132 tel: 021 2001750 tol: 031 207 2916 ol 040 329 M25

Rag Nos 19907005032 07
VAT Hag No: 30501047






